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INTRODUCING THE BEST 


They're two of the most advanced Rowe 
phonos ever — the Sapphire 90 and the 
Golden 90 — with irresistible new styling and 
the most astounding sound around! |) Out- 
side, their new high tech lines have been de- 
signed for extra “play appeal” with LED's, 
backlit displays and inviting selector keys. 
And there are no horizontal surfaces to at- 
tract drinks and litter. | | Inside, both feature an 
improved high-powered sound system that 
keeps them coming back for more. With 130- 


watt amps, and full stereo speaker systems, 
the 90's sound as rich as the most expensive 
home systems. () Best of all, our new 90's have 
been designed with you in mind! Versatile 
microcomputerized controls let you custom- 
ize these phonos for virtually any location. 
Choose from FIFO play mode or standard 
mode; continuous flash or flash-to-music 
continuous or intermittent autoplay; and 
many other audience-gathering modes. | 
What's more, our bill acceptor encourages 
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SAPPHIRE 90 


OWNAGAIN. 


JUKEBOXES 


more plays and you can program the 90's for 
virtually any pricing, credit, or bonus modes 
you wish. So you can fine-tune the system for 
maximum returns. — Famous Rowe depend- 
ability is builf in, too. The record mech has 
been re-engineered to be extra gentle with 
records; Teflon-based lubricants keep main- 
tenance down to a minimum; and easy-ac- 
cess design makes service a breeze. — When 
itcomes to extras, they're standard with Rowe. 
A 5-year mechanical warranty, 2-year elec- 


tronic warranty and built-in troubleshooting 
system. Plus the continuing value of Rowe's 
phonos. The ones with the strongest resale 
values in the industry. | But you've got to see 
— and hear — the new Rowe 90's for yourself! 
Call us directly or contact your local distributor 
for all the brilliant details. | Rowe International, 


anec: QROWE 


Road, Whippany, 
NJ 07984. (204) 
887-0400. SMART INVESTMENTS IN SOUND 


WHEN IT COMES TO MAKING MONEY, 
THIS GAME’S .... THE 
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lf you’re looking for . f It's the nearest thing to a cult 
“ghosts and goblins” and other ~~ ad game you can get. 
weird characters, you won't find So for this year’s hottest new game, call 
a hotter, more exciting game than the today. After all, the way this game makes 
Wiz. With hundreds of surprizes, twists money it’s sheer magic. Call your Magic 
and turns, this game has the staying power distributor today. 
of Mr. Do, the excitement of Pacman, the 
speed of Pole Position and player appeal 
of Galaga. 

A fascinating, multi-faceted game, the 
Wiz offers unlimited levels of action that 
will intrigue players of all ages for hours. 


ELECTRONICS, INC. 
Manufacturer of inexpensive, quality conversions. 
1391 Park Avenue 
Cranston, Rhode Island 02920 
(401) 946-2010 


Galaga and Pacman are registered trademarks of 
Bally/Midway, Mr. Do of Universal, Pole Position of Atari 
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East is East and West is East ........................ 28 


The Japanese influence on the coin-op industry is undeniable. Video 
games from Space Invaders and Pac-Man to current offerings can be 
traced to Japanese roots. In this story, the Japanese power is examined. 


Coinman Interview ................ccec eee cece eeeee 08 


An in depth interview with outgoing AMOA president John Estridge. This 
year AMOA and the performing rights societies signed a new jukebox 
licensing agreement. Here Estridge explains how it affected the industry's 
jukebox operators. 


AMOA COVERAGE 
Exhibitor List ......... 0.0.0... cece cece eee eee eens 45 
Back to the AMOA Future........................06- 59 
Chicago, Your Kind of Town .....................04. 64 
Games You've Got to See! .....................000- 62 
SEMINATS.. 1. eee eee e eee ees 84 
Question: What to you hope to see at AMOA?....... 88 
DEPARTMENTS 
& Up Front 96 Frank’s Cranks 
9 Letters to the Editor 99 Technical Topics 
10 News 101 New Products 
90 Equipment Poll 106 Aids to the Trade 
92 Tax Tips 107 Classified 


95 Missing Children’s Poster 112 Last Word 


Cover: Designed by Margret Vincent. 


See us at 


AMOA 


ss £. 
- 
bl Ze 


Lge 


Z Za 
ZB Or a ' 
. (AB Z a, 
4 ’ . 22s 7 ‘a +, 
pH, é wr 
‘ a? r 
iy vf 94 a 
os ' 


1, 2713, 2816 
We'll be han 
around 


2/1 


G 


% \ a 


) 


vemos 


Ven, 


‘ 


i 


vee 
' ‘ 
‘ae 


‘ey! 
Peat) 


a ‘ es «a ‘ 
\ Win wa) \\ Wr 
\X, IN NA \ \ 
<.” any 


~ 
wv 


Rte aimee , 


© 
— 
(e)) 
ot 
Ox 
oe) 
ar 
Oz 
OS 
OR 
= 
og 
N = 
(@)) 
= 
=o 
aie 
© 2. 
Oo 
= 
0 & 
cs 
On 
J 
© 
c-— 
i 
Zz. 
(a) 
U 
ve 
>, & 
YY & 
cD 
3c 
jaa) e 
OF 
nM 4 
© 
(e)) 
A 


GAME CORP 


FOUNDER: 
Ralph C. Lally Il 


PUBLISHER: 
Carol P. Lally 


VICE PRESIDENT: 
John F. Lally Ill 


VICE PRESIDENT: 
JA. VonderHaar 


EDITORIAL DIRECTOR: 
Valerie Cognevich 


MANAGING EDITOR: 
George R. Sigler 


ART DIRECTOR: 
Katey Schwark 


TYPOGRAPHER: 
Jo Ann Anthony 


GRAPHICS DESIGNER: 
Margret Vincent 


TECHNICAL WRITER: 
Frank Seninsky 


CORRESPONDENTS: 
Roger C. Sharpe 
Charles C. Ross 
Dick Welu 

Richard Priesmeyer 
Bill Kurtz 

Irving L. Blackman 
Harold |. Gould 
Jeffrey Rosenthal 
Gene Lewin 

Linda C. Delery 


COMPTROLLER: 
John F. Lally Il 


CIRCULATION MANAGER: 
Renee’ C. Pierson 


ACCOUNTING: 
Lenore R. Bramblett 


DIRECTOR OF ADVERTISING: 
JA. VonderHaar 


EUROPEAN REPRESENTATIVE: 
Esmay Leslie 


PLAY METER, October 15, 1985. Volume 
11, No. 19. Copyright 1985 by Skybird 
Publishing Company. Play Meter (ISSN 
0162-1343)(USPS 358-305) is published 
twice monthly on the 1st and 15th of the 
month. Publishing office: 6600 Fleur de 
Lis, New Orleans, La. 70124; Mailing 
address: P.O. Box 24170, New Orleans, 
LA 70184,US.A.; phone: 504/488-7003. 
For subscriptions: 504/488-7003. Sub- 
scription rates: U.S. and Canada—$50; 
foreign: $150, air mail only. Advertising 
rates are available on request. No part of 
this magazine may be reproduced 
without expressed permission. The 
editors are not responsible for unsolicited 
manuscripts. Play Meter buys all rights, 
unless otherwise specified, to accepted 
manuscripts, cartoons, art work, and 
photographs. Second-class postage paid 
at New Orleans, LA 70113 and addi- 
tional mailing offices. Postmaster: Send 
Form 3579 to PLAY METER, P.O. Box 
24170, New Orleans, LA 70184. 


European Office: PLAY METER Pro- 
motions, Harescombe” Watford Road, 
Northwood Middx. England, Northwood 
29244. 


PLAY METER, October 15, 1985 


CUSTOM DESIGNED 


COINS ~ TOKENS 
MEDALLIONS 


ALUMINUM - BRASS - BRONZE- SILVER - GOLD 


VAN BROOK OF LEXINGTON, INC. 
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BIG...BETTER... 


HEADQUARTERS FOR CROMPTON 
PUSHERS AND GAME PLAN 


Mi JEnterprises |’ ™ sz amustment cames 
“EVERYONE’S THINKING REDEMPTION!” 


Se 


_THE HIT OF THE 
: 1985 SEASON! 


The Original Belgium 
Crane! 3 Players 
and 6 Players! 


MONEY MAKERS! 


RONG ee 


Cromptons 
Latest: 


MILLIONS PLAY 
IT EVERY 
WEEK! 


A COMPLETELY 
ADJUSTABE TOKEN 
OR TICKET PAYOUT 
AMUSEMENT SKILL 
GAME 


MERCHANDISER 


FANTASY ISLAND jj] SKIL-O- BINGO | 


S a r ci 800- A6- B96 
NEW NEW JERSEY a7074 Bncotirarmnitenstt NDE aid ri: icisbiawiiisar 


CALL OUR REDEMPTION DEPT. FOR NEW & USED EQUIPMENT NEEDS!!! 


UP FRONT 


THE INDUSTRY ON AN UPSWING 
AT LAST 


A man lived by the side of the road and sold hot 
dogs. He was hard of hearing so he had no radio. He 
had trouble with his eyes so he read no newspapers. 
But he sold good hot dogs. 

He put up a sign on the highway telling how 
good they were. He stood by the side of the road and 
cried: “Buy a hot dog, Mister!” And people bought. 

He increased his meat and roll orders. He 
bought a bigger stove to take care of his trade. He 
got his son home from college to help him. But then 
something happened... 

His son said, “Father, haven't you been listening 
to the radio? 

“If money Stays ‘tight’ we are bound to have bad 
business. There may be a big depression coming 
on. You had better prepare for poor trade.” 

Whereupon the father thought, “Well, my son 
has been to college. He reads the papers and listens 
to the radio, and he ought to know.” So the father cut 
down on his meat and roll orders. He took down his 
advertising signs. And no longer bothered to stand 
on the highway to sell hot dogs. And his hot dog 
sales fell almost overnight. 

“You're right, son,” the father said to the boy. 
“We are certainly headed for a depression.” 

—Author Unknown 


Oh how similar is the coin-op industry to this 
hot dog vendor. His enthusiasm knew no bounds; 
nor his rewards. It was how the coin-op industry was 
before the video boom. Those who provided the 
entertainment knew what they offered was good. 
People enjoyed a game of pool, a favorite song on 
the jukebox, or a challenging game of pinball and 
were the heart of the industry. Operators knew what 
their customers wanted, were experts in their field, 
and were there to provide advice and knowledge. 

Then the outsiders “came home from college.” 
Wall Street analysts proclaimed the industry a 
success, entrepreneurs jumped on the bandwagon, 
and soon the industry was supporting thousands of 
business opportunists. When the oversaturation 
and resultant decline was evident, those same Wall 
Street analysts, and entrepreneurs proclaimed the 
industry a bust, never once considering their role in 
the Scenario. 

But, it’s over. We’re back to normal, if there 


really is such a thing. We can’t deceive ourselves 
into believing we'll see another $9 billion year any 
time soon, but let’s remember that $4 billion is not 
bad. 

The last three months have been encouraging. 
Operators are optimistic, distributors are sensing 
the operators’ eagerness for good equipment, and 
manufacturers are ready to provide that equipment. 
I've heard comments from operators about the “fair 
competition” in stark contrast to the cut throats who 
infiltrated this industry during the boom. To many, 
the motto was “give the location whatever it wants 
but get that location.” 

The motto has changed to “keep locations but 
make a fair return on investment too.” And isn’t that 
what it should be? 

As shrewd operators cautiously declare the 
industry on an upswing, | have every reason to 
believe it. If a person wants to dwell on the bad, he 
will find it. But if he strives to search out the good, 
that’s what he'll find. 

Pollyanna, an old movie with Haley Mills, is a 
Classic example of this attitude. Pollyanna found 
good in everyone and looked for the good in every 
situation. When receiving a pair of crutches instead 
of the hoped for doll, she surmised that the good 
was that she didn’t need to use the crutches. 
Encountering a bitter old lady, Pollyanna naturally 
found good in her. 

It may be a trite example, but this industry hit 
bottom and is now on its way up because of those 
who found the good; because of those who believe 
there is an industry worth the time and patience 
needed to make it work. The others have gone on 
to other things leaving the industry slightly bruised 
but intact. 

The past, though we mourned its passing, is 
past. The future is just ahead, with shades of the 
industry's past, but better. The industry’s future is 
just a walk away, a walk down to the exhibit hall. The 
predominant theme of this AMOA is that the 
industry is on an upswing at last. 


Valerie Cognevich | 
Editorial Director 
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Letters to 
the editor... 


JAMMA chairman 


The coin-operated amusement 
game industry and its technology is 
founded on the fair competition prac- 
tices in which each company is sin- 
cerely involved in furthering the 
improvement and advancement of our 
industry. 

But, in spite of this, there are some 
companies which illegally and im- 
morally copy, pirate, and smuggle 
games so as to solely benefit them- 
selves. This has resulted in not only 
hurting each member company but 
also the real creators of the games. 

In order to purge our industry from 
these profiteers, the members of our 
industry throughout the world have 
taken legal and administrative action 
against these perpetrators. As aresult 
of our actions, we have been able to 
slowly squeeze these fraudulent com- 
panies out of our industry. We are 
determined to continue our efforts for 
the improvement and growth of our 
industry with the support and co- 
operation of each member. 

Yet, our industry faces another 
issue, the impression arcade games are 
corrupting today’s youth. This social 
enmity has increasingly threatened 
our operators who are striving to run 
sound and fair arcades. 

Masaya Nakamura, Chairman 
The Japan Amusement Machinery 

Manufacturers Association 
Tokyo, Japan 


Supports V.O.C.A.L. 


Thank you for your assistance per- 
taining to V.O.C.A.L. and The Hide 
and Seek Foundation. After reading 
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your publication concerning missing 
children and your efforts to do some- 
thing about it, | was compelled to join 
in and thank you for the additional 
information forwarded. 

Being an operator of 28 family 
amusement centers based in Quebec 
and throughout Ontario, Nova Scotia, 
and Newfoundland, and several fast 
food restaurants and family hospitality 
restaurants, we feel we are in an excel- 
lent position to be of assistance in this 
noble cause. 

The arcade industry has some- 
what of an image problem. Granted, 
there are some operators that do, in 
fact, match the stereotyped facade, 
but this exists in all forms of business. 
We can’t get caught up in this seem- 
ingly never ending battle with the 
press. We must get back to the grass- 
roots of the industry. 

I doubt our industry evolved from 
someone trying to make a quick buck. 
It is a fun business and a service- 
oriented one at that. A good portion of 
those services are provided for 
children. 

Speaking for myself, and others 
I’m sure, I feel a family amusement 
center should be bright, clean, and 
always supervised. These are the 
makings of a safe and enjoyable 
environment. 

Placing posters of missing children, 
providing simple advice on how to 
avoid potential trouble, and staff to 
consult, does not require a great effort 
on the operators’ part. 

I cannot understand why so few 
operators have offered their support 
and participation. It adds to the 
service we supply and assures parents 


and/or guardians that the arcade has 
evolved since they frequented them in 
their earlier days. After all, most of us 
operators are parents ourselves. 

I find the toughest people to con- 
vince are the ones that haven’t been to 
one of our family entertainment 
centers. Those that have walked in 
usually admit that times have changed, 
and for the better. They may have 
come looking for their children, found 
them, and perhaps even played a few 
games with them. 

The amusement center does not 
have to be associated with the pool 
halls of the past. Times have changed. 
Parents now, more than ever, play an 
active role in their children’s upbring- 
ing. Whether that means watching 
television with them or playing at the 
neighborhood amusement center. 

As parents and community minded 
citizens, we must acknowledge 
V.O.C.A.L.’s efforts and do our part 
to help the children, and the commu- 
nities in which we live. 

Jack Lerner, President 
Amusecor Inc. 
Montreal, Canada 


Welcome back 


After years of retirement, I have 
joined forces as a marketing consul- 
tant for Pop-A-Shot, Inc. 

I am looking forward to the AMOA 
Show and would appreciate greatly if 
you would let my friends in the indus- 
try know that I will be at the Pop-A- 
Shot booth No. 2516. 

Irwin Margold 
Lake Worth, Florida 


Audio Visual 
Amusements 


OFFERING THE FINEST 
NEW AND USED EQUIPMENT 
YOU’VE TRIED THE REST, NOW TRY THE BEST!! 
We’re Eager To Serve 
1809 Olive Street, St. Louis, Missouri 63103 


314/421-5100 


for further information, call Pete Entringer collect 


JOIN US AT AOE ‘86 


O'Reilly gets five-year 
jail term 


Tim O'Reilly, a Canadian operator 
convicted July 24 on copyright viola- 
tions for selling counterfeit video 
games, was sentenced September 1] 
in Federal Court to five years in prison 
and ordered to pay restitution to Data 
East, the company who manufacturers 
such games as Karate Champ, Kung 
Fu Master,and Commando, all targets 
of game copiers. 

O'Reilly was one of several people 
arrested in April and charged with 
copyright infringement, but the first 
one to go to trial. His conviction 
brought several others forward to 
plead guilty, noted Glenn Braswell, 


executive director of the American - 


Amusement Machine Association, at 
the time of O’Reilly’s conviction. 
Another arrested with O'Reilly was 
Tom Gross of Harlan, Kentucky, who 
has already been convicted and is 
how awaiting sentencing. However, 
Gross was convicted of operating 
illegal copied games, not selling them 
like O'Reilly. 

Braswell, whose association, 
American Amusement Machine Asso- 
ciation (AAMA), worked closely with 
the FBI on the two month long investi- 
gation which resulted in the arrests of 
O'Reilly; Gross; Simon Ho of New York 
City; James Yarborough of YC 
Engineering, Laverne, Tennessee: 
and Jerry Carnes, Lanier Space 
Center, who turned himself in after 
hearing about the warrant for his 
arrest, said that this FBI undercover 
operation ‘should serve as a warning 
to other video game pirates that this 
Criminal activity will not be tolerated 
at any level in the industry.” 

Bob Lloyd, president of Data East 
and of the AAMA, had commented 
that counterfeiters had cost his 
company $15 million on Karate 
Champ alone. In FBI tapes, O'Reilly 
reportedly claimed he alone had cost 
Data East over $7 million in profits. 
Lloyd added that as many as 60 


10 


percent of the hit game machines in 
video arcades were counterfeit. 

O’Reilly’s jail term is the maximum 
allowed under law. The lawalso sets a 
maximum fine of $250,000, but O'Reilly 
was not fined. The restitution to Data 
East appears to be much less than the 
fine would have been. 

The FBI had in the past expressed 
reservations about spending time and 
money pursuing copiers who were 
likely to get off with a mere slap on the 
wrist. However, with O’Reilly’s convic- 
tion and sentence, it appears other 
under cover investigations will be 
seeking game counterfeiters. So, 
beware, for as Braswell says, “O'Reilly 
got what he deserved.” And if this case, 
said to be a precedent, is any indica- 
tion, O'Reilly will not be the last person 


seeburg’s Preludes shipped to Canada 


Volume shipments of Seeburg Preludes to Laniel Automatique Machines 
of Montreal Quebec began in mid June followed by additional trailer 
loads in July, August, and September. 


convicted on selling or operating 
illegal, counterfeit video games. e 


Capcom opens 
U.S. office 


Capcom Company Litd., Osaka, 
Japan, the company that has 
developed such hit games as 
Commando, licensed to Data East: 
Ghosts ‘N Goblins, licensed to Taito 
and Digital Controls in a joint venture; 
and 1942 licensed to Williams and 
now Romstar, has finalized plans to 
open an office in the United States to 
be called Capcom USA. 

The president of Capcom Lid., 
Kenzo Tsujimoto, is the former pres- 
ident and founder of Irem Corp. Tsuji- 


in 


Vice president Jean Coutu of Laniel Automatique expressed his pleasure 
at Seeburg’s decision to continue production of the Prelude through the 
introduction of the SCD-1000 Compact Disc Phonograph. 
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moto founded Irem in 1969, sold it to 
Nanao Company in 1980 but 
continued there until 1982. Shortly 
after leaving Irem, Tsujimoto 
established Capcom to once again 
develop and manufacture video 
games. 

Tsujimoto has named George 
Nakayama as president of the US. 
office; Paul Jacobs has been named 
director of sales and marketing. Both 
Nakayama and Jacobs were former 
employees of Universal, another 
Japanese company with an office in 
the U.S. 

The new address of Capcom USA is 
1283-C Mountain View-Alviso Road, 
Sunnyvale, California. Capcom 
announced that it plans to exhibit 
product at the AMOA show. e 


Paul Calamari 


Calamari joins 
Game Plan 


Paul Calamari has joined Game 
Plan as director of sales. 

Commenting on Calamari's 
appointment, Game Plan president 
Wendell McAdams and marketing 
vice president Hugh Gorman com- 
mented, “It’s with pleasure that we 
add Paul to our staff. He brings to 
Game Plan a wealth of experience in 
all industry related matters.” 

“We at Game Plan are confident 
that now is the time for seasoned pro- 
fessionals to resume leadership. Paul 
certainly qualifies having proven to 
be productive for over four decades of 
pinball marketing.” 

Calamari said in a recent inter- 
view, “I could not believe the product 
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line depth which Game Plan will be 
introducing in the near future, flippers 
with design features and player 
appeal and a few other product 
surprises which will contribute to 
profits for the distributor and 
operator.” 

Calamari worked for Bally for over 
AO years. He worked for IDEA just prior 
to joining Game plan. e 


Erickson to give 
seminar at AMOA 


Todd Erickson of Summit Amuse- 
ments in Minnesota will on Friday 
evening, November | during the 
AMOA show, moderate a seminar on 
Standardization Within the Industry. 

Erickson has been an outspoken 
advocate of standardizing of certain 
parts, claiming that each manufac- 
turer doing things differently is costing 
him money. 

Erickson has recruited to form a 
manufacturing panel an array of 
manufacturing representatives 
including Steve Blattspieler of Bally. 
Gil Pollock of Premier Technology, Joe 
Dillon of Williams, Frank Ballouz of 
Nintendo, and Dan Van Elderen of 
Atari. Erickson noted that other manu- 
facturers have expressed interest in 
participating in the seminar. 

Said Erickson, “Operators will have 
an opportunity to participate in this 
discussion. I firmly believe we should 
have things like the bars on the front of 
games standardized. Even something 
that simple has caused me some real 
nightmares. Also, the on/off switches— 
why do they always have to be ina dif- 
ferent spot on every game. And the 
volume controls...well, that’s just a few 
of the things we'll be discussing.” 

Erickson stressed that this is more 
than just a seminar, it is a sharing of 
ideas and everyone is welcome to 
participate. e 


Digital Controls 
promotes Dan Smith 


Digital Controls, Inc., Norcross, 
Georgia, has promoted Daniel Smith 
to the position of marketing repre- 
sentative for its game division. Smith 
will assist sales manager Tom 
Siemieniec in sales of upright and 
countertop video game products and 
will oversee production and delivery 
scheduling. 

“We are extremely pleased to be 
able to move Dan into games sales,” 


THE 
CALENDAR 


To be announced (November) 
Music & Amusement Association, Inc. 
(NY) Annual Meeting & Election of 
Officers. Contact Ronald Koppel- 
man, 212/245-7550 


November 22-24 
Pinball Expo ‘85, Holiday Inn O'Hare, 
Chicago, Illinois. Contact Robert Berk, 
216/369-1192 


1986 
February 7-9 
Amusement Operators Expo (AOE 
'86), Mardi Gras weekend, Sheraton 
New Orleans Hotel, New Orleans, 
LA. Telephone 504/488-7003 for 
information. 


March 4-5 
International Gaming Business Expo- 
sition, Tropicana Hotel and Country 
Club, Las Vegas, Nevada, USA. Con- 
tact Conference Management Cor- 
poration, 17 Washington Street, P.O. 
Box 4990, Norwalk, Connecticut 
06856. Telephone: 203/852-0500. 
Telex 284997. 


March 7-9 
Amusement Showcase International, 
Expocentre, Chicago. Contact 
Glasgow-Erikson Inc., 7237 Lake 
Street, River Forest, Illinois 60305. 
Telephone 312/771-3290. 


March 14-16 
South Caroline Coin Operators Asso- 
ciation annual convention and trade 
show, The Carolina Inn, 937 
Assembly St., Columbia South 
Carolina. Contact Helen G. Sikes, 
803/254-4444. 


International Shows 


November 22-24 
Incomat '85, Messepalast, Vienna. 
Organizers: Verband der Munzaufo- 
matenwirtschaft, 1200 Wien, 
Wallensteinstrabe 5, Austria. Phone 
0222 332187. 


November 25-26 

The Scottish Preview, Stakis Nor- 
mandy Hotel, Inchinnan Road, Ren- 
frew, PA4 9AJ. Organized by Deith 
Leisure PLC, 127 Wandsworth High 
Street, Wandsworth, London SW18 
4JB. Telephone 01-870 5238/5224. 
Telex 929222. 


December 10-13 
Forainexpo, Le Bourget, Paris. 
Contact Technoexpo, 8 Rue de la 
Michodiere, 75002 Paris. Telephone 
(1) 742 9256 
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Daniel Smith 
Siemieniec said. “The popularity of 
Ghosts ‘N Goblins and the anticipated 
success of other games made it neces- 
sary to expand our sales staff. We're 
happy we already had someone of 
Dan's capabilities who was anxious to 
join our effort.” 

Smith brings 15 years accounting 
and computer sales experience to his 
hew position, including two years 
administrating his own contractual 
sales firm and two years as New 
Orleans branch sales manager for an 
office equipment manufacturer. Smith 
has worked for two years with the 
Digital Controls Video Group, con- 
ducting sales and field support for the 
company’s video disc based com- 
puter training systems. 

“I'm very pleased to be joining the 
game sales division,” Smith noted. “I’m 
grateful for the opportunity to work in 
this interesting and competitive indus- 
try.” e 


Simon Deith 
joins Betson 


At Betson’s September 26 open 
house, executive vice president Joe 
Cirillo announced the appointment of 
Simon Deith as the new manager of 
the Long Island branch office. 

Deith was most recently with the 
newly opened Sega office in the 
United States and before that with R.H. 
Belam Company. “I enjoyed working 
for.Sega but I did not want to move to 
California and that’s where Sega is 
located.” 

Betson’s executive vice president, 
Joe Cirillo told Play Meter, “Simon has 
all the enthusiasm and energy Betson 
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needs to increase its market share. He 
has made himself right at home and 
will be a real plus for Betson. His expe- 
rience in all phases of the industry are 
an added plus.” 

Cirillo added, “While Simon was 
with Sega, we developed a close 
relationship. I am pleased that he will 
be working for us.” 


Simon Deith 


Deith said he was anxious to get to 
work and proceeded to do just that; his 
first day was the day of Betson’s open 
house so he had the opportunity to get 
to know many of Betson’s customers.® 


New company has 
new product 


Fred Kelley, owner/operator of 
Nomac, Ltd., and associates John 
Zimka and Greg Knickrehm have 


formed a new company named Kel- 
Chad and introduced a new product, 
Bank Shuffleboard. 

Bank Shuffleboard is designed to 
appeal to all age groups. It requires 
only 38 square feet of floor space and 
can be located on college campuses, 
in arcades, churches, schools, and 
local taverns. 

Features include: lightweight, dur- 
able fiberglass construction, exclusive 
“no pay, no play” barrier, score cor- 
rection button, adjustable time and 
price feature, and a computer with 
multiple game override for tourna- 
ment play. 

For further information, write to Kel- 
Chad, 990 Lutter Drive, Crystal Lake, 
Illinois 60014. Telephone 815/459- 
4500. 


seminars being planned 
for AOE ’86 


Amusement Operators Expo 
(AOE) to be held Mardi Gras 
weekend in New Orleans, is 
beginning plans for a better-than- 
ever seminar program. Seminar 
coordinator Valerie Cognevich said 
she has already lined up several 
speakers. 

Randy Fromm, well known techni- 
cian who has done seminars in the 
past, has given Cognevich a definite 
yes for AOE ‘86. Nathan Bush from 
Texas, who gave several seminars at 
AOE ‘85, has also given the OX. for 
next year. These two men specialize in 
technical subjects and had filled semi- 
nars last year. 

“These two guys are probably two 
of the best technical speakers avail- 
able,” noted Cognevich. “I am 


Kel-Chad, a recently formed company, introduces Bank Shuffleboard Left to right 
are Kel-Chad's officers: Fred Kelley, Greg Knickrehm, and John Zimka 
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delighted that both have accepted 
the invitation to speak at AOE ‘86.” 

Todd Erickson, Summit Amuse- 
ments in Minnesota, has also expressed 
interest in returning to the AOE. Erick- 
son spoke at last year’s AMOA and 
AOE ‘85 and is very knowledgeable. 
Said Cognevich, “Erickson is very 
outspoken on technical subjects and 
is an expert on practical advice for 
giving life to older games. He has 
some extremely worthwhile ideas and 
should draw a full house next year.” 

Sharon Harris, Stan Harris and 
Company, is one of the largest 
operators in the country. She handles 
public relations for her father’s com- 
pany and has accepted challenges 
many would not have accepted. She 
has given many speeches and did a 
seminar at AOE ‘85. “I loved doing the 
seminar last year and am looking 
forward to doing another one next 
year,” Harris said. 

“This is only a small sample of the 
experts that will be speaking at AOE 
'86,"" said Cognevich. “AOE has always 
revolved around its seminar program 
and is noted for its timely topics and 
expert speakers. Last year we held 
several seminars on pay phones and 
each one was standing room only. 
And this year will be no exception. As 
one operator told me last year after 
attending six seminars, ‘any one of 
them would have made it worth the 
trip. ® 


First Pinball Expo 
set for November 


Operators, manufacturers, and col- 
lectors are invited to exhibit at the first 
Pinball Exposition scheduled for 
November 22-24 at the O’Hare/ 
Kennedy Holiday Inn in Rosemont, 
Illinois. 

The Expo will feature notable 
speakers, a tour of the Premier Tech- 
nology pinball facility, and a banquet 
with special guest Alvin Gottlieb. 

Bally, Williams, Premier, and 
Game Plan will be exhibiting their 
latest equipment. Pinball supply 
manufacturers will also be there, 
including: Foremost plastics, Electrical 
Windings, Wico Corporation, Wildcat 
Chemical Company, and Merit 
Industries. 

Bill Kurtz, Expo assistant coordi- 
nator, will be exhibiting as well as 
Mike pacak, director of operations of 
the Fun and Games Arcade chain. 
Their collections of pinball brochures 
exceed 10,000. Many private collec- 
tors will show classic pingames and 
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hard-to-find parts. 

For exhibitor information, contact 
Pinball Expo ‘85 headquarters at 2671 
Youngstown Road, S.E., Warren, Ohio 
44484. Telephone 216/369-1192. 
Space in the exhibit hall must be 
reserved before November 2. ® 


WAMO’s summer/fall 
meeting is a success 


The Wisconsin Amusement and 
Music Operators (WAMO) estab- 
lished a new attendance record for 
its annual summer/fall conference 
which was held the weekend of Sep- 
tember 6 at the Radisson Hotel in La 
Crosse. Nearly 90 operators and 
spouses registered for the event which 
is now only in its fourth year. WAMO's 
major convention is in the spring. 


His 


Standing room only aboard a two-tiered paddlewheel boat that sailed 


During the two-day conference, 
members heard a presentation on 
“Cash Flow Management in the Coin- 
Op Business” from Mike Anderson, an 
executive with Lieberman Enter- 
prises of Minneapolis. Dr. Paul Keaton, 
a business professor at the University of 
Wisconsin (La Crosse), offered infor- 
mation on hiring and firing employees. 
Mike Reetz of Video Doctors in Green 
Bay, lead a panel discussion on 
“Making Conversion Kits Attractive 
and Profitable.” WAMO’s Electronic 
Dart Committee chairman, Dave 
Fonder of Green Bay, reported on 
plans for next spring’s second annual 
State Dart Tournament and furnished 
tips on league organizing. 

Finally, a key staff member of the 
State’s Public service commission, Jeff 
Richter, discussed newly-proposed 
Wisconsin regulations governing the 
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WAMO operators and their spouses up the Mississippi River. 


WAMO operators discuss their problems with Green Bay distributor Mike Reetz 


(third from left). This informative chat followed a panel discussion, led by Reets on 
“The Profitable Use of Conversion Kits.” 
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Instauanon ana use of public pay tele- 
phones. He sounded a rather pessimis- 
tic note for operators by indicating 
that while new tariff rates would make 
it possible for them to incorporate 
phones into their route locations by the 
end of the year, such ventures would 
be risky and in most cases, not very 
profitable. 

Operators also heard a legislative 
report by State Senator Brian Rude 
and about pending state bills from 
their legislative counsel, Robert 
Schroeder. 

Highlights of the WAMO weekend 
were d cruise aboard a Mississippi 
River houseboat and a tour of Jim 
Stansfield Vending, one of Wisconsin’s 
largest game and vending opera- 
tions. 

Executive director Joe Phillips said, 
“Attendance exceeded similar con- 
ferences and my expectations. 
Although operators are struggling 
here, as elsewhere across the country, 
there obviously is a thirst for informa- 
tion and a sharing of ideas. A 
balanced well-organized program 
effectively promoted will draw even in 
tough times.” e 


Warner Burford with Tony Moore 
of State Amusement Co., Inc. 


Virginia dart 
tournament held 


The first annual Star City Shootoft 
was held August 24 and 25 at the 
Roanoke Civic Center, Roanoke, 


14 | 


Virginia. State Amusement Company, 
Inc. sponsored this three event, $3,000, 
double elimination tournament of 
English Mark Darts. 

Warner Burford of Lynchberg, 
Virginia, was the winner in all events, 
with two first places and a second 
place finish. Warner and his partner 
Sam Dishman took top honors in Open 
Doubles, narrowly defeating second 
placers Bob Tanner and Paul O'Neil, 
who were undefeated until the 
Championship match. Warner also 
won the top single prize of the tourney, 
$300, by winning Open Singles. 
Berkley Hudgins placed second. 

Mixed Doubles went to Charlie 
Robertson and Jackie Persons who 
defeated the favored Warner Burford- 
Robin Moorman team in the final two 
matches. 

The event drew 182 entrants who 
had qualified in State Amusement 
location tournaments. e 


OMAA joins VOCAL 


The Ohio Music and Amusement 
Association (OMAA) has been added 
to the growing network of operators 
joining the Video Operators Children’s 
Alert Line (VOCAL) to help locate 
missing children 

Ohio became the tenth state to join 
this worthy cause. The OMAA board of 
directors, at its September meeting, 
approved a motion to endorse this 
program and to encourage its mem- 
bers to become active participants. 

Over 1,200 operators currently 
receive monthly poster packets. 
Operators are encouraged to place 
these posters, showing pictures of 
missing children with a number to call 
for information, in their locations. 

Operators or other state associa- 
tions wishing more information on this 
organization may contact Dick 
McNicholas at 503/232-9293, e 


Coin Acceptors names 
Pete Guzman vice president 


Pete Guzman has been named 
vice president of engineering at Coin 
Acceptors, Inc., St. Louis, Missouri. The 
appointment was announced by Jack 
Thomas, president of the firm, a manu- 
facturer of coin handling equipment 
for the vending industry under the 
trade name Coinco. 

Guzman will direct the develop- 
ment of Coinco’s new electronic pro- 
duct line and assume engineering 
department management functions. 


f 


Pete Guzman 


Stressing Guzman’s importance to 
the engineering department, Thomas 
said, “Since we have doubled our pro- 
duct line, we need additional strength 
in our engineering department to 
support that growth.” 

Prior to joining Coinco, Guzman 
was vice president of development 
and engineering for Smith-Corona in 
Cortland, New York, and director of 
engineering for NCR Corporation in 
Ithaca, New York. e 


Cigarette tax 
is excessive 


Two years ago Congress passed a 
bill doubling the federal excise tax on 
cigarettes from eight cents to 16 cents 
per pack. However, to make it a little 
more pdlatable, Congress dubbed it a 
temporary tax, incorporating into the 
bill a sunset clause which would elimi- 
nate the tax in October of 1985. And 
now that the time is here, Congress is 
having second thoughts about recind- 
ing the tax. 

According to Walker Merryman of 
the Tobacco Action Network, the bill 
was passed two years ago to helpstifle 
a runaway budget deficit. However, 
he noted, “The budget deficit is an 
issue Congress has been grappling 
with unsuccessfully for years. They 
refuse to adopt basic tax reform so 
they lash out at things like tobacco 
and liquor.” Merryman also quipped 
that he wasn't old enough to remem- 
ber the last time the government 
recinded a tax. 

Seventeen states have already 
passed legislation to pick up the eight- 
cent tax, rdising state cigarette taxes 
by that amount. The Council Against 
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You'll see a lot of change 
when you operate the VS.System™ Wis 
from Nintendo® The kind that adds % 
up to big profits for you. Because 


the VS. System allows you to make Via. = 


game changes on location—for a 
fraction of the regular cost. ~~ 
Which is why more and more 
operators are turning to Nintendo 
to turn their business around. 
“They're easy fo use...increased our 
revenue by 50% over the old games. 
I'm totally satisfied” 


Dave Jennings, Alpine Vending, Kalispell, MT 


You've got many hardware options 
to choose from. With Nintendo's exclusive 
VS.DualSystem;" you get two games in one 
cabinet. Because it’s a single cabinet with 
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8 two monitors and two coin slots. 

: So for almost the same price as 
many competitors’ dedicated games, 
you can double your profits with the 
VS.DualSystem. And for small 
2 space and limited budgets, there’s 
NintendosVS.UniSystem)” a single- 
monitor version of the original. And we 
offer the widest range of games available 
of any system on the market. 


“You can’t do better for return of 
investment. I think they’re great.” 


Rich Porter, Celebrity Sports Center, Denver, CO 


The inexpensive VS.UniKit conversion 
system means you can quickly and conven- 
iently put new life into your old games. Turn 
your old Donkey Kong’ Donkey Kong Jr.* 
Popeye# Mario Bros“ and Donkey Kong®3 


a quick 
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games into fresh, new > 
high earning ones. And now, “tess: 
the VS.UniKit is available for your 
old Pac-Man** and Ms. Pac-Man** games, 
too. It’s easy to turn your games and profits 
around withthe VS.System. 

“Having the VS System available 
eliminates ‘dead wood:” 


Gene Cramm, Showbiz/Chuck E. Cheese, Inc., Irving, TX 


Every VS.-Pak™ game pg 
is location-tested to make _ a 
sure it keeps on earning. £ 
This means every game | 
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change. 


4 in our library will always be profitable 


for you. We test our games, so you won't 
have to. 


“Nintendo has done more for the 
operator than any other company.” 


John Jordan, C&B Music & Vending, Lewiston, ID 


Rotating game Paks instead of com- 


plete cabinets increases efficiency and 


portability. Games can be 
changed on location, simply 
with a screwdriver, in less than 
20 minutes. And, after all, 

S time is money. 
me Get the VS.System from 
Nintendo. And see a dramatic 
change in your profits. 


HOGANRS 
ALLEY 


*© King Features Syndicate, Inc. 
**TM of Bally Midway Manufacturing, Co. 


Now you can buy “A blessing...a low cost ward to many new games 


any VS.UniSystem or investment that increased in ” coming months. 
.UniKit game, and we'll our revenues” or more information, 
give you the first P. ak for Gus Pantelopoulos, Alpha <n contact your local 

free. Or, buy a VS. Dual Music & Game, Inc., Broomfield, CO Nintendo distributor, or 
System and get the first call Nintendo of America 


two Paks free. Inc., (206) 882-2040. 
And youcan look for. QNINTENdO) reir imnain 


Buy the 
hardware, get the 
software free. 
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VS. Ho, 


gan’s Alley™ 


VS. Tennis™ 


*” ENERGY 


VS. Mach Rider™ 


VS. Golf™ VS. Duck Hunt™ 
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VS. Pinball™ VS. Ladies Golf™ VS. Ice Climber™ More paks to come. 


Prices and terms are subject to change without prior notice. © 1985 Nintendo 


Cigarette Bootlegging noted in a 
recent newsleter on the subject, “The 
attitude of these states is if the Federal 
Government drops the tax, we will 
grab the extra money.” And accord- 
ing to Merryman, several other states 
are waiting on Congress before they 
decide how to tax cigarettes. And 
though a decision is expected soon, 
Congress may decide to extend the 
tax for 60 days to give them more time 
to consider their options. 


Walker Merryman 


The Council Against Cigarette 
Bootlegging, raising the concern 
about bootlegging and counter- 
feiting, stated, “Such punitive action by 
state governments, in raising the 
cigarette tax, will only come back to 
haunt them. In the 1970's, when tax 
differentials between states were 
excessive, cigarette bootlegging and 
counterfeiting of cigarette stamps was 
well organized, bringing devastation 
to the wholesale distribution of ciga- 
rettes. With states such as Connecticut 
at 26 cents (plus the eight cents) fora 
total of 34 cent, down to North 
Carolina still at two cents, plus 
opening of Indian stores which sell 
cigarettes with no state tax, the 
wholesale distribution industry will be 
hit hard in the high tax states.” 

The National Coin Machine Insti- 
tute (NCMI) claims that its members 
operate 100,000 of the 750,000 
cigarette vending machines on loca- 
tion, recently sent a letter to the com- 
mittee on ways and means office out- 
lining the possible collapse of ciga- 
rette vending if taxes continue to be 
excessive. Citing that cigarette vend- 
ing accounts for 20 percent of the 
dollar volume registered for all kinds 
of vending machines sales, NCMI 
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president Norm Borkan said that the 
extra eight-cent tax has had a dis- 
astrous effect on cigarette vending 
sales. “With the resultant increase in 
the price of cigarettes, our unit sales 
dropped 33 percent and dollar gross 
declined 21 percent. Since that gross 
includes federal and state taxes, pro- 
fits are disappearing rapidly.” 

The newsletter went on describing 
that loss of sales in cigarette vending 
machines has been reflected at the 
vendor manufacturing level. With 
58,000 cigarette vending machines 
built annually ten years ago, the num- 
ber has declined to a yearly output of 
less than 11,000 new machines. NCMI 
also pointed out that loss of sales 
affects suppliers and as vending 
volume declines, so does wholesale 
volume and the domino effect on local 
employment and national prosperity 
is evident. 

The newsletter summed up, “The 
extra eight-cent levy has caused 
economic hardship. We feel the 
smoker has been singled out as a sac- 
rificial lamb and that this discrimina- 
tory taxation is being justified as the 
basis for social engineering.” 

And while tobacco groups wait for 
Congress's decision on whether or not 
to repeal the sunset provision, other 
anti-tobacco organizations are pres- 
suring local city councils into passing 
smoking restrictions in public places. 

A city in Ohio, Xenia, passed smok- 
ing restrictions before anyone 
realized what was happening. The 
Ohio Music and Amusement Associa- 
tion (OMAA) has been successful in 
having that decision reconsidered, 
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Winners in the Nomac Ltd./Pub Play Unlimited operator support tournament are, 


but stresses how vital it is for operators 
to act on any anti-smoking proposals. 

The Tobacco Action Network has 
been successful in fighting detrimental 
legislation on the federal and state 
level. However, Merryman noted that 
local legislation is harder to monitor. 
Operators are urged to contact the 
Tobacco Action Network if any local 
legislation is in the works. “We can 
work with operators at all levels but 
we must find out about the legislation 
first,” Merryman said. 6 


Nomac sponsors 
operator tournaments 


Nomac, Ltd. sponsored two 
“operator support” tournaments in 
northern Washington, on September 
14 and 15. 

Under the program, operators 
meeting Nomac’s requirements 
receive prize money anda member of 
Nomac’s staff to conduct a local tour- 
nament. 

Joe and Polly Bailey of Pub Play 
Unlimited in Bellingham, Washington, 
held an $800 tournament at the local 
VFW hall on September 14 and hosted 
44 doubles teams competing on the 12 
Pub Time Darts games. 

Winners in Bellingham were: Dick 
McMurtry and R.C. Cunningham, first 
place; Cliff Pack and Buddy Wolfe, 
second place; and Tim Rathjen and 
Bob Taylor, third place. 

Harry Buckman and Judy Coluccio 
of On Target, Inc. in Kent, Washington, 
held a $550 tournament on September 
15 with 28 players participating in the 
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left to right DickMcMurtry and RC. Cunningham, first place; Tim Rathjen and Bob 
Taylor, third place; Cliff Pack and Buddy Wolfe, second place. 
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draw-your-partner competition at the 
Eagles Hall in Auburn. 

First place winners in Kent were 
Ray May and Bill Clark. ® 


Digital Controls/Taito 
debut Ghosts ’N Goblins 


On September 9 in Atlanta, Geor- 
gia, Digital Controls, Inc. and Taito 
America debuted their joint venture 
video Ghosts ‘N Goblins. 

Greeted by the ghoulish Elvira and 
Lurch in a simulated haunted house, 
the industry’s major distributors filed 
into Atlanta’s Rhodes Hall to learn 
more about the game, which the com- 
panies claim has produced weekly 
test earnings consistently in excess of 
$400. 

“On the strength of reputation 
alone, we had already received com- 
mitments for more than 1,000 pieces,” 
announced Tom Siemieniec, national 
sales manager for Digital Controls. 

The new dedicated video game, 
which will carry both the Taito and 
Digital Controls logos, is a combined 
effort of several industry leaders. The 
game was licensed from Capcom 
Company, Japanese developer of 
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Commando and 1942. 

Capcom president Kenzo Tsuji- 
moto touted the success of the game in 
Japan, explaining that “many com- 
panies competed to license this 
game.” 


“I would like to teach you one 


Japanese phrase,” he said through an 
interpreter. ““Mokari masse, which 
means make money. 

New Capcom USA president 
George Nakayama, H. Oshima, the 
firm’s chief financial officer, and 
Ghosts ‘N Goblins designers and pro- 
grammers accompanied Tsujimoto. 

H. Saigusa of Taito Japan attended 
the meeting, as did Mario Martelliand 
John Hickey from Hantarex.the Italian 
firm that is manufacturing the monitors 
for Ghosts ‘N Goblins, and Bill Rickett, 
president of Dynamo Corporation, 
which is building the game’s cabinets. 

Ghosts ‘N Goblins represents the 
first joint manufacturing and mar- 
keting effort for Taito America and 
Digital Controls. 

The play of Ghosts ‘N Goblins fea- 
tures Sir Michael, a brave and 
resourceful knight, who must defeat a 
variety of ghoulish enemies on his way 
through the six gates guarding the 
castle of Argon, the Lord of Goblins, in 


order to rescue his beloved princess. 
As the knight proceeds through his 
battles, he acquires a variety of effec- 
tive weapons, each of which offers him 
different fighting capabilities. e 


Operator raises funds 
for muscular dystrophy 


The Nassau-Suffolk Cigarette Ser- 
vice, in conjunction with Anthony’s, a 
local disco, sponsored a Labor Day 
benefit show on Long Island, New 
York, and raised $18,000 for the 
Muscular Dystrophy Association. 

Tony Disimile, owner of both the 
amusement company and Anthony’s, 
originated the benefit in 1984and now 
it is an annual event. 

Coin Machine Distributors, a New 
Jersey and Long Island company, 
donated a new Super Cobra video 
game which was raffled during the 
two-day event. 

The 1985 show was titled “Rockin’ 
Around the Clock,” and featured 19 
local bands specializing in oldies plus 
a classic car show of 103 cars from 
three different classic car clubs. All 
time and talent was donated for this 
worthy cause. e 
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NOVEMBER...DECEMBER... 
JANUARY... 


AND IT'S HERE! 
DON'T MISS IT! 


NEW ORLEANS 
FEBRUARY 6, 7, 8, 9, 1986 
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THIS IS AS GOOD AS IT GETS! 


You'll LOVE the performance of the new 
UBI tables! 


WE GUARANTEE!!! Operate your new 
UBI tables for 30 days. You'll agree UBI 
manufactures the highest quality pool 
tables in the industry, or we'll pick them up 
directly from your location and refund 
your full purchase price. 


UBI COSTS LESS, LASTS LONGER, AND 
EARNS MORE 
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OUTSTANDING 
FEATURES 


TONGUE & GROOVE 
. : . . Tongue & groove construc- 
Series 500 (featuring works-in-a-drawer) available in 6 ft., 612 ft., tion maintains accuracy to 
7 ft., and 8 ft. Push or drop chute. within a 32nd of an inch. 
This means longer table 
life, better action on the 
rails, less possibility of 
freight or rotation damage. 


SUPERIOR CONSTRUCTION st eee 
3/4” ply cabinet, the strong- er ae 
est table built. eee 


EARN MORE MONEY vs 
The crisp, accurate and \ W038 
fast playing action on your ee 
UBI tables means more 
profit. 
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MINIMUM DOWNTIME 

Our exclusive works-in-a- 
drawer (standard on our 
Series 500) means minimal 
Series 1000 available in 6’ ft., 7 ft., and 8 ft. with push or drop pice ica aa " 


chute; cue ball lock-in after 15th ball. 


AND YOU'LL LOVE OUR PRICES! 


UNITED BILLIARDS, INC. 
51 PROGRESS STREET 
UNION, NJ 07083 


for more information and prices, call 
Jack Morris collect — 201/686-7030 


WE ARE OUT TO BE #1 
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Betson Distributing 


celebrates open house 


Just prior to its successful open house, Betson was presented a plaque for 
excellent sales performance by Bally Sente. Dave Myers (1) and Joe Cirillo (Tr) 
accepted the award from Sente’s Bernie Powers. 
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(From left) Betson’s Kevin Fritz and Dave Myers, George Furqueron of Rock-Ola, 
and Simon Deith. It was Simon's first day as Betson’s Long Island branch manager. 


Even Hurricane Gloria could not 
keep operators from viewing new 
equipment and enjoying the buffet at 
Betson Distributing’s open house on 
september 26. A large turn out, about 
300 people, kept manufacturer repre- 
sentatives busy answering questions 
and showing new product. 

sente’s Mini Golf was an instant hit. 
Operators waited in line to play the 
game, designed for the Sente system. 
Konami introduced its latest, Rush n’ 
Attack, a game introduced in the 
United States before being introduced 
in Japan, a reversal of routine. 
Konami's Steve Kauffman pointed out 
the new point of purchase display, an 
attractive way for distributors to 
display Konami's kits. 

Digital Controls showed Ghosts ‘N 
Goblins licensed from Capcom in a 
joint venture with Taito. Doing very 
well in Japan, the company is confi- 
dent the game will do well here. 

Operators got a chance to see 
several other games to be shown at 
AMOA including Shanghai Kid from 
Memetron, Shoot-Out from Data East 
(again dedicated), Combat by Exidy, 
Cruisin’ and TNK III by Kitkorp, and 
Team Hat Trick, a four-player hockey 
game from Sente. 

Betson used the opportunity to 
announce the appointment of Simon 
Deith as Betson’s new manager for its 
Long Island branch. Deith had started 
his new job that day and was busy 
settling in. 

As operators sauntered around 
the showroom, it was obvious that 
optimism is more prevalent than in 
the past year. “Things are finally on 
an upswing,” echoed operator after 
operator. One operator, Tony Rao of 
Central Vending, said he came to 
talk about electronic darts. “I read an 
article in Play Meter about electronic 
dart leagues and how successful they 
can be. So I took this opportunity to 
come here to see what it is all about.” 

Others said the equipment seems 
better than it has been in a while. “I 
think the manufacturers finally realize 
how serious operators are about not 
buying mediocre games. It’s obvious 
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to me by the equipment I'm seeing ~ 
here,” one New Jersey operator noted. 

Bally’s Greg McKay demonstrated 
converting a Sente system game. John 
Sanders of Cue Vending said, “It was a 
good demonstration for those who are 
unfamiliar with converting a system 
game; well worth the time.” 

Betson’s executive vice president, 
Joe Cirillo said, “I like to give operators 
a chance to see new equipment 
before the AMOA show. If we wait until 
then, it takes much longer to deliver 
equipment.” 

Betson salesmen were kept busy 
taking orders, saying they were 
extremely pleased by the response. 


Betson honored by Bally Sente 
Only days before the open house, 
Betson was recognized by Bally Sente 
for excellent sales performance on 
Hat Trick. Dave Myers, Betson’s sales 


manager, credited the game's long- 7 wn : 

standing popularity as the force We interrupted a game of Trivia Whiz for this photo of (from left) Mike Napolitano 
behind the outstanding performance of NBR Vendors; Hugh Betti president of Betson; and Peter Feuer and 

of his sales team. e Mort Ansky of Merit Industries. 
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Bally's Greg McKay explains how easy it is to change Bob Havey (left) and Tim Lyman of Lyla Corporation 
a game in the Bally Sente system. traveled from Vermont for the day. 


Obviously excited, this winner comes forward to claim Betson salesmen were kept busy answering questions, 
one of the many prizes given away. showing product and taking orders. 
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Rick Rochetti right of Bally Midwest awards Hat Trick kit 
(designed for Sente System) to Alan Balteskoris. 
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Many factory representatives attending the open house 
meet with John Margold, back row, right of center. 
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Atari's Jim Newlander has the distinction of selecting 
a prize winning name during the day’s celebration. 
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An outdoor setting was the perfect choice for the open 
house celebration which drew over 600 guests. 


Tehkan’s KenNakata, far right, joins John Margold and the 
Bally Midwest sales team to select a winner. 


Frank Cosentino, left awards one of the many Bally Midwest 
prizes to John Leptich of City Distributing. 


Bally Midwest celebrates move 


Celebrating the move from its 
North Paulina offices to Franklin Park, 
Bally Midwest invited manufacturing 
representatives and operator cus- 
tomers to join them for an open house 
and to welcome the new general 
manager, John Margold. 

Held on September 6, over 600 
people, representing about 300 
operating companies joined Bally 
Midwest personnel at its new offices in 
the Bally Midway builidng near 
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O'Hare airport. 

Margold, who was most recently 
the general manager in Philadelphia 
at Bally Banner said he was over- 
whelmed. “I couldn't have asked for a 
nicer way to be welcomed in as the 
new manager,’ he said. “It was a 
bigger success than we ever 
imagined.” 

The move to the Franklin Park 
building is part of a reorganization 
Bally has undertaken. All divisions, dis- 


tributing, Aladdin's Castle, and Bally 
Midway all are under the leadership 
of Maurice Ferchen, who attended the 
open house with Bob Fliday, who is 
overseeing the distributing division 
and answers directly to Ferchen. 
Hopefully, the large turnout for the 
event is an indication of the upswing 
reported for the industry. Operators 
are agreeing that things are looking 
up and everyone hopes they are 
right. ® 
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‘Trivia Quiz—AMOA Edition 


AMOA history makes an interesting game. 
Can members answer these questions? 


When was the AMOA founded? 
What federal legislation led to the establishment of the AMOA? 


Has the AMOA been known by any other name? 


How many years has the organization sponsored the exposition? 


In which year was the expo attendance a whopping 13,000? 


How many people are expected to attend the 1985 Expo? 


How many times has the Cost of Business Survey been published? 


What famous university conducts this comprehensive survey? 


| sere area has been covered in 
the trivia craze—sports, movies, baby 
boomer edition, genus editions, chil- 
dren’s edition, a New Orleans edition— 
and the mental battle of wits continues 
in the amusement business with elec- 
tronic genus editions in America and 
Britain. Now AMOA members can 
strain their brains with trivia questions 
pertaining to organization history. 

Play Meter sought answers to the 


above questions at AMOA head- 


quarters in Chicago. Communications 
manager Fred Newton had answers 
for all our questions and more back- 
ground about AMOA activities over 
the years. 

“The organization was founded in 
1948 as the Music Operators Asso- 
ciation by 68 representatives of state 
and local music associations,” said 
Newton. “The purpose of the banding 
together was to defeat the Scott Bill, 
federal legislation aimed at eliminating 
the jukebox exemption from license 
fees and to establish a strong national 
voice or presence.” 


“The first staff probably consisted 
of an executive director and secretary. 
The staff has grown over the years as 
needs of the organizaiton have 
changed. In 1984 the staff totaled 
seven and currently with the new 
management system the staff totals 
ten, some being part time employees.” 

“This year will mark 36 years that 
AMOA has sponsored the exposi- 
tion,’ added Newton. “Crowds have 
averaged from hundreds at the first 
one to an exceptional peak of 13,000 in 
1982. This year we anticipate 6,000 
attendees.” 

“The original name of MOA, Music 
Operators Association, was changed 
in 1976 because the word emusement 
better reflected the nature of the 
business.” 

The scope of the organization has 
changed over the years. “Presently,” 
said Newton, “AMOA has taken on 
the responsibility of providing an 
industry-wide national business forum 
which includes the exhibit and 
educational programs. Education has 


been enlarged at the expo and AMOA 
has developed an insurance program 
and beefed-up informational services, 
providing special reports and a news- 
letter.” 

He added, “Of particular interest is 
the Cost of Business Survey which 
was first published in 1981. It is a 
survey conducted by the University of 
Notre Dame and marks the first time 
that comprehensive and credible 
Statistics have been compiled about 
the industry. This report was pub- 
lished again in 1983 and a 1985 report 
is being prepared. The report covers 
accurate numbers on the average 
number of machines, the income of 
machines, number of employees, 
business policies and more.” 

Members can readily see how 
much AMOA has changed since those 
early days of state and local organi- 
zations coming together fora common 
good. Times have changed, products 
have changed, and AMOA has 
changed to meet the needs of a 
growing industry. e 


tb bbb bbb bbb bp hipb bbb hbhhbh bhi bib bib bh php php bh bib hh bihbh bh pha ba bh bab php ba bhp baa bahbhnhandns? 


301 

301 MASTERS 

501 

301 DOUBLE-IN 

301 DOUBLE-OUT 
301 DBL-IN/DBL-OUT 
501 DOUBLE-IN 

501 DOUBLE-OUT 
501 DBL-IN/DBL-OUT 


CUT THROAT 
BASEBALL 
SHANGHAI 
HIGH SCORE 
EXACTA 
HOW PRO-SELECT DOUBLE BULL WORKS COMPLETE 
PLAYERS CHOICE LEAGUE 
PRO-SELECT STANDARD & TOURNAMENT 
25 POINTS = BOTH AREAS INFORMATION 
(ENTIRE BULLSEYE) 
50 POINTS KITS 


WORTH 50 POINTS 


PRO-SELECT DOUBLE BULL — \AERIT QUALITY PAYS FOR ITSELF 


Provides Great New Competitive 


BWA LEAGUE 
ii) @ AESELE.... 


PRO-SELECT DOUBLE BULL 
Merit Scores Again On Every Point ... 


14 GAMES 


FEAFURES DESIGNED 
WITH THE PEAYERIIN MIND 


PRO-SELECT’” DOUBLE BULE 
MISSED DART INDICATOR 
RELIABLE, ACCURATE SCORING 
EXCITING GRAPHICS & SOUND 
WELL LIT NON-GLARE TARGET 
LARGE DISPLAYS ~ 

BACK-LIT INSTRUCTION PANEL 
TWIN COIN DROPS 


FEATURES DESIGNED 
FOR THE OPERATOR 


COMPLETE FRON FACCESS: TO 
BOARDS, BULBS & DISPLAYS 


NO TOOLS REQUIRED 
FLIP-TOP ACCESS TO COIN MECHS 
& HANDY STORAGE AREA 
LARGE CASH BOX, PLUS METER 
8 DIP SWITCH OPTIONS 
ALL FORMICA FINISH 
FULL FACTORY WARRANTY 


Skill Factor, While Still Maintaining 800-523-2 760 in PA 21 5-639-4700 Cc ($4 


Familiar Standard Play. 


merit industries, inc. 2525 STATE RD., BENSALEM, PA 19020. ©Merit industries 1985 


28 


EAST IS EAST 


AND WEST IS EAST 


“If you control 

the product, you 
dominate the industry... 
and the Japanese 

are becoming more 
and more dominate.” 


“The only fights of 
American companies 
have been directed 

at each other, over the 
rights to the best 
Japanese product...” 


“For an American 
manufacturer to have a 
future, he better have 
a good relationship 
with a Japanese firm.” 


By Mike Shaw 


I, late September, American 
video game manufacturers headed to 
Japan for the annual Japanese 
Amusement Machine Association 
(JAMA) trade show. They went in 
hopes of licensing top Japanese pro- 
duct for sale in America. Those who 
do, will survive; for those who don’t, 
the future is bleak. 

The only solace of video games 
slipping from the public eye is that the 
coin-op amusement games industry is 
not being blamed for the current 
national woes. 

But, oh, if video games were still 
the focus of youths’ attentions, the 
Ronnie Lamms would be telling local 
governments to close down the 
arcades because video game people— 
the ones who gave children Space 
Invaders wrist—are at it again. Yes, 
they have made us a debtor nation. 

The protests would have been 
unsubstantial previously. The video 
game is but a small part of the $50 
billion-plus annual computerized 
equipment market, and an even 
smaller part of the overseas elec- 
tronics manufacturing business. 
However, now the American coin- 
operated video game industry is 
almost completely in the pockets of 
foreign interests. 

“If you control the product, you 
dominate the industry,” explained 
Paul Moriarity, president of Taito 
America, the first Japanese-owned 
company to manufacture video games 
in the United States. “And the Japa- 
nese are becoming more and more 
dominant.” 

Foreign control over the American 
video game industry has been increas- 
ing gradually since Taito America 
opened its doors in 1973. The first 
landmark event came in February, 
1974, when Taito licensed the first 
Japanese video, TV Basketball, to 
Atari. Ironically, Atari was the Ameri- 
can firm that gave birth to the video 
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has been known for over the years, 
and the traditional yellow, black and rainbow colors that many 


/ ™ 
AWARIAOA LTS 
A Ril English Mark Darts 4500 Econo is ARACHNID'S exciting 

new electronic dart game, with many new features and a new 

The 4500 Econo uses durable Lexan top and bottom panels 

for years of like-new appearance. A new touchswitch front 

panel eliminates all mechanical buttons from the front of the 

game. Maintenance has been simplified on the 4500, with easy 

removal of the Mother Board, fast bulb changes from the back, 

and fewer electrical components, An Attract mode has been 

added, and also a new three-shot practice limit to discourage 
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game. It was Atari again that accepted 
the reality of growing foreign influence 
when it closed its manufacturing facil- 
ity early in 1984 and moved all produc- 
tion overseas. Atari completed its 


foreign domination when its coin-op a || : 
iio was sold to the Japanese firm | \\ My YOU WI LL 


Namco. ) \s 4 . C TOO! 
Open arms policy \! } 


> 
The Japanese influence over the ats. 
American coin-op video game indus- : 

try has never been viewed as a pro- = 

blem. American companies have 


welcomed the Japanese. The only 
fights of American companies have 
been directed at each other, over the 
rights to the best Japanese product, 
the games that made American manu- ‘ 

facturers wealthy during the video ae ae, J Jee 
game boom years, the games that 
have kept them alive during the lean 
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manufacturing community. 
“For an American manufacturer to 
JUGGLE ANYTHING— 


have a future, he better have a good 
BUT DON'T MISS IT! 


relationship with a Japanese firm,” 
one American game maker told Play 
Meter. 

“For now, we need help from 
American companies, but the major 
Japanese manufacturers want to get 
into all phases of the U.S. market,” 
added a representative from one of 
the Japanese firms. 


Understanding the language 

Spurred by two significant factors, 
the Japanese and American coin-op 
amusement industries are moving 
quickly toward each other. One, 
Americans rely on Japanese product; 
and two, the Japanese need the 
American market to build profits. 

“The top products for the last ten 
years have been Japanese,” offered 
Bob Lloyd, stateside boss of Data 
East. Having Managed to snap up hits 
like Kung Fu Master, Karate Champ, 
and Commando, Lloyd is currently 
known as the most successful bidder 
in the game licensing wars. 

“It’s simple economics,” he 
explained. “In order for acompany to 
come up with one or two hits, it has to 
develop 20 or more games. The cost of 
a three to five man development team 
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to develop five or six games over the 
period of a year in the United States is 
$150,000. In Japan, that three to five 
man team will cost about $50,000 or 
$60,0000. 

“American companies just can’t 
afford those costs, especially in light of 
the short runs dictated by today’s 
market.” 

“It takes a major bag of cash for 
(American) software engineers,” 
agrees Moriarity, another who is 
experienced and accomplished at 
dealing with the Japanese manufac- 
turers. “Besides, we didn’t work 
things properly here. We tried to 
create game designers out of engi- 
neers. Our guys can program rings 
around the Japanese, but the Japa- 
nese are way ahead in concepting.” 

Perhaps Japanese firms produce 
the top game ideas because they have 
to, suggests Mike Macke, chairman of 
the board of Digital Controls, an 
independent American manufacturer 
that develops games of its own but has 
also entered the fray for licensed pro- 
duct. 

“The major Japanese manufac- 
turers are operators first; suppliers 
and designers thereafter,” he pointed 
out. “Taito operates more than 
100,000 pieces in Japan, and there are 
several companies in the 20,000 to 
30,000 piece realm. These companies 
are forced to generate product for 
themselves as well as bring in games 
from design houses outside their own 
walls.” 

Like its American counterpart, the 
Japanese video game market has 
suffered. While both sides of the world 
find their industries reeling, though, 
Japanese entrepreneurs are looking 
at America as a land of opportunity. 

“Things are much worse in Japan 
than in America,” George Nakayama, 
director of marketing for Capcom Co. 
Ltd. of Japan, told Play Meter. “Times 
are very hard.” 

Japan has been beset by one of the 
most damaging pieces of legislation in 
industry history. According to Naka- 
yama, new regulations, in effect since 
March, limit the hours of operation of 
arcades, where most video games are 
located. 

“You can still make money in 
Japan with a top game,” Nakayama 
offered, “Just like in America. But the 
United States is a more profitable 
market. You can sell dedicated games 
and kits, while the primary market in 
Japan is for printed circuit boards to 
upgrade the ubiquitous cocktail 
table.” 


Take into consideration that the 
Japanese market can handle about 
the same number of pieces that the 
American market can absorb and it’s 
understandable why the Japanese are 
anxious to settle here. 


Movin’ on in 

While the ranks of major American 
manufacturers continue to deplete, 
the list of Japanese manufacturers with 
American branches grows. Just a few 
years ago, Taito, Data East, and Sega 
were the exceptions to the stateside 
manufacturing rule and occupied 
purely subordinate positions in the 
industry next to the burly giants of the 
midway—Bally, Williams, and Gott- 
lieb—and pioneering Silicon Valley 
resident Atari. Now Atari is Japanese- 
owned, Williams and Premier Tech- 
nology (the old D. Gottlieb & Co.) are 
reviving the pinball business, and 
Bally, having absorbed a beleagured 
Nolan Bushnell, is weighing the costs 
of hanging in. 

Meanwhile, Data East is the hot- 
test team in the league. Taito, which 
closed its manufacturing facility when 
the boom faded, is wielding its influ- 
ence in the licensing arena. Sega has 
reopened a stateside office. Nintendo 
has settled into Seattle and become a 
dominant force in game sales. 
Konami, University, Namco-America, 
Nichibutsu, SNK, and others have 
established office space in the United 
States. 


Whys and wherefores 

The initial Japanese foray into 
America was spurred by a general 
recognition that, if Japanese com- 
panies were going to make money 
here, they better know what the 
market is like. 

“During licensing meetings, it was 
only natural for American business- 
men to try to low ball the Japanese, 
describing a market perhaps a little 
worse than it actually was, claiming 
that this or that game could never bea 
number one hit in the Untied States,” 
explained Lloyd. “It wasn’t long before 
the Japanses decided it would be to 
their benefit to have some first hand 
information.” 

Japanese operations in the United 
States reflects that awareness. Most 
of the firms have Japanese presidents, 
and those who don’t are tightly con- 
trolled from Japan. For example, sales 
quotas for American firms are dictated 
by their Japanese parents. One firm is 
said to be required to send daily 
telexes to Japan logging the name of 
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everyone who entered its building that 
day. 

The control Japanese parent firms 
exert over their U.S. branches, while it 
may appear dictatorial to Westerners, 
is certainly not patronizing. Most 
Japanese leaders respect the knowl- 
edge of their American executives. 

“We do, of course, have first right 
of refusal on Taito product for the 
United States,” Moriarity elaborated. 
“But it is our decision whether or not a 
game is marketable here. We are not 
forced to take product.” 


Into the looking glass 

So, in an attempt to solidify a posi- 
tion in the future of the American coin- 
op industry, American manufacturers 
are spending more and more time in 
Japan. They travel there often, to talk 
with Japanese industry leaders, to 
establish reputations as good busi- 
nessmen, to do everything they can to 
win a licensing agreement on a hit 
game. 

“At first you’ll probably wind up 
with a game that is not a top piece,” 
described Macke of his initial attempts 
to woo the Japanese game commu- 
nity. “They want to see how you will 
do with it. If you can develop a track 
record by moving product, you will 
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have better luck. But you can only get 
games oneat atime, andestablishing a 
reputation ordinarily takes several 
years.” 

Those who are successful are hesi- 
tant to tell stories, fearful they might 
lose an edge. 


“IT feel like Coca-Cola with the 
patented formula,” Lloyd said, but 
then added: “Throughout our history 
we have been working through a 
Japanese company. It is our day to 
day existence and we have an under- 
standing of how to do business when 
we sit down to talk or to present ideas. 
It is also important to understand the 
lifestyle, the customs, and the culture. 


We will have to wait to see how far 
the Japanese want to go with the 
American coin-op game business. 
Some interested American observers 
believe the Japanese want to maintain 
the current flexibility because it’s a 
benefit to stateside branches. 

“The stateside arm has achance to 
deal with a mix of developers,” 
Moriarity pointed out. “Anybody who 
banks on establishing a facility—com- 
mitting to a million or a million anda 
quarter dollar yearly budget—needs 
to stay associated with top earning 
games. I haven’t seen a company yet 
who can keep coming up with those 
hits by themselves. 

But Moriarity is acutely aware of 
the style of operation in Japan, and 
neither he nor other knowledgeable 
industry leaders are banking on 
limited Japanese penetration. 

“The Japanese firms are operators 
first,’ Macke remarked. “Like it or 
not, they are building routes and are 
going to operate in America too.” 

There is one undeniable fact about 
the ultimate place of Japanese manu- 
facturers in the American coin-op 
industry, and Data East’s Lloyd sums 
it up.” 

“The Japanese are dominant, and 
it’s going to get more that way.” ®@ 
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MARDI GRAS MADNESS 


IN THE CRESCENT CITY 


O, Mardi Gras Day the citizens 
of New Orleans take to the streets, 
where Peter Pan meets Dracula, 
Marie Antoinette dances with her 
executioner, and a troupe of circus 
clowns turn out to be members of the 
family next door. 

You are likely to see outrageous 
costumes and outrageous behavior 
during the all-day extravaganza as 
throngs gather on Canal Street, St. 
Charles Avenue, and in Fat City to 
view the day’s parades and marching 
krewes which fill the streets from early 
morning until late in the evening. 

Mardi Gras has been described as 
“a private party given by private indi- 
viduals for their friends.” But Mardi 
Gras is more than a masquerade 
party...it’s a state of mind...and a 
tradition. 

Mardi Gras is a world famous 
period of celebration. It is part of the 
Carnival season, which begins on 
Twelfth Night (January 6, 12 days 
after Christmas) and ends the day 
before Ash Wednesday. That “day 
before” is called Fat Tuesday, or in 
French, Mardi Gras. Mardi Gras 
usually refers to Fat Tuesday and the 
two weeks leading up to it when fanci- 
ful street parades turn the city into a 
festival of lights. Elaborate balls are 
held from Twelfth Night until Mardi 
Gras night. 

The celebration is linked to the 
seasons of Lent and Easter. It can be 
traced back to pagan times when peti- 
tions were made to the gods for fertile 
fields. The intensity and fervor of the 
feasting and frolicking of the pagans 
did not go unnoticed by Christian 
leaders. In order to attract converts, 
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By Bonnie Theard 


Though nearly everyone has heard about Mardi Gras, and that AOE ’86 will be 
held Mardi Gras weekend, few really know the history and traditions of the 
celebration. The following is a look into what Mardi Gras is all about. Of course, 
be forewarned that it’s extremely difficult to explain a tradition as unique as 


Mardi Gras in New Orleans. So after reading this story, start making your plans 
to spend Mardi Gras and AOE in New Orleans. 
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Christians introduced their own 
period of fun and feasting prior to the 
somber season of Lent. 

French Catholics brought their 
traditions with them when they settled 
in Louisiana in the 1700’s and one of 
those traditions was the celebration of 
Mardi Gras. Street masking and 
masked balls became features of 
Mardi Gras in colonial times. They 
were continued under Spanish rule in 
the early 1800’s but discontinued 
because of rowdyism. Street masking 
resumed again about 1835 and the first 


Mardi Gras parade described in a 
newspaper occurred in 1838. After 
that, a parade on Mardi Gras Day 
became a regular event. 

European Carnivals are reflected 
in the New Orleans Mardi Gras tradi- 
tion. In Paris there are six weeks of 
masked and fancy balls. In Rome and 
Venice several days are set aside for 
the occasion and in Spain there are 
dignified parades and large and small 
balls. 

Social and secret organizations 
sponsor Carnival in New Orleans. 
There are clubs, called krewes, which 
hold annual balls, but do not parade. 
Then there are parading krewes which 
also have a ball. The captain of the 
krewe is the most influential member. 
The designing artist is also of great 
importance as he plans the theme of 
the floats in the parade (usually based 
on mythology, history, and legends), 
the costumes of maskers riding the 
floats, and the setting of the balls. 

Some krewes take their names 
from the gods and mythology: Hermes, 
Endymion, Venus, Bacchus, Proteus, 
Argus, Diana, Toth, Comus, and 
Momus to name a few. Some adopt 
the name of a neighborhood as in the 
case of Carrollton, Mid-City, and 
Freret. 

During the season homes and 
businesses are decorated in the tradi- 
tional Mardi Gras colors of purple (for 
justice), green (for faith), and gold (for 
power), which were adopted in 1872 
when Rex, King of Carnival, made his 
first appearance in a street parade on 
Fat Tuesday. Rex was organized as a 
civic gesture to greet the Grand Duke 
Alexis of Russia who was visiting the 
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city at the Mardi Gras season. The 
official Mardi Gras song, “If I Ever 
Cease To Love,” was said to be a favo- 
rite of the Duke. The Mistick Krewe of 
Comus, founded in 1857, is the oldest 
krewe and it parades on Mardi Gras 
night, a fitting closing to a day of 
wholesome fun and spontaneous 
gaiety. 

Make-believe kings and queens 
reign over all the balls and parades of 
the season. In years past it was only 
membership in one of the old-line 
organizations which allowed a chance 
to be royalty for a day. That meant old- 
name wealth. But in the last 15 years 
many purely social krewes have been 
organized, giving the average New 
Orleanian a chance to share in the 
pleasure of riding a float or achance at 
being king. 

The Krewe of Bacchus, which first 
paraded in 1969, broke the mold of 
former organizations and let a breath 
of fresh air into the Carnival system. 
Bacchus started new traditions of its 
own, one of these being the introduc- 
tion of a famous celebrity to rule as 
king. Danny Kaye was the first 
Bacchus, later followed by Raymond 
Burr, Jim Nabors, Phil Harris, Bob 
Hope, Lorne Green, Glen Campbell, 
and Kirk Douglas, to name a few. The 
traditional ball was replaced by a 
supper dance with big-band entertain- 
ment. Bacchus was also first to intro- 
duce oversized floats, and newer 
Organizations have followed suit. 
Bacchus parades the Sunday night 
before Fat Tuesday and is a great 
crowd pleaser as is Endymion, the 
largest carnival krewe with the largest 
number of floats to its credit. Endy- 
mion has followed the Bacchus 
example of creating new innovations 
and becoming one of the most talked 
about events of the season. Endymion 
parades the Saturday night before 
Mardi Gras. Endymion and Bacchus 
should be a must on your parade list 
while in New Orleans during AOE. 


Even entire familes can take an 
active part in the festivities by riding in 
one of the truck parades on Mardi 
Gras Day. The Elks Krewe of Orlean- 
ians is the oldest of these organiza- 
tions and consists of over 125 deco- 
rated trucks that follow Rex through 
the city on that final day. Several 
families wiil design the decorations for 
the truck and costumes for the riders, 
even down to toddlers. It’s an all day 
event as trucks line up early in the 
morning for the extended ride through 
the city. 

The larger floats of established 
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krewes are wheeled cars about 20 feet 
long and eight feet wide at the base. 
Often, floats are double or even triple 
decker in height, allowing many 
maskers to ride. The average parade 
consists of 15 to 20 floats, although 
some may be more. A new phenome- 
non of mini floats for the dukes and 
maids of the court can make the pro- 
cession longer. 

The floats are a mass of wood, 
metal braces where maskers stand, 
columns, canvas, and paper-mache 
painstakingly decorated in gold and 
silver and bright colors. Most night 
parades have self-lighted floats, 
replacing the former use of flambeaux, 
or lighted torches carried by men. A 
few of the old-line organizations still 
use some flambeaux carriers. But like 
the mule-drawn floats or yesteryear, 
flambeaux have disappeared. Tractors 
have replaced mules to draw the floats 
and generators inside the floats pro- 
vide better lighting and less chance of 
fire than flambeaux. 

Crowds will be shouting “throw 
me something, mister.” All the calling 
and sometimes pushing is choreo- 
graphed to catch “throws” from the 
maskers. Throws are strings of plastic 
beads, trinkets, and favorite dou- 
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bloons, popularized since 1960 by Rex 
and copied by all other organizations. 
In recent years the list of throws has 
grown to include plastic cups embla- 
zoned with the krewe’s name, the 
year, and parade theme. These are 
most sought after and gathering a 
complete set for the season is some- 


thing of a feat—they are difficult to 
catch on a breezy day. Other new 
throws are frisbees, key chains, and 
bikini panties. Remember, we said 
outrageous! 

Mardi Gras Day itself would not be 
complete without the appearance of 
King Zulu who arrives by boat on the 
Mississippi River early in the morning. 
Zulu is a black organization long 
famous for its special throw, the hand- 
painted coconut. These are passed 
carefully to the crowd and are con- 
sidered prized possessions. 

New Orleans has earned the 
catchphrase “the city that care 
forgot,” partly due to it’s devil-may- 
care attitude during the Mardi Gras 
season. Originally started as one day 
of fun and frivolity, it has developed 
into an annual romp covering several 
weeks. During this period nearly 100 
street parades are conducted in the 
downtown area and the suburbs. The 
city becomes a maze of lights culmi- 
nating in a long day and night of 
general revelry. 

On Mardi Gras Day every man can 
be a king, or apirate, ahobo, an Indian 
chief, or Superman. Every woman can 
be a queen, or a gypsy girl, arock star, 
or Cinderella. Which one will you be?¢ 
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Interviewing the outgoing AMOA president in the 
AMOA show issue has long been a Play Meter tradition. 
The president spends a iong year working for and 
representing the association, putting plans in action, 
and visiting with operators all over the country at state 
shows to understand what operators’ feelings are about 
the industry. 
This year’s outgoing president is John Estridge, 
Southern Games in Tennessee, and is our Coinman 
Interview. John spent this past year as president of the 
operators’ association working out one of the most 
sought after compromises in association history, the 
Jukebox royalty fee compromise with the performing 
rights societies. 
There has been some controversy over the 
agreement with some claiming it was a _ secret 
agreement and does not represent the best interest of 
the jukebox operators. John shares with our readers the 
AMOA’s perception of just what the agreement 
accomplished, how it is beneficial to operators, and 
what would have happened had an agreement not been 
reached. 
John started his career in the industry when he 
BAS worked for an operator after school earning extra 
a money. After college his focus was computers and in 
1969 he had an opportunity to buy several coin-op 
amusement companies in Tennessee. He has since 

; bought several more, totaling over 23. And in typical 
4 southern modesty, when asked if he was a large 
operator said, “We make a living!” 

John became aware of AMOA in 1970 when trying 
to learn all there was to know about the industry. He 
attended an AMOA meeting and was impressed with 
the people he met. He did some of the volunteer work 
that members do at the annual trade show. He worked 
his way up to the board of directors and then to the 
presidency. 


Estridge 


Is the board of directors representative of 
operators all over the country? 

There is tremendous effort to make it representa- 
tive. If a major state does not have representation, the 
nominating committee will make an effort to identify 
board material and have them nominated. 


Of course the big news this year was the jukebox 
agreement and we will have several questions 
about it. But what are some other things AMOA is 
working on? 
: ; Yes, the jukebox agreement has for years been a big 
By Valerie Cognevich item and AMOA has been involved in that. But AMOA 
has also been contributing input to the tax reform 
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6 Our destiny is in our own hands and we 


have to ask ourselves: “What are we 
willing to do?” ® 


hearings. Congress is thinking about changing the 
current five year depreciation schedule to seven years, 
which would just devastate the coin-op industry. 
Another thing is some discussion about doing away with 
the investment tax credit which would also be 
detrimental to the industry. 


Could you briefly explain these two reforms? 
The first one concerns depreciation of games. If you 
buy a video game, it takes five years to write that 
machine off, to take a tax deduction equivalent to the 
purchase price. So if they extend it, it would mean it will 
take seven years to be able to take a deduction 
equivalent to purchase price. And we all know that 
games just don’t have the life span of even five years. 


Didn’t operators complain that even five years was 
too long? 

Absolutely. We all screamed about it and tried to get 
it pushed back to three years. There is a system you can 
use, if you can substantiate your numbers, to write 
equipment off quicker by doing income forecasting. But 
that’s quite a bit more complicated. 


Now what about the investment tax credit you 
mentioned? 

For every dollar you spend for equipment you now 
get a six percent credit toward taxes due. So if you owe 
$6 in taxes and buy a $100 machine you won't owe 
anything. This was created to stimulate purchase of 
capital equipment. And now they are talking about doing 
away with it altogether. It’s not just for coin-op people but 
for anyone who makes equipment purchases. 


So AMOA has been in Washington representing 
these two areas. Are there any other issues AMOA 
is looking into? 

Yes, there is another area we are looking at very 
closely. And I think this is one of the most dangerous 
things to come down the pike recently. It is the RICO act. 
What it does is establish two classes of citizens, those 
with rights and those without rights. If you are charged 
under RICO, for whatever reason, you are presumed 
guilty and must prove innocence. During that period, 
your assets are confiscated. What our involvement has 
been is monitoring hearings on the RICO law as it is now. 
There will be discussions to either revamp it to make it 
tougher or to do away with RICO laws completely. 

Initially those laws were passed to put a crimp in 
organized crime activities. However, in the last three or 
four years they have been used extensively in the 
business sector. For example, the banks in Atlanta were 
charged last year under RICO and accused of false 
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advertising. They settled for an enormous amount of 
money. 

Another thing that is hazardous about it is some 
states are adopting RICO into state law. It is almost 
gestapo power through the district attorney. It is a very 
frightening infringement on public welfare. 


Has AMOA made a stand on this issue? 

So far we are just monitoring hearings to see what 
our most potent position would be. On the state level we 
are making those states that have not passed it, and 
there are only a few who have, aware that they need to 
watch when it will be introduced in their states. For 
example, there was an attempt to pass a version of the 
RICO act in Tennessee and it drew the largest crowd in 
the history of the state to lobby against it. There was so 
much publicity that they started exempting major 
groups. The bankers, lawyers, and politicians said: ‘If 
you'll exempt us you can pass the law.’ Well, I say if it’sa 
good law, why should anyone be exempt from it? 


Now to the jukebox agreement. When it was made 
there were comments that it was a disappoint- 
ment. How do you feel about it? 

After 14 months of negotiating with the performing 
rights societies and with what political clout we could 
muster, we were faced with putting together the best 
deal available. Over the period of the agreement it will 
return somewhere between three and four million dollars 
to operators in the form of rebates. The alternative was 
to reject that concession and continue to do battle in 
Congress with the earliest relief expected in three to five 
years. 


If the agreement hadn’t been signed and, like you 
said, AMOA continued to battle, would the fee 
have still been $50 per year? 

Yes, up through 1986. In 1987 the fees would have 
been adjusted upward to reflect the cost of living index 
for a period of time back to 1979. And if you remember 
back then we were in double digit inflation. At one point it 
was about 19 percent. So we predicted the fee would go 
as high as $70. With the agreement, there is a cap of $60 
on that inflationary rate. The only catch is there must be 
a minimum of 115,000 jukeboxes registered. Last year 
there were 110,000 registered. So the level of compliance 
needs to go up. 


That brings us to another controversial issue, the 
compliance rate. We studied Play Meter’s past 
State of the Industry figures and compared them to 
the copyright office registrations. We just don’t 
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believe compliance is as low as has been stated. 
How do the performing rights societies come up 
with such low compliance figures? 

It is a tough situation and AMOA has made stabs at 
trying to come up with realistic compliance figures. But 
the problem is that if you try to find out by direct mailers 
to operators, no one is going to say they are not 
complying. So the only other way is to go out and take a 
physical inventory which is cost prohibitive. Another 
way, and Dock Ringo (former AMOA president) is in the 
process of doing this to some extent, is going to states 
that license jukeboxes separately and comparing those 
figures to copyright office figures. In most states though 
you buy a coin machine license and it covers all your 
equipment. 

This method doesn’t tell what is happening all over 
the country but you can see in about 12 states. If the 
numbers come out in those states, you can guesstimate 
what the compliance rate is throughout the country. 
You're still not sure but you are probably close. 

The performing rights societies have indicated that 
they hired a bunch of college students who went into 
some major markets and did some surveys. They have 
indicated that there is only 25 percent compliance. | 
would be extremely surprised if that was accurate. 


But having a bunch of college students walk 
around a few cities does not seem like it would be 
much of an indication of the facts. Why would a 
figure like that necessarily be more accurate than 
the one Play Meter came up with of about 80 
percent? 

The thing they have asked for is about five percent 
increase from last year. Last year there were 110,000 
registrations and they are asking for a minimum of 
115,000. But what happened during the 14 months we 
were in negotiations is they cut back on their 
enforcement activities. There were a number of people 
who had previously paid some serious fines. Those who 
paid them don’t like to talk about them and the ASCAP 
people don’t publish it because they don’t want to come 
across as the bad guys. The truth is, whether we like it or 
not, that it is part of federl law and operators must 
comply. 


What are your feelings about the jukebox part of 
the industry? 

I'm hearing that jukebox sales are on an upswing. 
It’s not dramatic but probably an increase of five or ten 
percent over last year. However, last year was a dismal 
year for selling anything, especially jukeboxes. Our 
company has bought some new jukeboxes and we are 
going to buy more. Competing entertainment, such as 
locations who play free music television, has hurt. Video 
jukeboxes have possibilites but its darn near cost 
prohibitive. On the other hand, if the jukebox 
manufacturers jump on this compact disc player, it could 
be a breath of fresh air for the jukebox industry. The 
sound quality I’ve seen with compact discs is 
exceptional. Many are looking at the possibilities and 
waiting to see what Seeburg is doing with it. Of course, 
with the sound quality, instead of buying $40 speakers 
we're looking at $200 speakers. But it may bring some 
real life back into the jukebox business. And if we go to 
that, the $1 and $5 bill validators will get a lot more use. 
And that means we will start making money again. 
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How do you account for the increase over last 
year? 

To be candid with you, for us it’s that we have just 
taken a lot more interest in our jukebox business. We 
have replaced speakers and upgraded our equipment. 
We have promoted the play on our jukeboxes and as a 
result, our income is up. 


That sounds like what has been said about the 
industry in general: if you promote, upgrade, 
maintain, etc. your income will increase. 

That’s right. When you promote, you get your 
customers excited about the product. And it is up to us 
operators to generate that excitement. 


What kind of promotions have you done with your 
jukeboxes? 

The biggest thing is staying on top of record 
requests from locations. When we put them on the 
jukebox we let the workers know we're putting them on 
so they will play those requests. Most importantly, on 
our jukeboxes we have a special section for oldies. When 
we change records in that section, we change them to 
other oldies. Believe it or not, those old records are 
getting real play on the jukebox. Unless you listen to the 
radio every day, the new stuff changes so rapidly you 
don’t know what to play. 


Is this different from what you were doing 
previously? 

It is different from what we did in 1982 or 1983 
because we went through a period when there was no 
need to promote. The biggest problem then was getting 
enough equipment and getting it delivered. All you had to 
do was find a convenience outlet and plug your machine 
in and someone would put money in. Suddenly no one 
wanted to put money in anything. So we had to go back 
to promoting our business. 


You had mentioned a feature of the jukebox 
agreement that hasn’t been publicly announced. 
What is that feature? 

Operators will be allowed to transfer the registration 
certificate from one jukebox to another. This is a big 
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issue because before this, the license was good for only 
one jukebox. The license stayed with the jukebox 
whether it was in the warehouse or sold. If sold, another 
operator could operate on your license for that year. 

In fact, the new license for 1986 won’t even have a 
space for make or serial number of the jukebox. So any 
license you own will work on any jukebox you own. It will 
be much simpler. This is one of the more significant 
concessions they made. 


The jukebox agreement has been said to have been 
a secret agreement. Was it in fact secret and are 
there other things in the agreement we don’t know 
about vet? 

Absolutely not. Everything in the agreement has 
been published. The word “secret” was picked up and 
blown completely out of proportion. 

We would love to have had the proposed $50 one 
time fee, but it just wasn’t going anywhere. There were 
only about six politicians that would agree to co-sponsor 
or help us because most felt it was only right to have 
continuing payments for continuing use. You don’t give 
them $50 and ten years later you are still using the same 
license. 


Since the agreement goes through 19839, has there 
been discussions about what will happen at that 
time? 

I think it is up to us. Our grass roots political 
organization must become stronger. The negotiating 
team must sit down with the performing rights societies 
members with a position of political strength. Then we 
may be able to hold the line or possibly reduce the fee 
after 1989. On the other hand, if we sit around on our 
laurels and don’t do anything for the next three years, 
and show up with our hats in our hands, they may want 
$200 per jukebox and will likely get it. Our destiny is in 
our own hands and we have to ask ourselves: “What are 
we willing to do?” 


You talked about grass roots organization, but 
what are the ongoing things that must be done 
now? 

I was talking with Dock Ringo who is chairman of the 
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conversion kits — you can get the best of all worlds at Active! 


ACTIVE AMUSEMENT 
DISTRIBUTORS, INC. 


666 N. BROAD ST., PHILADELPHIA, PA 19130 


215/684-1600 


800/822-3748 (in PA) 800/523-3523 (in MD, NJ & DE) 


government relations committee. He is on his way to 
Washington to keep our contacts active, which is of 
major importance. Another thing is next spring, AMOA 
is planning a Washington Day where AMOA will bring in 
operators, distributors, and manufacturers who have 
contacts with senators and congressmen. Other 
effective groups have done this. This will be an ongoing 
program to bring our message in mass and at the same 
time making sure our political contacts stay active and 
stay in touch. 


One point AMOA stressed was the relationship 
developed between the performing rights societies 
and AMOA. How important is this rapport? 

I almost overlooked one of the most important 
aspects of the agreement. AMOA and members of the 
performing rights societies have formed a committee. In 
fact, it was this committe that hammered out the 
transferability agreement. And its this committe that will 
be working to determine what the rates should be after 
1989. Believe it or not, we have been working together 
pretty well. This year three of the performing rights 
societies, BMI, SESAC, and ASCAP will have booths at 
the AMOA show giving members and the trade press a 
chance to ask them questions. The idea is to 
communicate. You can rarely solve any kind of problem 
without communicating with those you have the problem 
with. This will give them a chance to get to know us 
better and for us to get to know them better. That way 
maybe we can reach an equitable solution in 1989. 


Did the performing rights societies have precon- 
ceived ideas about our industry that AMOA 
managed to change? 

Yes, they were surprised when we showed them 
actual numbers of what jukeboxes were earning. I also 
think they were surprised to see so many upstanding 
businessmen in our industry. They had more or less 
stereotyped us. | think they believed some of the things 
they had heard about coin-op amusement people being 
less than reputable. We saw the feelings evolve over a 
period of time that they were getting a different picture of 
what the industry really is. In all candor, the industry has 
had a problem with how it is perceived by those outside 
of the industry. We all have a responsibility to try and 
change that bad image. Unfortunately, you can have one 
individual in the industry with a serious problem and he 
makes headlines. But you have 500 doing great things 
but you never hear about them. 


Isn’t this one area an association can work, 
cleaning up the image? 

Yes and its where leadership comes in. Many of the 
state association presidents become AMOA board 
members. They are the leaders in their states and can 
help AMOA. If you put together an association of 
leaders, then you have the best the industry has. I really 
believe that. 


Speaking of officers, at your recent mid year 
meeting it was decided to elect new officers earlier 
than in past years. Can you explain this a little bit? 

There were four major officers elected at the recent 
mid-year meeting. Quite a few of us were pushing for this. 
Previously the officers were not elected until AMOA 
show time. There are two positions that require a lot of 
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The TOP EARNING Trivia Game in all of coin- 7 


NOW AVAILABLE FOR THE 
FIRST TIME! “ae 
SINGLE CHIP REPLACEMENTS 2° 
LESS THAN $25.00 EACH 
WITH MORE QUESTIONS AND CATEGORIES THAN ANY VIDEO TRIVIA 


ALL NEW 10,000 QUESTION SET 


IN ON E GAM E COMING SOON 4 19” MONITOR UPRIGHT 2 


merit industries inc. aa) , 9n0- 593.9 760 
P.O. Box 5004, 2525 State Rd., = vs - 
a Bo 


| 52 CATEGORIES PLUS ... SEX TRIVIA 


Bensalem, PA 19070 IN PA 
©) Merit Industries 1985 21 5-639-4700 


GET THAT OLD 27\\<> GREY DOG, 


AWAY FROM YOUR WALLET! 


m THERE IS NO REASON LEFT FOR ANYONE TO BUY, OWN 
OR OPERATE AN INFERIOR TRIVIA. m WE HAVE 
CONVERSIONS FOR ANY DOG MACHINE, INCLUDING 
GLASS, AT A PRICE YOU CAN'T PASS UP. 


1-800-523-2760 


training. Of course, the president must line up his 
company so it can virtually run without him. And there’s 
current issues he will have to continue. Also the 
president elect attended several state association 
meetings this year because I had prior commitments. 
Reports I’ve gotten back are that Al (Marsh, president 
elect) has hit the ground running. 

The other position is the treasurer. He must sign all 
checks, and be prepared to take over those duties. In the 
past although the next president was about 95 percent 
certain, the treasurer was chosen from three vice 
presidents so no one really knew who would hold that 
office. This way he knows six months ahead of time. It is a 
much better arrangement. 


Could you name the new officers? 

Of course, the new president will be Al Marsh from 
Hart Novelty Company in Bellingham, Washington; first 
vice president will be Dick Hawkins, D & R Novelty, 
Rochester, Minnesota; Walter Bohrer, Hastings 
Distributing, Milwaukee, Wisconsin, will assume the 
position of secretary; and Clyde Knupp, Amuse-O- 
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Matic, Fort Dodge, Iowa, will be the new treasurer. 


Another major change for AMOA is the new 
management team. What were the reasons for the 
change? 

We are excited about the changes. We have hired 
Smith Bucklin to handle our association. It’s also a 
tremendous opportunity for our staff. J.D. Meacham 
(original AMOA staff member who moved to Smith 
Bucklin) seems excited about the opportunity also. 
Things will run much more efficiently. I interface with 
those people two or three times a week and I am very 
confident in what is happening. 

The big reason for the change was that AMOA has 
been repositioning itself to become a more active partner 
of its members. To do this there are services that need to 
be provided by experts but we may only need them fora 
few hours or weeks during the entire year. So we 
couldn’t afford to hire them. The alternative was to hirea 
few jack-of-all-trades but we found that wasn’t very 
effective. This opportunity with Smith Bucklin just 
jumped out at us. They have the experts who are 


a4 


available on an as needed basis. We will be getting top 
quality people at a reasonable price. 

Three of the original staff people have joined Smith 
Bucklin, J.D. Meacham, Ellen Donavan, and Julie 
Komat. They are learning the Smith Bucklin system but 
are primarily working on the AMOA account. There are 
other Smith Bucklin staff members also working on the 
AMOA account finalizing details for the convention. 


It sounds like you are very optimistic about this 
new relationship with Smith Bucklin. 

Very much so. We have accomplished several 
things. One is reducing operating costs. This means 
there are dollars saved that can be used to provide 
membership services. Another thing is better efficiency. 
For example, with Smith Bucklin’s office in Washington, 
we will have the benefit of a lobbyist who works directly 


for Smith Bucklin on an as needed basis instead of big fat 
retainers. In fact, I mentioned earlier that Dock Ringo was 


going to Washington. Well, he is going with Michael 
Payne who is our chief contact at Smith Bucklin. 

These lobbyists have much more influence because 
they get to know more people and know them better. We 
are confident that we have the people who can do the 
work but, like I said about the jukebox agreement, it all 
depends on us. The board members will have to relay 
information from members. 

There are several things coming down the pike that 
you will be hearing more about as they develop. These 
are things that will make it even better to be amember of 
AMOA. None of these happpen over night so we’ve 
taken the first step of hiring a management team that can 
handle it for us. The next step is to get all the details 
formulated and put them in action. 

Another thing that is happening is AMOA will meet 
with the manufacturers/distributors association to 
discuss things we can work on jointly. We hope to 
develop a closer relationship to them. I firmly believe we 
are all in this together and there is no need for any of us to 
go out on alimb by ourselves. If we work together we can 
accomplish just about anything. I have been interested in 
putting some order and structure back into the 
marketplace and I think it is coming to pass. 


In discussing plans to work with the manufac- 
turers association, I thought AMOA had always 
tried to work on issues affecting all segments of the 
industry. What is different now? 

The reason the manufacturers began their own 
association was to work on the copyright problem. But 
there are areas we can work on jointly, like national 
promotions. We are both interested in promoting play on 
the machines. 


Do you have any final thoughts on any of the 
subjects we have discussed or any new thoughts? 

Yes, there has been some significant progress made 
with pool and dart leagues. There are a number of states 
with tremendous success with these leagues. It is a 
happening, if you will. It will be a boost for the industry 
and will raise the visibility of the industry in a positive 
way. Wouldn’t it be nice if in three years some major city 
held a national dart or pool tournament that had such 
large crowds that it was covered on television as a 
sports event. Arid it could happen if everyone works 
together. ~ ® 
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A-1 Products Company .................+++ 3001 
333 North Queen Street 
Kinston, NC 28501 
919/527-8241 


One Lincoln Plaza 
New York, NY 10023 
212/595-3050 


Ace Novelty Co. ........ 0... cece eee 1201,1203 
221 E. Cullerton 
Chicago, IL 60616 
312/225-6311 


Acme Premium Supply Corp. ......... 2818,2819 
4100 Forest Park Boulvard 
St. Louis, MO 63108-2899 
314/531-8800 


Acme Vending, Inc.................... 2303 ,2305 
1300 Gardner Street 
Pittsburgh, PA 15212 
412/231-7221 


Advanced Telesystem, Ltd. ...... 1221,1223,1225 
c/o C.IL.C. 
Hwy. #22 & Fadem Road 
Springfield, NJ 07081 
201/376-8777 


AIR-vend, Inc. .......... 0.0... cee eee ee 2600,2601 
9817 Valley View Road 
Eden Prairie, MN 55344 
612/454-0465 


Alter Enterprises ..................06. 2909,2911 
25 Dwight Place 


Fairfield, NJ 07006 
201/882-9866 
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American Dispensing Systems ............. 2707 
1391 Park Avenue 
Cranston, RI 02920 
401/946-2010 


American Payphone Systems ......... 2908 ,2910 
22900 Ventura Boulevard, Suite 116 
Woodland Hills, CA 91364 
818/888-6200 


American Shuffleboard Co., Inc. ...... 1215,1217 
1310,1312 
210 Paterson Plank Road 
Union City, NJ 07087 
201/865-6633 


Amusement Emporium Inc. ......... 102,104,106 
6880 South Emporia Street 
Englewood, CO 80112 
303/790-0885 


Arachnid, Inc................. 416,418,1012,1014 
6421 Material Avenue, P.O. Box 2901 
Rockford, IL 61132-2901 
815/654-0212 


AYGAC, (NG. x6 oy.0 5 owes 505064040605800 bee aees 1015 
34000 Vokes Drive 
Eastlake, OH 44094 
216/951-3440 


Aristocrat, Inc. .......... 0.0... cee ce ee ee eee 908 
750 A South Rock Boulevard 
Reno, NE 89502 
702/329-7767 


Atari Games .................... 205,207 ,209,211 
300,302 ,304 306 
1272 Borregas Avenue 
Sunnyvale, CA 94089 
408/727-2700 
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ansportation is available _ 
. from | the Expo to the tournament. 
| booth #2710 & #2712. 


sie 


For more information 
call Nomac 800/323-0449 
Illinois 312/658-6166 


Automated Production Equipment ......... 1138 
142 Peconic Avenue 
Medford, NY 11763 
516/654-1197 


Automatic Products Company .......... 606,608 
75 West Plato Boulevard 
St. Paul, MN 55107 
612/224-4391 


Bally MiidWay oyiek oes Gc ceri 1107,1109,1111 
1113,1115 
10601 West Belmont Avenue 
Franklin Park, IL 60131 
312/451-9200 


Bally Sente................. 1105,1204,1206,1208 
1210,1212,1214 
10601 West Belmont Avenue 
Frnklin Park, IL 60131 
312/451-9200 


Baton Pard Ware oii os hdd dota eoiadanaees 2913 
3436 West Harvard Street 
Santa Ana, CA 92704 
714/556-2440 


Betson Enterprises .............. 208,210,212,214 
6 Empire Boulevard 
Moonachie, NJ 07074 
201/440-2200 


Bhuzac International, Inc. .......... 116,118,216 
384-A Foster City Boulevard 
Foster City, CA 94404 
415/341-5200 


Bluetree Technology ................0200005 415 
2059 Larsen Place 
Santa Clara, CA 95051 
415/368-9938 


Bob’s Space Racers, Inc..... 2809,2811,2813,2815 
427 15th Street 
Daytona Beach, FL 32017 
904/677-0761 


Branae, (NG. 62156403295 iccecrloeetese ies 2814 
P.O. Box 200 
Watertown, WI 53094 
414/261-1780 


Dan Brechner & Company ........... 1119,1121 
50 Carnation Avenue 
Floral Park, NY 11001 
800/645-8142 


Broadcast Music, Inc. (BMI) ............... 2216 
: 320 West 57th Street 
New York, NY 10019 


Brown & Williamson Tobacco Corp. ....... 2100 
P.O. Box 35090 
Louisville, KY 40232 
502/568-7419 
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Bumper Tube, Inc. .............. 000. eee eee 805 
10440 S. State Road 
Goodrich, MI 48438 
313/636-2040 


Canadian Coin Box ..............00cce ewes 1108 
P.O. Box 187 
Own Sound, Ontario, Canada N4K 5P4 
519-376-9680 


Capital Tel Systems, Inc. ............... 112,114 
305 Fairfield Avenue 
Fairfield, NJ 07006 
800/524-0671 


Capitol Lighting Products ................. 2507 
159 Alexander Street 
Yonkers, NY 10701 
914/969-3400 


Cardinal Amusement Products............. 1305 
507 Stage Road, P.O. Box 2219 
Auburn, AL 36830 
800/421-0667 


Carousel International Corp. ....... 913,915,917 
| P.O. Box 307 
Eldon, MO 65026 
314/392-7122 


Casino Electronics, Inc. ......... 1238, 1330,1332 
3101 W. Spring Mountain Road 
Las Vegas, NV 98102 
702/871-1002 


Cinematronics, Inc.......... 2403 ,2405,2407 ,2409 
2411,2413,2415,2502,2504 
2506,2508,2510,2512,2514 

1841 Friendship Drive 
E] Cajon, CA 92020 
619/562-7000 


Clover Enterprises, Inc. ................... 2118 
21 Langdon Street 
Everett, MA 02149 
617/387-4169 


Coin Acceptors, Inc. ................... 201,203 
300 HunterAvenue 
St. Louis, MO 63124-2013 
314/725-0100 


Coin Communicators...................... 2200 
2415 West Amherst 
Bloomington, IN 47401 
812/332-0568 


Coin Controls; lnc.:6245224203e0 00% 400,401,403 
2609 Greenleaf Avenue 
Elk Grove Village, IL 60007 
312/228-1810 


Com Data, Wises ite biieseee55-ohhbw wae 2905 
P.O. Box 17773 
Nashville, TN 37214 
615/793-9142 
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Coin-It Companies ..................0.. 502,504 
4380 North West 72nd Avenue 
Miami, FL 33166 
305/593-5111 


Coin Mechanisms, Inc. ..................... 810 
817 Industrial Drive 
Elmhurst, IL 60126 
312/279-9150 


Cointel Communications .................. . 902 
12801 Calabasas Road, #1020 
Calabasas, CA 91302 


Colorado Game Exchange................. 1001 
1537 West Alameda 
Denver, CO 80223 
800/525-2703 


Commercial Video Systems................ 2301 
950 Indian Peek Road 
Rolling Hills Estate, CA 90274 
213/544-6300 


Creative Sciences .................05. 2615,2617 
16541 Gothard Street 
Huntington Beach, CA 92647 
714/847-4066 


Cummins-Allison Corp................ 2309 ,2307 
891 Feehanville Drive 
Mt. Prospect, IL 60056 
312/299-9550 


D & R Industries ........... 2901,2903,3002 3004 
7111 North Capitol Drive 
Lincolnwood, IL 60645 
312/677-3200 


Danka. WiC. 5.465055. ko Bhs 09 Ke 1106 
3636 131st Avenue North 
Clearwater, FL 33520 
813/576-6003 


Data East USA, Inc......... 1307 ,1309,1311,1313 
1315,1317,1319 
470 Gianni Street 
Santa Clara, CA 95050 
408/727-4490 


Deutsche Wurlitzer GmbH ............. 600,601 
Wurlitzerstrasse 6 
Huelihorst, W. Germany BRD4971 
005/744-5050 


Digital Controls, Inc. ....... 2217 ,2316,2317,2318 
5555 Oakbrook Parkway, Suite 200 
Norcross, GA 30093 
404/441-3332 


Diner’s Phone Inc..................20000e ees 513 
4740 West Peterson Avenue 
Chicago, IL 60646 
312/794-1888 


Doyle and Associates............... 100,101,200 
2850 49th Street 
Sarasota, FL 33580 
813/351-2835 


Drew’s Mfg.& Distributing Co.............. 1301 
P.O. Box 632 
Fairforest, SC 29336 
803/574-0162 
Dynamo Corporation................. 1219,1314 


2525 Handley-Ederville Road 
Richland Hills, TX 76118 
800/527-6054 


Electro-Sport, Inc.....................4. 501,503 
3170 Airway Avenue 
Costa Mesa, CA 92626 
714/979-1550 


Equipment Systems & Devices............. 3010 
P.O. Box 618 
Dresher, PA 19025 
215/628-0860 
EXIGU: INC: issauvad ex ts censeeee es 515,517,612,614 


390 Java Drive 
Sunnyvale, CA 94806 
408/734-9410 


Eurocoin International Ltd. ................ 2610 
P.O. Box 13127 
Lexington, KY 40583 
606/254/9127 


Fidelity Trading, Inc. ccac.Sd-08 deus ie veeds 2416 
35 Eileen Way 
Edison, NJ 08837 
201/549-5721 


J.F. Frantz Manufacturing ................ 1001A 
627 15th Avenue 
East Moline, IL 61244 
309/755-5021 


The Game Exchange ..............0ec0e08: 2401 
1289 Alum Creek Drive 
Columbus, OH 43209 
800/848-0110 


Game Operator’s Corp. ...............-006- 109 
1617 West Harry 
Wichita, KS 67213 
316/267-7371 


Game Plan, Inc. ............ 1222 ,1224,1123,1125 
1515 West Fullerton Avenue 
Addison, IL 60101 
312/628-8200 


Globe Ticket Company.................... 2417 
P.O. Box 365 
Horsham, PA 19044 
215/657-4230 
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Gold Medal Products, Co. ............ ere 2505 
2001 Dalton Avenue 
Cincinnati, OH 45214 
513/381-1313 


Greyhound Electronics ............... 2603 ,2605 
2607 ,2609 
37 Germania Station Road 
Toms River, NJ 08753 
201/341-5200 


A. Hankin & Co. Pty. Limited............... 316 
183 Darby Street 
New Castle, Australia 2300 
049/2-4857 


HA TArO seeds ho hee eee aes 2511,2513 
1261 D. Wiley Road 
Schaumberg, IL 60195 


Hoffman International, Ltd. ................. 904 
600 North McClurg Court 
Chicago, IL 60611 
312/280-7610 


IDEA NG & xdrcnadus boae et weeexs 2311,2313,2315 
2411,2412,2410 
Route One, N. Brickville Road 
Sycamore, IL 60178 
815/895-8188 


I.S.G. Technologies Inc. ................ 213;215 
145 City View Drive 
Rexdale, Ontario, Canada M9W 5A5 
416/243-8400 


Imperial International................... 113,115 
6 Empire Boulevard 
Moonachie, NJ 07074 
201/440-6811 


J-S Sales Company, Inc.......... 2402 ,2404,2406 
24 South Third Avenue 
Mt. Vernon, NY 10550 
212/324-3830 


KekC had Inc. 536 ohh ere eee elas 1136 
990 B. Lutter Drive 
Crystal Lake, IL 60014 


Kiddie-Rides, U.S.A. ............. 505 ,507 ,602 ,604 
604 Main Street 
Davenport, IA 52803 
800/553-8000 


Kiddies Southwest .................5. 2501,2503 
P.O. Box 47281 
Dallas, TX 75247 
214/721-9800 


KUKOLD ccbu ong ae sa sheets 1110,1112,1114,1116 
2250 Elmhurst Road 
Elk Grove Village, IL 60007 
312/228-0451 
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\ REPAIR 


Eurocoin Tokens 
Make Cents! 


Stock Designs - Same Day Shipment 
Custom Designs - 4 Week Delivery 


Ask about our buy-back offer when 
you convert to keyed tokens! 
Call Collect on 606-254 
9117/9127 


Eurocoin International 
PO Box 13127 
Lexington 

KY 40583 


S-E-E-B-U-R-G R-E-P-A-I-R 
S-E-R-V-I-C-E 
by SELECT SERVICE SYSTEMS... 
SINCE 1976 


“Quality service at reasonable prices, 
in a timely manner” 


e BLACK or GREY BOXES REPAIRED 
OR EXCHANGED — $24.95* 
INCLUDING PARTS 


e WE ALSO REPAIR AMPS, CONTROL 
CENTERS POWER BOARDS, DOLLAR 
BILL ACCEPTORS, ETC. 


= ¢ MONITORS, LOGIC BOARDS, 
SEEBURG POWER SUPPLIES 


WRITE OR CALL 
FOR COMPLETE LIST 


= 


ocLELI 


Bob DeClementi, Owner/Manager 


SELECT DISTRIBUTING OF JAX, INC. 
3547 WEST BEAVER STREET 
JACKSONVILLE, FLORIDA 32205 


904/384-8585 


*If seals are broken, price for repair is $29.95 plus parts. 


49 


Klopp International Leisure................ 3000 
P.O. Box 708 
Pinellas Park, FL 34290-8708 
312/595-2828 
RONAN inde indoles ni naddeees 2701,2703,2705 
2800,2802,2804 2806 
1555 Brummel Road 
Elk Grove Village, IL 60007 
312/364-6633 
M. Kramer/RMI .................... 420,516,518 


1100 Towbin Avenue 
Lakewood, NJ 08701 
201/367-7810 


fas 
lialaal ag aalaaeae an 7 
0 


PPP Pp Ae 
fa Fe Ei i ii 
PPPS 


] ENTRANCE 


LOWER W. STETSON AVENUE 


weet 


: 12 
ane an sl oo ao 


LOWER E. SOUTH WA 
FHC-FIRE HOSE CABINET.DO NOT BLOCK 


# LAST IM, FIRST OUT 


CEILING HEIGHT 14'-0' 


@ r 
10 
DLALAS 


1127,1129,1131 
1226,1228,1230 
5207 North Rose Street 

Chicago, IL 60656 


Loewen-American 
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312/992-2280 
McDermott Cue...................00e cece 3006 
W186 N7135 Marcy Road 
Monomonee Falls, WI 53501 
414/251-4090 
MSI-Material Handling Equipment........... 218 
708 West Mill Street, Suite S 
San Bernadino, CA 92410 
714/381-5416 
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Magic Electronics, Inc. .......... 802,804 806,808 
P.O. Box 10428 
Cranston, RI 02910 
401/946-2010 


Memetron, Inc.........- ugemaiaaon 308,310,312 
2350 Brickvale Drive 
Elk Grove Village, IL 60007 
312/595-2828 


Merit Industries, Inc. .............-- 700,701,703 
2525 State Road 
Bensalem, PA 19020 
215/638-4700 


Meyco Games, Inc............... 2700 ,2702,2704 
625 Nuttman Street 
Santa Clara, CA 95050 
408/980-0661 


Miracle Recreation Equipment ............-- 417 
P.O. Box 275 
Grinnell, IA 50112 
515/236-7536 


Mobile Record Service Co. ........--++++++: 2214 
P.O. Box 2879 
Pittsburgh, PA 15230 
412/391-8182 


Monroe Distributing, Inc. ........... 202,204 ,206 
2999 Payne Avenue 
Cleveland, OH 44114 
216/781-4600 


Montgomery Vending, Inc.................-- 807 
1441 Park Avenue 
Cranston, RI 02920 
401/946-2070 


Movie: Hit aas-divkber sa eeneeteeeerdeesses 2817 
State Hwy. 38 West, P.O. Box 95 
Elkland, MO 65644 
417/329-5414 


National Ticket Company .............-..- 3012 
1650 Broadway, Suite 804 
New York, NY 10019 
212/757-1426 


Nelson/Aved Technologies ............. 509,511 
One Annabel Lane, BRP #206 
San Ramon, CA 94583 
415/820-7377 


Network Paystations ..............0eeeeee 3008 
2650 Bobmyer Road 
Hamilton, OH 45015 
513/896-5030 


Nevada Gaming Schools, Inc. .............. 1303 
3100 Sirius Road 
Las Vegas, NV 89102 
702/873-2345 
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Nichibutsu USA Corp............ 1016,1017,1134 
15737 Garfield Avenue, Unit 18 
Paramount, CA 90723 
415/820-7377 


Nintendo of America ....... 1211,1213,1205,1207 
1209 ,1300,1302,1304 
4820-150th Avenue., NE, P.O. Box 957 
Redmond, WA 98052 
206/882-2040 


Nomac tds.cctseotas eis eee eure ee 2710,2712 
901 Armstrong Street 
Algonquin, IL 60102 
312/658-6166 


North American Amusement Co. .......--- 2708 
525 1st Street 
Rock Island, IL 61201 
309/788-0135 


Nova Games of Canada .............-- 2602 ,2604 
190 Graveline Street 
St. Laurent, Quebec, Canada H4T 1R7 
514/342-5990 


Nu-Look ProductS.«..... 0005 $sse0se8e 08 tenes 405 
P.O. Box 4678 
Hollywood, FL 33023 
305/981-9330 


Oper Coin SA..........-- ee eee 2103,2105,2107 
2202,2204,2206 
c/o Novatronics SA 
Poligono Industrial Neinver 
Derio, Vizcaya, Spain 
344/452-0811 


Penn-Ray Sutra Corp. ........... 1100,1101,1102 
1103,1200 
P.O. Box 1088 
Bensalem, PA 19020 
215/638-4720 


Play Meter Magazine ..........-++-++++++3: 911 
P.O. Box 24170 
New Orleans, LA 70184 
504/488-7003 


Pop-A-Shot Co. ........---eee eerie 2516,2517 
P.O. Box 13755 
Greensboro, NC 27405 
919/271-8727 


Premier Technology ..... 702,704,705,706,707,708 
709,710,711,712,713,715 
759 Industrial Drive 
Bensenville, IL 60106 
312/350-0400 


Prime Enterprises, Inc. ..........---++ see: 2608 
863 Cliffside Drive 
Akron, OH 44313 
216/922-2997 
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Priority Cigarette Service................... 909 
3628 Prospect Avenue 
Cleveland, OH 44155 
216/922-2997 


Quality Design Engineering ............. 809,811 
P.O. Box 295, Bus. 54 South 
Eldon, MO 65026 
314/392-7964 


Replay Magazine .......................... 1005 
P.O. Box 2550 
Woodland Hills, CA 91365 
213/347-3820 


INTERMEDIATE E. SOUTH WATER STREET 
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Republic Paytelephone .................... 1007 
5576 North Lynch 
Chicago, IL 60630 
312/775-2400 


R.J. Reynolds Tobacco Co. ...... 901,903,905 ,907 
401 North Main Street 
Winston/Salem, NC 27102 
919/777-5080 


Rock-Ola Mfg. Corp. ........ 506,508,510,512,514 
313 Rohlwing Road | 
Addison, IL 60101 
312/629-9200 
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Romstar Corp. ...........-: 2201,2203,2205,2207 
2209 ,2211,2213,2302,2304 
2306, 2308, 2310,2312,2314 
3043 Kashiwa Street 
Torrence, CA 90505 
213/539-2744 


Roth Novelty Company............... 2714,2715 
333 North Pennsylvania Avenue 
Wilkes-Barre, PA 18702 
717/824-9994 


Rowe International ................. 603,605,607 
609,611,613 
75 Troy Hills Road 
Whippany, NJ 07981 
201/887-0400 


Rowval Corona: <s4 «4-33.45 54-ses tes. eee ere ese 906 
P.O. Box 408 
North Conway, NH 03860 
603/356-5117 


SMS Manufacturing Corp........ 800,801,803,900 
1000 Airport Road 
Lakewood, Nd 08701 
201/370-3030 


Seeburg Phonograph Corp.......... 714,716,718 
1105 Westwood Avenue 
Addison, IL 60101 
312/543-1270 


Sega (USA) wc icee iets 2003 ,2005 ,2007 ,2009 
2011,2013,2015,2102,2104 
2106,2108,2110,2112,2114 

2149 Paragon Drive 
San Jose, CA 95131 
408/435-0201 


Showcase, (NCS 336405555 casks Caer R eae 217 
P.O. Box 34085 
Sarasota, FL 33580 
813/355-8667 


Skee-Ball, Inc..................4.. 2808 ,2810,2812 
8th and Maple Streets 
Lansdale, PA 19446 
215/362-0300 


Spravwav, IAC: ois 4k ee ie 108 
484 Vista Avenue 
Addison, IL 60101 
312/628-0998 


Standard Change Makers, Inc............... 413 
422 East New York Street 
Indianapolis, IN 46202 
317/639-3423 


Standard Metal Typer, Inc. ................. 407 
2910 West Montrose Avenue 
Chicago, IL 60618 
312/583-8300 
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Status Game Corp.............-. 2711,2713,2616 
56 Budney Road 
Newington, CT 06111 
203/666-1960 


Steiner Mig. Cos. Ine. ii.cc3enc34c2sesaeieaws 1013 
617 ‘Sackett Street 
Brooklyn, NY 11217 
718/875-2719 


Suzo Trading Company .............++-+++- 2500 
Pieter de Hoochstraate 40 
Rottendam, Netherlands 3024CS 
010/766-399 


Bob Snyder & Associates,Inc. ............. 2408 
20505 Valley Blvd., Suite 107 
Walnut, CA 91789 
714/595-1237 


Taito American Corp. ...... 1126,1128,1130,1132 
1256 Estes Avenue 
Elk Grove Village, IL 60007 
312/981-1000 


Tehkan Limited ............ 2017,2020,2116,2117 
18010 South Adria Maru Lane 
Carson, CA 90746 
213/329-5800 


Tel Com International ..................... 1104 
755 Route 83, Suite 223 
Bensenville, IL 60106 
312/350-9090 


Teledynamics; Inc: «.s2.66.ccceeeea eres 2300 
655 West Irving Park, Apt. 2410 
Chicago, IL 60613 


Tiffany Telecommunications ............-.- 1236 
412 Highway 12 West, Box 650 
Bowman, NC 58623 
701/523-3382 


Tommy Lift Gate Mfg. Co................... 409 
Bus Brown Drive, P.O. Box 8 
Woodbine, IA 51579 
712/647-2050 


Tonk-A-Phone Corp. ...........--.000e8 008 1002 
Tonk-A-Phone Building, P.O. Box 388 
Spring Park, MN 55384 
612/471-0126 


Tru Check Computer Systems............. 1201 
6 Nursery Lane 
Rye, NY 10580 
914/967-9300 


U.B.I. (United Billiards) .......... 1316,1318,1320 
51 Progress Street 
Union, NJ 07083 
201/686-7030 


US. Billiards 235.3 oc oti rie Sen ewer eta 6 ea ese 1216 


243 Dixon Avenue 
Amityville, NY 11701 
516/842-4242 
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U.S. Telecommunications Corp. ........... 2916 
3118 62nd Avenue N., P.O. Box 21234 
St. Petersburg, FL 33742 
813/527-1107 


Universal USA, Inc. .................. 1227,1229 
2350 Victor Street 
Santa Clara, CA 95050 
408/727-4591 


Universe Affiliated Int’l................ 2210,2212 
2400 Belmar Boulevard 
Wall, NJ 07719 
201/681-8900 


Gone [| coer pete a eo 301 
P.O. Box 12530, 2700 Highland Avenue 
Cincinnati, OH 45212 
513/531-2800 


The Valley Company ....... 2801,2803,2805,2807 
2900,2902,2904 2906 
P.O. Box 656 
Bay City, MI 48707 
517/892-4536 


Vending Times ............................ 1120 
545 Eighth Avenue 
New York, NY 10018 
212/714-0101 


Vendoprise, Inc................... ccc eee. 2400 
30 DiThomas Court 
Copiague, NY 11726 
516/842-3810 


Video Jukebox of American ..... 1140,1232,1234 
2103 Addison Road 
Houston, TX 77030 
713/668-4343 


Video Star Corp. ...............000cc cee ee. 1220 
Hagen, Nordwerk 46 
Blumberg, Germany 7712 


Videobox Networks, Inc. .................. 1117 
944 Park Avenue 
New York, NY 10028 
212/288-3190 


Viking Manufacturing Co., Inc......... 1122,1124 
4845 West 128th Place 
Alsip, IL 60658 
312/396-1075 


Wico Corp. ............. 000.000 cee 520,616,618 
1000, 1002,1004 
6400 West Gross Point Road 
Niles, IL 60648 
312/647-7500 


Wildcat Chemical ......................... 2509 
1349 East Seminary Drive 
Fort Worth, TX 76115 
817/924-8321 


Williams Electronics............. 303 ,305 307,309 
311,313,315,402,404 
406,408,410,412,414 

3401 North California Avenue 
Chicago, IL 60618 
312/267-2240 


Roger Williams Mint....................... 1009 
79 Walton Street 
Attleboro, MA 02703 
617/226-3310 


World Wide Press, Inc. ..................... 912 
110 Third St., South, Box 143 
Great Falls, MT 59043 
406/727-4144 
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MARDI GRAS 
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When You Want The Best 


Supported & Under License by 


ANHEUSER-BUSCH 


“LA” BRAND 


Copyrighted questions _ _ 
supplied by the | 


Regularly scheduled expansion packages & upgrades. 
Available in countertop, upright & kit models. 


Capability: 


FOR FURTHER SALES INFORMATION, CALL 


M. KRAMER MANUFACTURING CO., INC. 


1100 Towbin Avenue, Lakewood, New Jersey 08701 e 201/367- 7810 


Designed for operations within licensed Beer & Liquor Accounts. 


AMOA Booths 420, 516 & 518 
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Industrial Design Electronic Associates, Inc. 
Route One, Sycamore, IL 60178 U.S.A. 
Tel. 815-895-8188 Telex: 433-0077-TSPN att’n. IDEA 


©1985 Software Copyrighted omg ye 
U.S. Patent #4,516,781 . ae ae 


Developed by CAPCOM Co. Ltd. 
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_ TAITO AMERICA/ 
DIGITAL CONTROLS, INC. 


Presents: We LY 


©TAMCO, 1985 


Ghosts ’N Goblins 


A Cemetery Battle with A Forest of Goblins. A General of The Lord of Guards with super- 
the Living Dead. Goblins’ waits. natural strength defend 
: the Fortress. 


Fiendish Ghouls are The Dragon guards Beware of the Sea of Fire! Scale the Mountain 
quick and deadly. the Third Gate. . of the Dead. 


These weekly earnings reports for Ghosts ’N Goblins do the talking... 


Atlanta Arcade California Convenience Store 
#]-Ghosts ‘N Goblins...6435 ; #1 -Ghosts ‘N Goblins...$344 
#2-Kung Fu Master...6351 #2-Commando...$145 

#3-Vs. Baseball...$309 | #3-Vs. Duck Hunt...$120 
California Arcade Chicago Arcade 

#1-Ghosts ’N Goblins...$410 #1 -Ghosts ’N Goblins...$397 
#2-Commando...$283 #2-Paper Boy...$305 

#3-Paper Boy...$282 | #3-Commando...$250 


THE GHOULISH “1 HIT FOR FALL'85 


©1985 DCI, Inc. 
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Back to the AMOA Future 


—Exposition Flashback— 


By Bonnie Theard 


AIDIIIIIVIIVWIWIIO 


I; you are one of the millions who 
either accompanied your children to 
see the summer hit, “Back to the 
Future,” or sneaked out of your house 
to see the flick for your own enjoy- 
ment, you will know how amusing it is 
to look back in time. 

Play Meter traveled back to the 
firsts AMOA (then MOA) Exposition 
covered in the magazine’s October, 
1975 issue. Early on, Play Meter wrote 
an editorial discussing the dilemma of 
operators who wished to attend the 
MOA Expo and NAMA Expo, both 
held at the same time. Play Meter 
urged that the two groups confer on 
arranging conventions in the same city 
or on different dates so operators 
could attend both. Now it’s a reality. 

Exhibitors numbered 87 which 
MOA noted was the most ever. Video 
game manufacturers, 23 to be exact, 
were outshadowed by solid-state pin- 


ball. 


Advertising 

Ads from that issue included: Atari 
Starshine, hailed as a revolutionary 
new video amusement concept; Indy 
500, Tank, Steeplechase, Jet Fighter, 
and Shark’s Jaws. Other games in- 
cluded Bally’s Hi-Deal poker game, 
flipper style; Old Continental Style 
coin-operated phonograph by NSM; 
Edco’s Love Computer or Palm 
Reader; Digital Games’ Heavy Traffic, 
a motorcycle race game; and TRIVIA! 
Yes, it’s not a new idea to come along 
in the last two years. Ramtek’s all new 
TRIVIA game of 1975 offered 2,000 
questions. The ad asked “the question 
now is, are you...enough for Trivia?” 
Ten years later operators are answer- 
ing “Yes!” and while remembering 
past attempts to popularize trivia, 
consider the humorous wording on 
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this BoMak Electronics table video 
game—By the Seat of Your Pants—a 
dogfight with Lord Petropeller vs. 
Baron Von Redbottom. 


TRIVIA by Ramtek 


Kiddie rides, soccer, and football 
game ads abounded that fall, and the 
Tail Gunner game, “a unique three-in- 
one machine never before imagined.” 
Bonanza Enterprises billed it as a 
triple powered money maker. Midway 
promoted the new Wheels II, a one- or 
two-player race game with seats 
optional. 

There were ads for sportaball 
models, shuffleboard, pool tables, and 


Bimbo, a three ring circus game for 
children. 

Secondhand buys for that year 
included SexTester. Dr. Ruth is not 
the first one to create a video game 
about sex, although her popularity 
may keep her game on the market 
longer than this early version. 

Air Jai-Alai was advertised in 1975 
as new and different and Aerojet 
Hockey Butcherblock was also dis- 
played. Both were from U:S. Billiards. 

Project Support Engineering 
cautioned us to watch for the 
Maneater!, something new in video 
terror. 

And whatever happened to the Tic 
Tac mint dispensers designed to fit 
atop existing cigarette machines? 
They were named the fresh n’ up 
stand and Refresh-O-Mat coin- 
operated mint vendors. 


New products 

Electra Games introduced Avenger 
that year, an aerial combat game. 
Williams Electronics produced Triple 
Strike, a new single player flipper 
pingame with a bowling theme. 
Chicago Coin made Champion, a six- 
player puck bowler. That company 
also had Blue Max, a four-player flip- 
per game which made its nationwide 
debut in 1975. 

Ball Brothers developed two new 
monitors for the video game industry 
that year. Bally’s Hi Deal poker flipper 
game previously mentioned had just 
been distributed one week before. 

Invasion Strategy was billed as 
“the next generation of pinball” by 
Komputer Dynamics president K. 
Richard Payne. The two-player game 
featured face-to-face competition with 
players standing on opposite ends of 
the table playing simultaneously. 
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Tank by Atari 


Blue Max by Chicago Coin 


Love Computer by Edco 
PLAY METER, October 15, 1985 


Briarwood Division of Brunswick 
introduced a newly designed coin-op 
billiard table available in seven and 
eight foot sizes. 


The Atari phenomenon 

As colorful and innovative as its’ 
creator, Atari products dominated the 
video marketplace for several years. 
The driving force behind Atari was 
Nolan Bushnell, board chairman of 
the company in 1975. He once quipped 
that Atari was committed “to the 
development of new technologies for 
games rather than bombs.” Play 
Meter highlighted Atari before the 
MOA show that year. 

Joe Keenan, then Atari president, 
pointed to the company’s policy of 
directing funds toward future engj- 
neering. He felt that Atari’s commit- 
ment to the future was a key to its 
success. One of its new ideas in 1975 
was the LSI (large scale integration) 
chip, or miniature computer, that 
Bushnell believed would allow pio- 
neering in new game concepts. By 
1975 Atari had already reduced the 
original printed circuit board used in 
the popular Pong to a single LSI chip 
and installed it ina new home game for 
color Pong on television. 

How soon that home field opened 
up as we all know. Technological 
breakthroughs developed at Atari 
revolutionized the home electronics 
market and set the stage for the video 
game boom just over the horizon 
three years later. Atari’s Asteroids, 
introduced in 1978, started a phenom- 
enon few could have predicted. Pong 
is now an outdated piece of equip- 
ment, far outstripped by succeeding 
games. You might find one at a garage 
sale and the owner will practically give 
away this piece of industry history. 


Entertainment 

The Expo stage show always offers 
a variety of fine entertainers and 1975 
brought together the names of Freddy 
Fender, Charlie Rich, Tony Bennett, 
David Wills, Tommy Wills, Mara Lynn 
Brown, and the youthful singing 
group, Life. 

Fender was winner of the 1975 title 
of jukebox artist of the year and singer 
of the jukebox record of the year. Rich 
returned by popular demand, having 
appeared in the stage show of the pre- 
vious year when he won the 1974 juke- 
box artist of the year and jukebox 
record of the year. The durable and 
distinctive Bennett rounded out the 
list of well-known personalities that 
year. 


Now one low 
price for any size 
tokens up to 1”. 


per thousand in quantities 
of 10,000 or more. 


Roger Williams Mint, who for 
over 5 decades has set the 
quality standard in precision 
minting, now offers the low 
price quality standard that can't 
be beat. No middle-man. .. you 
buy direct. We are the largest 
manufacturer of tokens in the 


country. 


Stock Tokens—Same Day 
Shipment 

Custom Tokens—3-4 
Weeks, Even Less 


Design Service—AT NO COST 


4-800-225-2734" 


for information or 
to place an order. 


a 


Northwest Industrial Park 
79 Walton Street. Attleboro, MA 02703 
*In Mass. Call (617) 226-3310 
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MOA president interview 

Each Expo brings an interview 
with the AMOA president. In 1975 
Fred Collins, Jr. was association pre- 
sident and Play Meter asked him 
many thought provoking questions. 

In answer to “What are some of 
the problems facing operators around 
the country today?” he responded: 
“Regarding such things as commis- 
sions, sharing the profits—commis- 
sion rates are changing for the better. 
The more successful operators are 
changing conditions. That has nothing 
to do with how large or small the 
operator is, but how successful he is 
with what he has.” 

A timely question posed to Collins 
in 1975 was “How are operators pre- 
paring for the sophisticated and 
technical machines of the future?” He 
answered: “We have taken the Kurz- 
Kasch courses and hired an engineer 
to repair our board amplifiers. That 
does cost a lot of money, so the 
smaller operators cannot afford that. 
The distributors are just going to have 
to help the smaller people with the 
repair services. People who aren’t up 
on digital circuitry simply will be out of 
luck. We are going to see more of it, 
they are everywhere already. Of 


ARM TO ARM COMBAT 


with MR.MUSCLE * * * * 
Arm to arm combat with MR. MUSCLE 
will be a super attraction for where- 
ever fun-loving crowds gather. Your 
customers can enjoy a traditional 
arm-wrestling match because the 
action of the game allows MR. 
MUSCLE’s arm to be knocked down. 


course, we are getting more collec- 


tions out of them.” 


In response to “What do you think 
is the coming market as far as loca- 
tions are concerned?” Collins said: “I 
am working on a deal to incorporate a 
theater chain in the business. Grocery 
and department stores are already 
beginning to place machines in their 
foyers and outer perimeters. There 
are potential new locations out there. 
Video and electronic games have 
given us new methods for making 
money and that has enabled us to 
grow.” 

The closing question asked what 
advice Collins would give as as opera- 
tor and president of MOA to other 
operators if they want to survive in the 
months and years ahead. 

“Attitudes have to change,” he 
counseled. “We should change our 
own attitudes and try to change our 
customer’s attitudes against the old 
standards of doing business and get 
into the new way. We have to use 
innovations, new ideas, and new types 
of equipment...We have to have digital 
technicians. We have to become 
better businessmen in order to make a 
profit. We have to hire qualified 
people—not only technicians, but 


salesmen and collectors who will 
adapt to the new attitudes and ways of 
doing business.” 

“To get right back to it we need a 
better commission structure. With 
some of this new equipment I’ve found 
I’m getting 60 percent on all my foos- 
ball, TV, and drive games and I’m 
going to start working on jukeboxes. 
We have to get better than a 50 
percent rate. If I had any one thing to 
say that I wanted to get across this 
year, it would be meter and coin- 
control equipment for a more efficient 
operation.” 


Back to the present 

We have traveled a decade back in 
time. Now we return to 1985. How 
does the present state of the industry 
compare to that of a decade ago? 
Where are the games of yesterday? 

A decade ago the industry was on 
the brink of the greatest advance- 
ments in the coin-operated entertain- 
ment business. New products, new 
names, new innovations, and new 
technologies have greatly influenced 
our industry. What we learn at this 
year’s Expo may well be surpassed in 
the following decade. We are only 
limited by our imagination. = 


DISTRIBUTORS 
WANTED 


We're an established novelty 


game manufacturer and are 
now looking for established 
distributors to represent the 


Zamperla line. 


Call today for details. 


49 Fanny Road @ P.O. Box 5212 
Parsippany, New Jersey 07054 
201/334-8133 @ Telex: 642286 


The following kiddie rides are now available: 


Helicopter © Red Baron © Dumbo @ Motorcycle @ Racing Car 
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CHICAGO The Diner’s Phone™ eit as 
PAY PHONE SERVICEINC. AT THE AMOA 


4740 West Peterson Ave., Chicago IL 60646 
312/794-1888 e 312/478-4040 
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YOUR KIND OF TOWN 


Ya can almost hear ol’ blue eyes 
singing it right now. “My kind of town, 
Chicago is...my kind of town...” The 
melody is coming from a distant juke- 
box, a jukebox of memories. 

Remember all the times you've 
heard that song. In quiet little cafes. In 
crowded places. It’s an all-time favor- 
ite. 

And now Chicago is an approach- 
ing reality as the AMOA prepares to 
hold it’s 36th annual International 
Exposition of Games and Music in 
that famous city. 

If you love the theatre, fine restau- 
rants, striking architecture, beautiful 
parks, a breathtaking skyline, a spec- 
tacular river view, extraordinary out- 
door sculptures, art galleries, classical 
and contemporary music and world 
famous hotels, then you are fortunate 
to be visiting Chicago because it offers 
all of the above and more. 

The tallest skyscraper in the world, 
the Sears Tower, is located in Chicago. 
Also the best house that Frank Lloyd 
Wright ever built. And a splendid new 
transit system and terminal designed 
by Chicago’s young superstar archi- 
tect, Helmut Jahn. 

It is a dazzling city by night, a 
bustling business center and shopping 
mecca by day. You can sample as 
much of the city’s flavor as you wish. 
You will never exhaust the appeal of 
Chicago. It’s infinite variety will charm 
you from the start. 

Natives and residents of this well- 
chronicled city in the nation’s heart- 
land know it best. They know first- 
hand the beauty of the lakeshore area 
and the cultural benefits in this energy- 
charged area of over seven million 
people. 

Chicago is home to 20 major 
museums, 30 art galleries, innumerable 
theatres, convention centers, two 
world famous newspapers, the Lyric 
Opera of Chicago and the Chicago 
Symphony Orchestra. 

Play Meter talked with anumber of 
Chicagoans, namely manufacturers in 
the area who are participating in the 
Exposition, to find out what they like 
best about Chicago and what they do 
for fun in their area. 

Scott Braverman of Chicago- 
based Standard Metal Typer, Inc., 
enthusiastically endorsed a number of 
brand new to Chicago eateries that 
would interest any visitor to the Expo. 
After years of old time favorite restau- 
rants, visitors may wish to try Shaw’s 
Crab House, Scott’s favorite seafood 
spot. Another new restaurant which 
opened in the last year is the Dixie Bar 
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Chicago’s lakefront, stretching for 26 miles along Lake Michigan, is very 
accessible. Here cyclists enjoy the miles of bicycle paths. 
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Frank Lloyd Wright’s Robie House (5757 S. Woodlawn Avenue near the 
University of Chicago) is a Registered National Historic Landmark. 
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The Gold Coast: North Lake Shore Drive, Lake Michigan and the beach, 
as seen from the Observation Deck of the John Hancock Center. 
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and Grill, featuring Cajun cuisine. For 
a very casual atmosphere visit Ed 
Debevic’s, a recreation of a 1950’s 
country diner with reasonably priced 
hamburgers and chili, among other 
items. Food is super-fresh, including 
fresh bread and buns baked daily. 

On the entertainment front, Scott 
enjoys The Raccoon Club, anight club 
with a live band playing 1930’s and 
1940’s big band music done in a con- 
temporary style. The Limelight, a 
night club famous in New York and 
Atlanta locations, has recently opened 
in Chicago. 

If a visitor yearns for a bit of open 
green space after long hours on the 
convention floor, Scott directs them 
to Grant Park, just a four block jaunt 
from the convention hotel. Family 
members looking for a park setting 
may wish to journey further, about ten 
minutes north of the hotel, to visit 
Lincoln Park. The area is filled with 
restaurants, boutiques, a zoo opened 
year round and a conservatory. 

Bonnie DeVale, vice president of 
IDEA, Industrial Design Electronic 
Associates, Sycamore, Illinois, is a 
born and bred Chicagoan. Her favor- 
ite dining spot is Due’s, home of the 
Original Chicago style deep dish pan 
pizza. It’s been a well patronized pizza 
restaurant since the early 1950’s. 

Bonnie feels that anyone in the 
game industry would benefit from the 
creative experience of attending the 
Adler Planetarium. It features a 
fascinating show which changes 
quarterly. She terms the Art Institute 
of Chicago “the best show in town.” 
Here a visitor may find a magnificent 
collection of 20th century American 
art and the largest collection of 
impressionist paintings outside Eu- 
rope. Admission to both the Art 
Institute and the Planetarium is very 
reasonable. 

Paul Calamari, director of sales for 
Game Plan, Inc., Addison, Illinois, 
ranks Nick’s Fishmarket as his num- 
ber one favorite restaurant. He also 
recommends Hy’s of Canada for beef 
and seafood specialities and the rela- 
tively new Don Roth’s River Plaza, a 
restaurant in the First National Plaza 
overlooking the Chicago River. If ship- 
board dining appeals to you, Paul sug- 
gests trying the Star of Chicago, a 
river cruise offering lunch, brunch, 
and dinner. 

Joe Dillon, vice president of sales 
and marketing for Williams Electro- 
nics, Inc., Chicago, Illinois, enjoys Eli’s 
“The Place for Steak,” atried and true 
favorite. For German specialities he 
finds the Golden Ox excellent. The bill 
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of fare includes weiner schnitzel, roast 
duckling, and liver dumplings. 

Carol Strahan, office manager for 
Loewen-America, Inc., Chicago, Illi- 
nois, suggests the refreshing change 
of a horse and carriage ride down 
Michigan Avenue and along the lake- 
front. The ride is available both in the 
daytime and evening hours and lasts 
approximately 45 mintues. There is a 
second route available on the ride, 
which is headquartered by the famous 
Water Tower on Michigan Avenue. 

A return visitor or new visitor to 
Chicago may also enjoy the observa- 
tory atop the John Hancock Building 
for a panoramic view of the city and 
river, suggests Carol. Both the carri- 
age ride and John Hancock Building 
are within walking distance of the con- 
vention hotel. 

Bernie Powers, director of market- 
ing and sales with Bally Sente, Inc., 
Sunnyvale, California, recommends 
dinner theatres for a most relaxing 
evening. The Candlelight Dinner Play- 
house, a theater in the round, earns 
his endorsement as well as the Dinner 
Theatre at the Marriott Resort in 
Lincolnshire. 

A special French restaurant he 
enjoys is Le Perroquet. Fall daily 
specials include venison, pigeon, 
grouse, partridge, quail, and wild hare. 
Steak and duckling are also available. 

Jeff Walker, national sales man- 
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ager with Premier Technology, Ben- 
senville, Illinois, suggests Como Inn 
for the finest Italian dishes in Chicago. 
His favorite night spot is The Snuggery, 
the most popular singles spot on Rush 
Street, and it’s close to the convention 
hotel. 

Marcio Bonilla, vice president of 
sales for Arachnid, Inc., Rockford, 
Illinois, finds the food and service at 
Ron of Japan always satisfying. He 
also endorses Como Inn for Italian 
food. 

Bill McClure, president of Nomac, 
Ltd., Algonquin, Illinois, enjoys 
Arnie’s Restaurant, an Ivy-Award 
winning Chicago landmark offering 
fresh seafood, veal, pasta and beef 
specialities. Dining and dancing music 
is provide nightly. If your palate needs 
a Mexican fix, try Su Casa. It has an 
18th century hacienda setting, famous 
Margaritas, outstanding carne asada 
and shrimp Vera Cruz. For a healthy 
pizza Bill recommends Gino’s Italian 
restaurant. 

No matter how many times you 
have visited Chicago before, there will 
always be something new to see in the 
vital downtown area, or destinations 
not reached during previous visits. 
Chicago can be “your kind of town” 
because it can be small and charming, 
big and brassy, overwhelming and 
addictive, an endless potpourri... 
sample and enjoy. ® 
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A view of the Lake Michigan/Chicago skyline. Chicago boasts a magnificant 
“front door” on one of the world’s largest lakes. 


(Photos by the Chicago Convention and Tourism Bureau) 


PLAY METER, October 15, 1985 


Power of Defender 


Cees. 

° 
e e 
esse. 


° 
een% 
eons 


Do You 
Have The Guts 


ssesssgsees. 
rss ire ty 
seecseese: 

estes rte 
Peel tesi Tess’ te, S (Pest, -<Thsity 
eects eosteee: 

e soscees, 
e 
e ®e6. 


e 
®e,%0 
SES 

ocesece ses, 


ese Plexiglass 
iss Marque 
and CRT (m5 


~< 


THE GREAT ALIEN INVASION OF 1985 HAS €ND- 
ED. THE EVIL XEVIOUS EMPIRE HAS RETREATED TO 
THEIR NATIVE SOLAR SYSTEM PACMANUS. IN 
THEIR HASTE TO ABANDON EARTH THE MOTHER- 
SHIPS LEFT BEHIND THE ADVANCED NUCLEAR i ‘ 
WAR TANKS KNOWN AS GROBDA'S. NOW IN © 

DAYS OF PEACE YOU HAVE BEEN INVITED TO COMPETE IN THE NATIONAL BATTLING 
ASSOCIATION SIMULATED WAR GAMES USING THE CAPTURED EQUIPMENT. 


Offered by 
Associated Overseas 
Manufacturers Inc. 
Thru 
Magic Electronics Inc. 
1391 Park Avenue 
Cranston, RI 02920 


CUMB INTO THE SYNTHETIC SEAT AND TAKE HOLD OF THE AGILE JOY STICK CONTROL 
AND FEEL THE FULL DESTRUCTIVE POWER OF GOBDA IN YOUR HANDS. EXPERIENCE 
THE THRILL AS YOU DRIVE YOUR GROBDA ATTACK TANK IN A CHALLENGE WITH THE 
EARTH FORCES MOST SOPHISTICATED WEAPONS, GROBDA'S RED-PULVERIZORS, YEL- 
LOW MAGNAS, AND SMART-SATELROIDS. 


If YOU EVER THOUGHT WAR WAS HELL. . . YOU NEVER PLAYED GROBDA! 


The Strategy of TANK’ @ The Speed of Pole Position” @ The Explosion of Missile Command’ 


AMUSEMENT 
& MUSI 


OPERATORS 
ASSOCIATION 


RESTAURANTS OF THE 
MAGNIFICENT MILE 


This famous mile consists of Michigan 
Avenue from the Chicago River north 
to near Oak Street. Just one block 
over is Rush Street. Here, on Michi- 
gan and Rush are fine shops, galleries 
and some of Chicago’s best restau- 
rants. 


Alexanders Steak House 
216 E. Superior 
642-1111 
Prime rib, broiled steaks and ribs. The 
popular ribs are now available on a 
take-out basis, $1 delivery charge, 
from 6 p.m. to midnight. 


Allie’s Bakery 
Chicago Marriott Hotel 
540 N. Michigan 
836-0100 
Family style restaurant open for 
breakfast, lunch, and dinner. 


Arnie’s 
1030 N. State 
266-4800 
Features continental cuisine, Sunday 
brunch buffet, lunch, and dinner and 
late night supper menu. 


Avenue One 
The Drake Hotel 
140 E. Walton 
787-2200 
Regional cuisine served in elegant 
dining room with live music. 


Bastille 
21 W. Superior 
787-2050 
Grilled meats and seafoods. Over 20 
sauces available for roast duck. 
Serving lunch and dinner. 


Benihana of Tokyo 
166 E. Superior 
664-9643 
Steak, shrimp, and chicken prepared 
before your eyes. 
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Bentleys 
Sheraton Plaza 
160 E. Huron 
787-2900 
Continental fare. Open for breakfast, 
lunch, dinner, and Sunday brunch. 


Biggs 
1150 N. Dearborn Parkway 
787-0900 
Victorian mansion setting serving 
Beef Wellington and rack of lamb. 
Dinner from 5 p.m. Reservations 
recommended. 


Byfields 
Ambassador East Hotel 
1301 N. State Parkway 
787-6433 
Buffet supper available Monday 
through Friday, 5-8 p.m. Nightclub 
features live entertainment 5 p.m. to 1 
a.m. weekdays, 5 p.m. to 2 a.m. week- 
ends, except Sunday. 


Cape Cod Room 
The Drake Hotel 
140 E. Walton 
787-2200 
Famous for fresh fish, especially 
Bookbinder red snapper soup. Open 
daily noon to midnight. 


The Chelsea 
The Westin Hotel 
N. Michigan at Delaware 
943-7200 
Summerhouse atmosphere for break- 
fast, lunch, and dinner. Open 6:30 
a.m. to midnight. 


Chestnut Street Grill 
Water Tower Place, Mezzanine 
280-2720 
Casual setting with working arill in 


center of the restaurant. Specialty: 
fish. 


Chez Paul 
Erie and Rush Streets 
944-6680 
The landmark McCormick mansion 
has become the site of this fine French 
restaurant. 


Urant and Entertainment 
Guide to Chicago 


Chicago Storage Company 
Food Emporium 
65 E. Wacker Drive 
782-8224 

Turn-of-the-century warehouse motif 
makes perfect cocktail hour retreat. 
Open seven days a week for break- 
fast, lunch, cocktails, and dinner. 


Ciel Bleu 
Mayfair Regent Hotel 
181 N. Lake Shore Drive 
787-8500 
Penthouse restaurant with French 
cuisine. Open for breakfast, lunch, 
and dinner. Reservations required. 


The Consort 
The Westin Hotel 
N. Michigan at Delaware 
943-7200 
Rooftop dining room offering con- 
tinental and nouveau cuisine. Dinner 
served seven nights and Champagne 
Unlimited Brunch on Sunday. 


Coq d’Or 
The Drake Hotel 
140 E. Walton 
787-2200 
A great meeting place, open daily 9 
a.m. to 1 a.m. and Sunday noon to 
midnight. 


Cricket’s 
Tremont Hotel 
100 E. Chestnut 
280-2100 
International and American dishes. 
New Orleans Brunch on Saturday and 
Sunday. Reservations recommended. 
Dress code. 


D.B. Kaplan’s 
Water Tower Place, Seventh Level 
280-2700 
Delicatessen with extensive, humor- 
ously written menu. Example: dessert 
named Kahlua Bankhead. Open for 
lunch and dinner. 


DeBrucio’s Pizzeria 
Water Tower Place, Fourth Level 
951-6777 
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Beautiful Buckingham Fountain, 


the centerpiece of Grant Park on Chicago’s renowned lakefront. 
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Pan pizza, soups, salads, sandwiches, 
and pasta dishes. Open 11 a.m. tolate. 


Eli’s, The Place for Steak 
215 E. Chicago Avenue 
642-1393 
Steak, prime rib, barbecued backribs, 
and calf’s liver. Piano bar. Open for 
lunch Monday through Friday, dinner 
seven nights a week. 


L’Escargot 
701 N. Michigan 
337-1717 
Moderately priced French restaurant. 
Sunday brunch a must. Open seven 
days a week except holidays. 


George’s 
230 W. Kinzie 
644-2290 
Northern Italian cuisine, new and 
classic selections. 


! 


G. W. Streeters 
340 E. Ohio 
649-5755 
Popular lunch and dinner spot fea- 
turing fresh seafood, steaks, ribs, and 
chops. 


Hillary’s, A Chicago Bar | 
Water Tower Place, Mezzanine Level 
280-2710 
Try the half pound hamburger, sea- 
soned fried chicken and unusual 
appetizers. Open seven days a week 

for lunch and dinner. 


House of Hunan 
535 N. Michigan 
329-9494 
Gourmet Chinese restaurant with 
Hunan, Mandarin and Szechwan 
dishes. Open seven days a week from 
11:30 a.m. to 10:30 p.m. 


Kon Tiki Ports 
Radisson Chicago Hotel 
505 N. Michigan Avenue 
527-4286 
Exotic Polynesian dishes and more. 
Lunch buffet Monday through Friday, 
also dinner. Dinner only on Saturday. 


La Cheminee 
1161 N. Dearborn 
642-6654 
A la carte menu of French specialities. 
Open evenings for dinner. Call for 
reservations. 


Lawry’s “The Prime Rib” 
100 E. Ontario 
787-5000 
Famous in Beverly Hills, Lawry’s is 
now in Chicago. Lunch and dinner 
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menu with daily chef’s special. 


Le Chateau Swissair Restaurant 
41 E. Superior Street 
943-8844 
Alpine castle setting for gourmet 
dining. Lunch available Tuesday 
through Friday, dinner Monday 
through Saturday. Swiss brunch on 

Sunday. 


Louie’s Cantonese Cafe 
937 N. Rush 
337-1248 
Creative Cantonese cuisine. Moder- 
ate prices. Open every day for lunch 
and dinner. Delivery service offered 5- 
9:30 p.m. daily. 


Morton’s 
1050 N. State Street 
266-4820 
Enjoy steak, Maine lobster, and huge 
baked potatoes. Open for dinner 
nightly except Sunday. 


The Ninety-Fifth 
Hancock Center 
875 N. Michigan 
787-9596 
Spectacular view and American and 
continental cuisine. Evening dancing 
at Images, one floor above. 


Pronto Ristorante 
200 E. Chestnut 
664-6181 
North Italian cuisine, chicken, veal, 
and pasta made fresh in the restau- 
rant. Lunch and dinner Monday 
through Friday, only dinner on Satur- 
day and Sunday. 


The Pump Room 
Ambassador East Hotel 
1301 N. State Parkway 
266-0306 
Classic European, American, and 
nouveau cuisine. Complimentary hors 
d’oeuvres buffet during weekday 
cocktail hours, 5-7 p.m. Sunday 
brunch, breakfast, lunch, and dinner. 
Dress code, no denim permitted. 


The Raphael Dining Room 
Raphael Hotel 
201 E. Delaware Place 
943-5000 
Veal, duck, lamb, and fresh fish of the 
day served. Breakfast, lunch, and 
dinner every day. 


Seasons in the Penthouse 
71 E. Wacker Drive, 39th Floor 
346-2672 
Skyline view from atop the Executive 
House Hotel. Open for cocktails and 
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dinner Monday through Saturday. 
Reservations recommended. Dress 
code. 


Shino 
13 E. Huron Street 
944-1321 
Japanese fare for lunch and dinner 
every day except Sunday. Reserva- 
tions recommended. 


Szechwan House 
600 N. Michigan 
642-3900 
Spicy Szechwan food and new Taiwan 
offerings. Try two-flavored lamb, 
governor’s chicken, spicy fish or 
oyster soup. Open daily 11:30 a.m. to 
10:30 p.m. Extensive buffet lunch and 
a Sunday brunch. 


Tango 
3170 N. Sheridan Road 
935-0350 
Great Lakes and ocean favorites and 
nightly specials. Avant-garde decor. 
Serving dinner seven nights a week, 
lunch Monday through Saturday. 


Terrace Garden, Cafe 
Sheraton-Plaza Hotel 
160 E. Huron Street 
787-2900 

Located poolside on 40th floor of 
hotel. Lunch served Monday through 
Saturday 11:30 a.m. to 2:30 p.m. 
Sandwiches, gazpacho and cold 
soups, fresh vegetables and fruits. 


The Waterfront 
1015 N. Rush 

943-7494 
Casual seafood house with salad bar. 
Try bouillabaisse and sourdough 
bread or sole en sacque. Lunch, 
dinner, and weekend brunch. Reser- 
vations recommended. 


Zaven’s 
260 E. Chestnut 
787-8260 
Continental cuisine, ethnic delicacies 
and American favorites. Open for 
lunch and dinner. 


EXPO HEADQUARTERS 


Hyatt Regency Chicago 
151 E. Wacker 


Five different restaurants are located 
within the Hyatt Regency, home base 
for this year’s Expo. Each offers a 
flavor and atmosphere of its own, from 
casual to elegant. 


Mrs. O’Leary’s 
Turn-of-the-century setting for a 
casual lunch and dinner. Generous 
salads and exceptional desserts. 


Scampi 
Northern Italian pastas and seafood 
served just off the East Tower’s 
Atrium Lobby. 


The Skyway 
Continental breakfasts, salads, crepes, 
and pastries in sunny skyway con- 
necting the Twin Towers. 


Stetson’s 
Designed for steak lovers! Exhibition 
cooking area and a lounge on the 
Plaza Level of the East Tower. Open 
for lunch and dinner. 


Truffles 
A complete gourmet dining experi- 
ence in a more personalized French 
continental style. Sample truffles 
croute, canard roti, or veal Orloff. 


NIGHT LIFE 


Luckily, most night spots are conve- 
niently close to the downtown hotels. 
Big-name touring acts are often in 
Chicago but most Chicagoans and 
visitors prefer the relatively inexpen- 
sive delights of jazz showcases, 
comedy cabarets, folks, and blues 
clubs. 


JAZZ 


Andy’s 
11 E. Hubbard 
642-6805 


Joe Segal’s Jazz Showcase 
636 S. Michigan 
427-4300 


Rick’s Cafe Americain 
644 N. Lake Shore Drive 
943-9200 


COMEDY 


Second City 
1616 N. Wells 
337-3992 


Zanies 
1548 N. Wells 
337-4027 
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Twin Towers of Marina City are framed by one of Chicago’s many bridges. 
These unusual apartment towers are set on the edge of the Chicago River. 
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FOLK 


Earl of Old Town 
1615 N. Wells 
642-5206 


Holsteins 
2464 N. Lincoln 
327-3331 


Orphan’s 
2462 N. Lincoln 
929-2677 


BLUES 


B.L.U.E.S. 
2519 N. Halsted 
528-1012 


Wise Fools Pub 
2270 N. Lincoln 
929-1510 


BIG NIGHT OUT 


Byfield’s 
Ambassador East Hotel 
1301 N.State Parkway 
787-6433 


Park West 
322 W. Armitage 
929-5959 


PIANO BARS 


Acorn on Oak 
116 E. Oak 
944-6835 


Toulouse 
49 W. Division 
944-2606 


Yvette 
1206 N. State Parkway 
280-1700 


PERFORMING ARTS, 
THEATRES 


PERFORMING ARTS 


Chicago City Ballet 
223 W. Erie 
943-1315 
Fall season performed in the Audito- 
rium Theatre at 70 E. Congress Park- 
ay. 
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Chicago Symphony Orchestra 
Orchestra Hall 
200 S. Michigan 
435-8111 
Performance in Orchestra Hall and 
other locations in the city. 


Lyric Opera of Chicago 
Civic Opera House 
20 N. Wacker Drive 

332-2244 


Fine Arts Information 
346-3278 
Inquire between 9 a.m. and 5 p.m. 
Monday through Friday. 


Loop Line 
664-0858 
Recorded information on pop and 
rock acts in town. 


THEATRES 


Apollo Theatre Center 
2540 N. Lincoln 
935-6100 


Arie Crown 
McCormick Place 
E. 23rd and Lake Shore Drive 
791-6000 


Court 
5535 S Ellis 
753-4472 


Drury Lane Water Tower 
175 E. Chestnut 
266-0500 


Goodman & Goodman Studio 
200 S. Columbus 
443-3800 


Mill Run 
Golf and Milwaukee Roads, Niles 
298-2170 


Organic 
3319 N. Clark 
327-5588 


Pary Productions 

Theatre Building 

1225 W. Belmont 
327-5252 


Shubert Theatre 
22 W. Monroe 
977-1700 


World Playhouse 
410 S. Michigan 
922-5101 
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DINNER THEATRES 


Candlelight Dinner Playhouse 
5620 S. Harlem, Summit 
496-3000 


Drury Lane Theatre 
2500 W. 95th, Evergreen Park 
779-4000 


Marriott’s Lincolnshire Theatre 
Milwaukee Ave., Lincolnshire 
634-0200 


Facets Performance Ensemble 
1517 W. Fullerton 
281-9075 


Steppenwolf 
2851 N. Halsted 
472-414] 


Victory Gardens 
2257 N. Lincoln 
871-3000 


Wisdom Bridge 
1559 W. Howard 
743-6442 


ZOOS, PARKS & MORE 


Brookfield Zoo 
8400 W. 31st., Brookfield 
485-2200 
One of the earliest zoos in this country 
to adopt barless animal exhibits. Open 
daily 10 a.m. to 6 p.m. 


Forest Preserve District 
536 N. Harlem, River Forest 
260-8400 (city) 
Over 200 miles of hiking and riding 
trails, 50 miles of bicycle trails, nature 
centers and picnic areas. 


Garfield Park Conservatory 
300 N. Central Park Blud. 
533-1281 
Extensive floral displays and collec- 
tions of exotics are to be found here 

daily from 9 a.m. to 5 p.m. 


Lincoln Park Conservatory 
Stockton Drive at Fullerton 
294-4770 
Four glass buildings house the 
Fernery, the Tropical House, the 
Show House, and the Palm House. 

Open daily from 9 a.m. to 5 p.m. 


Lincoln Park Zoo 
2200 N. Cannon Drive 


294-4660 
Home for more than 2,000 mammals, 
birds, reptiles. The Children’s Zoo and 
Zoo Nursery are popular. Zoo 
grounds open from 8 a.m. to 5:15 p.m. 
daily. 


Shedd Aquarium 
1200 S. Lake Shore Drive 
939-2438 

Over 5,000 fishes representing over 
560 species are found here. Salt and 
fresh water exhibition tanks total 206. 
The Coral Reef exhibit has over 300 
Caribbean fishes. Open daily with fluc- 
tuating hours, so call ahead. 


MUSEUMS 


Adler Planetarium 
1300 S. Lake Shore Drive 
322-0304 
A rainbow granite structure situated 
at the end of ahalf-mile-long peninsula 
that juts out into Lake Michigan and 
gives one of the best views of the city. 
The Sky Show is the real highlight. 
Evening shows include a view to the 
Doane Observatory. Opens daily at 
9:30 a.m. Closing hours and show 
times vary by season, so call ahead. 


The Art Institute 
Michigan at Adams Street 
443-3500 
Best advice is to take the Collection 
Highlights Tour daily at 2 p.m. as the 
collection is overwhelming: anti- 
quities, impressionists, and modern- 
ists. Special exhibitions are scheduled 
throughout the year. Open weekdays 
from 10:30 a.m. to 4:30 p.m. and late 
on Thursday until 9 p.m.; Saturday 10 
a.m. to 5 p.m. and Sunday noon to 5 

p.m. 


Chicago Historical Society 
Clark Street at North Avenue 
642-4600 
Exhibits on the history of Chicago, Illi- 
nois, and America; plus ongoing films, 
lectures, workshops, and tours. Open 
daily at 9:30 a.m. except Sunday 
opening at noon. Closing hours vary. 


DuSable Museum of 
African-American History 
740 E. 56th in Washington Park 
947-0600 
Afro-American and African paintings, 
sculpture and artifacts. Open9 a.m. to 
5 p.m. Monday through Friday and 1 
p.m. to 5 p.m. Saturday and Sunday. 
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Central Hall of the Field Museum of Natural History. African elephants, 
Columbian totem poles and dinosaur skeletons are among the exhibits. 
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Field Museum of Natural History 
Roosevelt Road at Lake Shore Dr. 
922-9410 
Find examples of art from almost 
every primitive culture. Open9 a.m. to 

5 p.m. daily. 


Museum of Contemporary Art 
237 E. Ontario 
280-2660 
Changing exhibitions of contempo- 
rary sculpture and paintings. 


Museum of Science and Industry 
57th and Lake Shore Drive 
684-1414 
Long popular with young people, the 
museum offers a circus exhibit, fairy 
castle and a display of early railroads, 
to name a few attractions. Open daily 
9:30 a.m. to 4 p.m.and 5:30 p.m. on 

weekends. 


Oriental Institute 
1155 E. 58th 
753-2474 
A research center and museum of art 
and archeology of the ancient Near 
East. Includes Egyptian and Nubian 
exhibits. Open from 10 a.m. to 4 p.m. 
Tuesday through Saturday and noon 
to 4 p.m. on Sunday. 


Spertus Museum of Judaica 
618 S. Michigan 

922-9012 
Museum housing one of the world’s 
largest private collections of Jewish 
artifacts, manuscripts, and religious 
artifacts. Open 10 a.m. to 5 p.m. Mon- 
day through Thursday. 


DOWNTOWN SHOPPING 


Carson Pirie Scott & Company 
1 S. State 
View the ornate Louis Sullivan 
rotunda before browsing inside. 


Cartier 
630 N. Michigan 
A newly opened branch of the famous 
parent store. 


Chestnut Galleria 

State and Chestnut 
A new vertical mall, it houses every- 
thing from an Italian food and wine 
shop to house and cookware items. 


MacArthur’s of 
Hammacher Schlemmer 
618 N. Michigan 
Delightful gadgets are found in this 
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Chicago Convention and Tourism Bureau, Inc. 
McCormick Place on the Lake 
Chicago, Illinois 60616 
Telephone: 312/225-5000 
Telex: ITT 4330306 
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highly unusual store. 


Marshall Field’s 
111 N. State 
An institution in Chicago shopping 
history. 


Neiman Marcus 

737 N. Michigan 
A new addition to the magnificent 
mile, NM has a three-story lighted 
barrel vault and arched show windows. 


Water Tower Place 
Atrium Mall 
835 N. Michigan 
Posh department stores, theatres and 
eateries, accessible by glass elevators 
and escalators. 


POINTS OF INTEREST 


Chinatown 
22nd and Wentworth 
225-0234 
Many shops and restaurants located 
here. Tours available. 


Glessner House 
1800 S. Prairie 
326-1393 
One of the city’s major architectural 
landmarks. 


John Hancock Center 
and Observatory 
875 N. Michigan 
751-3680 
Stunning 360 degree view of mid- 
America from the observation floor. 
Open 9 a.m. to midnight daily. 


McCormick Place on the Lake 
2300 S. Lake Shore Drive 
791-7000 
A new and amazing exposition center 
with 2.5 million square feet of space 

and five theatres. 


The Merchandise Mart 
Wells, north of the river 
527-4141 
Tours are available in the world’s 
largest trade center. See the Quaker 
Oats Test Kitchens in the Merchan- 

dise Mart Plaza. 


Sears Tower Skydeck 
233 S. Wacker 
875-9696 
Enclosed skydeck on 103rd_ floor, 
1,343 feet above ground, affords spec- | , 
tacular view. Open daily 9.a.m. to mid- “Meet me under the clock,” is a favorite Chicago expression. The Place: 
night. ® Marshall Field and Company on world-famous State Street. 
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By Valerie Cognevich 


W itiams had the number one 
game at last year’s AMOA. The fact 
that Williams had the hit of the show 
was not so startling; but that the game 
was a pinball was rather surprising. 
Having a pinball as the most talked 
about game is not so unique until you 
consider the 1983 AMOA show, only 
one year before. As operators 
prepared for the AMOA’83, thoughts 
were on little else other than what 
marvels the laser games were, how 
advanced the technology, and what a 
savior they would be for a declining 
industry. Laser technology swept 
across a barren industry sucking life 
from it, a shocking contrast to 
expectations. 

We had learned our lesson, the 
hard way. Lasers were dismal failures 
SO operators went to the 1984 AMOA 
slightly apprehensive, still bruised 
from lasers. They were expecting the 
future and were stunned when that 
future reflected the past: Pinball was 
once again the star of the coin-op 
industry. 

And AMOA ’85 is here and as we 
scan the exhibits we should behold the 
future, again rich with flavor from the 
past in jukeboxes, pinballs, pool 
tables, and novelty pieces. For the 
past three months, operators have 
cautiously admitted that things were 
starting to look up a bit. They mention 
things like pool and jukeboxes and 
pinballs. Yes, they are talking of the 
present and future but also the past. 
The hub of the industry was all those 
things. However, manufacturers now 
have even more to offer. 

But operators who are seeing an 
end to the tremendous debt incurred 
during video boom years, are not yet 
ready to leap again. They are shrewd 
in their purchases, critical of equip- 
ment, and yet eager to buy good 
product. But they are also more willing 
to settle for used, reconditioned 
equipment if the manufacturers don’t 
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offer what they demand. 

Manufacturers are acutely aware 
of this operator reluctance to take 
chances. Operator feelings have not 
gone unnoticed and manufacturers 
have been scurrying to a tough 
audience the best equipment possible. 
Manufacturers are desperately seek- 
ing the best games in Japan or taking 
great pains to develop games that 
operators will buy. But it’s not easy. 
Even games with better-than-average 
potential, showing fantastic test, 
rating high on Japanese collection 
reports, are being carefully scrutinized 
by wary operators. 

But this prudence is positive. No 
longer are factories willing to chance 
introducing as many mediocre pieces. 
They are waiting for accurate test 
results before making marketing 
decisions. These efforts also have not 
gone unnoticed. Nintendo’s VS. 
System started a standard for 
systems. Operators were overwhelmed 
by the quality of games and the ease of 
changing games. Plus the price was 
not prohibitive. Operators were 
willing to take a calculated risk on 
Nintendo’s system. “At last,” they 
said, “manufacturers are realizing our 
plight and giving us decent equipment 
at affordable prices.” 

Other factories followed Nintendo’s 
lead and have introduced systems, all 
in an effort to have what operators will 
buy. Operators have spoken and 
manufacturers have listened and 
systems and accompanying software 
are more popular than ever. But, 
caution; sales will never be asure thing 
if manufacturers do not offer high 
quality games for their systems. It’s 
the key to the success of a company’s 
system. With several companies 
offering systems, the one who is ahead 
on quality games will be ahead in sales. 


Equipment to be shown 
As AMOA showgoers inspect the 


new offerings, there should be some 
pleasant surprises. Not only will there 
be outstanding pinballs, superb 
videos, and excellent kits, but other 
types of equipment. Look around 
slowly, take your time so you don’t 
miss the sleepers, the games that may 
not come in like a rocket but don’t go 
out like one either. 

Atari will preview its latest game 
for the System I, a Marble Madness 
follow-up called Indiana Jones and the 
Temple of Doom. The player becomes 
Indiana Jones, recreating scenes from 
the hit movie. The player battles the 
thugees in his quest to rescue 
kidnapped children and find the San 
Kara stones. The final confrontation is 
with Molaram, the ultimate bad guy. 

Atari hinted that another game for 
the System I may also be shown but 
was uncertain at press time. However, 
there are no plans to introduce a 
follow-up to the System II game, 
Paperboy. Said a company represen- 
tative, “Paperboy is still doing so well, 
there isn’t a need yet for another 
game.” He did stress that several were 
in the works when the time is right. 

Atari also has another new 
introduction, developed in-house, 
called Gauntlet. For operators dis- 
appointed to learn that it is available 
only as a dedicated game, Don 
Traeger of Atari explained, “When we 
introduced our systems we said that 
anything we develop that is compatible 
with the systems would be available 
for them. However, we also promised 
that we would be working on other 
games as well. Gauntlet could not be 
adapted to the systems because of 
different hardware, programming, and 
cabinet. This game was begun before 
the systems. But 75 percent of our 
efforts are still towards the systems.” 

The cabinet allows up to four 
players to gather around the game. 
Traeger noted that it is most fun when 
played in groups. “Each player 
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becomes a different character and 
each of the characters has unique 
features. For example Thor the 
warrior specializes in hand to hand 
combat; Thyra the valkyrie has great 
armor; Merlin the wizard is adept at 
magic; and Questor the elf has speed 
and cunning. The players are trying to 
make their way through castles as 
they battle ghosts and demons. 


And Williams, though not revealing 
what is planned for the show, did say 
that the basic thrust is non-video. 
Williams will be showing Comet, a 
recent pinball. And there is little doubt 
that it has something new for the 
show. 

Bally Sente will be showing the 
latest for its system, Mini Golf. Some 
operators have already seen it at 
distributor’s showrooms and were 
very pleased. At the recent Betson 
meeting, the one operator complaint 
was that they couldn’t get near the 
game to check it out. It saw non-stop 
play the whole day. 

An 18 hole miniature golf course 
challenges the player with angle shots, 
water traps, inclined greens, and 
loops. The player makes his shot via a 
track ball. Similar in theme to the 
popular golf games of late, this 
miniature golf game should appeal to 
those who are not adept on a regular 
golf course. A Sente respresentative 
said the game looks promising, 
judging from test results. Operators 
who have seen the game agree. 


Sente will also show Gimme-A- 
Break, also designed for the system, 
and Team Hat Trick, a four-player 
hockey game. 

Bally will be showing its latest 
pinball, Eight Ball Champ. This game 
incorporates the popular Eight Ball 
theme that Bally has been tremen- 
dously successful with. This version is 
easy to play, yet challenging to both 
pros and amateurs. The play is self 
explanatory with various new ways to 
chalk up bonus points. 


Bally will also introduce Sarge, a 
one- or two-player interactive combat 
game available as a dedicated game. 
The player battles enemies in either a 
tank or a helicopter. The game 
features a unique, duel handle control 
similar to a real tank. 

Bally will also show its new Pac 
Pack a conversion for Pac-Man 
games which will feature a series of 
games. The company noted that one 
game will be shown at AMOA but 
could not divulge the name before- 
hand. Operators should take the time 
to check it out. After all, there are over 
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trouble free protection 


Dynamo’s newest innovation—a totally modular coin box 
assembly has been designed to make Dynamo pool tables less 
expensive and much easier to repair following break-ins. The 
entire assembly is made of rugged, high impact polystyrene foam 
to match the table’s corner and leg assembly. It will not bend like 
metal and can be replaced in sections—door, door frame or coin 
box housing to save you time and money. 


lf you're interested in trouble-free protection for your investment, 
call Dynamo today and find out how you can put a Dynamo pool 
table to work for you. 


ae 


POOL TABLES —— 


SOCCER TABLES 


Dynamo Corporation 2525 Handley-Ederville Road Richland Hills, Texas 76118 
(817) 589-7699 Toll Free (800) 527-6054 Telex: 732 432 


TOKENS ARE MINTED 
UNDER THE MOST 
RIGID QUALITY 
CONTROL STANDARDS 
WE MATCH OLD WORLD 
CRAFTSMANSHIP WITH 


HOFFMAN & HOFFMAN 


HOFFMAN & HOFFMAN HAS 
THE BEST PRICES FASTEST DELIVERY P.O. BOX 896, CARMEL, CA 93921 


AND HIGHEST QUALITY TOKENS IN THE NATION 800- 227 = 58 1 3 
YOU CAN BUY THE BEST TOKENS FOR LESS! IN CA 800-227-5814 
CHECK OUR PRICES AND SEE! 


FAS 
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Operators who have seen this latest Sente System, Mini Golf 
agree it shouldn’t be missed. 


bd 
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Word is already out about Rush’n Attack by Konami, 
shown here with Steven Kauffman. 


Games to see: Memetron’s Shanghai Kid and Tehlcan’s Pinball Action 
and the popular English Mark Darts by Arachnid. 
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100,000 Pac-Man games that could 
use some updating. And who could 
offer a better way to give them new life 
than the company who gave us the 
game in the first place. 


Cinematronics will be showing a 
unique baseball game designed for its 
Cinemat System called World Series, 
the Season. This three dimensional 
game features excellent graphics and 
sound and an electronic key which 
allows players to store their own 
Statistics. The first of its kind, the 
player inserts a key and the machine 
computes and stores his statistics. 
One play is sufficient to compile a 
player’s statistics. 

Cinematronics will have in its 
booth a baseball pro promoting the 
game and will give away prizes for the 
highest statistics from show players. 
Cinematronics said that it is finalizing 
plans for special promotions with the 
statistics key. Details will be available 
in the Cinematronics booth. 


Another Cinematronics game is 
Bowling, adaptable to left or right 
handed play. Unlike other bowling 
games where a player can set his 
player in a certain spot and hit the 
pocket each time, this game’s target 
area changes at random. It is more 
realistic utilizing a track ball, an 
intermittent beer frame, and unique 
sounds and graphics. 

Exidy, on a roll with Crossbow, 
Cheyenne, and Combat, will featurea 
new addition to the line up. The game, 
Crack Shot, features great graphics 
and operator selectable features. The 
player uses the attached gun to spin 
the slot machine reels in a slot 
machine scene and other challenges in 
nine other scenes. Exidy’s Pete 
Kauffman noted that Exidy would also 
have the other games in its booth to 
show the evolution of the games. 


Memetron, a company started by 
industry veteran Larry Siegel, will be 
showing several products. Shanghai 
Kid is a new horizontal monitor kit 
licensed from Data East (who licensed 
it from Taito). It’s amarshall arts game 
but takes place in the United States 
from the streets of New York to 
Madison Square Garden. Reaching 
the top of the charts in Japan, it is a 
kung fu type game that has been 
Americanized, according to Meme- 
tron’s Joe Kaminkow. 

Memetron will also be exhibiting 
Matmania, a vertical monitor kit 
designed for those caught up in the 
excitement of pro wrestling. Players 
enjoy the realism they see on TV 
wrestling as wrestlers jump on top of 
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their opponent and throw each other 
out of the ring. According to Kamin- 
kow, this game is also a top earner in 
Japan. 

Nichibutsu develops its own 
games and this year showgoers will 
see Terrra Cresta, a dedicated kit the 
company is billing as the return of 
Moon Cresta, only better. The player 
controls a space battleship consisting 
of five components that he must 
rescue from the terra cresta. These 
components are recovered from 
hangers guarded by aliens who have 
taken over the earth. Fire power is 
increased as each piece is added. 
There are various scenes from 
dinosaurs to the Grand Canyon. 

Nichibutsu will also display Magmax 
which has been out several months 
but still doing well. 

Operators should be pleasantly 
surprised when they visit Premier 
Technology’s booth and see more 
than just pins. Premier’s newest 
pinball Rock utilizes new manufac- 
turing methods not used in pinball 
before. A rock group in vivid colors 
adorns the backglass. Veering from 
normal pinball sounds, the player 
creates a synthesized song one 
instrument at a time. As drop targets 
are completed, new instrument 
sounds are added. After drums and 
guitars and all the other instruments 
are added, the player is listening to a 
song played in hi-fidelity. “This is a 
new sound system and players will not 
be disappointed,” said Premier’s Gil 
Pollock. 

Premier has also announced it will 
preview a new novelty piece called 
Hoop’z. It’s a basketball themed game 
played under a plexi dome. Pollock 
noted that players have good control 
on the basketball players and it has 
done super on test. The game is also 
wired for an optional ticket dispenser. 

Digital Controls claims it may have 
the number one game at the show with 
Ghosts n’ Goblins. It’s a dedicated 
game licensed from Capcom and is a 
joint venture with Taito. The game will 
display both Digital Controls and 
Taito logos. 

The player as Sir Michael encoun- 
ters ghoulish characters on his quest 
to rescue the princess held in the Lord 
of Goblins castle. She is guarded by 
various characters that Sir Michael 
must battle with five weapons. Each 
weapon has a unique feature which he 
uses to progress through various 
levels before reaching the castle. 

Digital Controls will also exhibit 
the new Pacer Poker, being billed as 
the replacement for Little Casino. It is 
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a countertop game with a low price 
and high earnings said a company 
representative. It is a mechanical 
game, not video. 

Taito, who has licensed games to 
several companies, will preview a sit 
down driving game for children called 
Super Speed Race, Jr. Based on the 
popular Super Speed Race, the game 
is a scaled down version complete 
with cockpit styling. 

But the big news at Taito will be its 
promotional robots. Taito will preview 
three robots: Yune Maru, Jr. is a 
remote controlled, space themed 
robot oriented to speak. He carries a 
video camera so the operator doesn’t 
have to be next to him. 

Tuxedosam is an attention getting, 
informational penguin. He is on a 
pedestal and moves left and right as he 
waves his hands. He uses photo 
sensor cells which activate his vocab- 
ulary when people pass by. Kumatta- 
kun is similar to Tuxedosam using 
photo sensor cells but he passes out 
literature. He is a cute white bear who 
stamps his feet in anger when ignored 
by passers by. 

A Taito spokesman indicated that 
these three robots were only a small 
sampling of Taito robots. 

Taito will also show two new video 
games but would not divulge the 
names before showtime. However, 
the company will be showing mechani- 
cal merchandising equipment, called 
Double Chance and Candy Grabber. 
Both feature scoops for prizes and 
Double Chance is a four-player scoop. 

Many eyes will be on Data East this 
year to see how it can top three ina 
row. On the heels of Tag Team 
Wrestling, Kung Fu Master, and 
Commando comes Shoot-Out. Follow- 
ing Data East’s focus on dedicated 
games, this one has the player 
tracking down the underworld boss. 
While on his quest, gangsters take aim 
and the player must shoot them first. 
However, there are innocent bystan- 
ders so the player must think fast but 
be careful who he shoots. 

Data East will also be showing Ring 
King, a two-player boxing game in 
which players compete against each 
other. Controls include a joystick and 
three buttons as players throw 
punches to knock out their opponent. 
The company did not indicate 
whether the game would be dedicated 
or kit. 

Romstar, formerly SNK, noted 
that it will have a “surprise” at the 
show but would not leak any infor- 
mation. However, the company did 
say it will show a children’s video 
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CHRISSY SAYS: 


LOOK FOR US 
AT BOOTH #809, 811 
AT AMOA IN CHICAGO 


Call or Write: 


P.O. Box 295 @ Bus. 54 South 
Eldon, Missouri 65026 


1-314/392-7964 
1-314/392-3374 
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Sega has a hit with Hang-On. Shown here in the sit-on model. 
Here Stephen Betti enjoys the action. 
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Here’s two of Kitkorp’s latest kits, TNK III and Cruisin’. 
Go by the booth to see what other surprises await operators. 
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called Taito Jr., a racing game similar 
to Pole Position especially for kids. It 
features buggy type cars and is a 
fun/novelty piece in cockpit styling. 

Magic Electronics, who has done 
much for helping operators refurbish 
old games with low cost, exceptional 
kits, again should not disappoint 
operators. This time Magic will intro- 
duce the Magic Conversion System 
which allows operators to convert 
games with no wiring hassles. Accord- 
ing to Magic it can be used for any kit. 
“T think this system is revolutionary,” 
said Kevin McIntyre. 

Also on Magic’s agenda will be an 
egg dispensing machine called Talking 
Parrot. It talks and lays prize filled 
eggs. Child’s Play is a game designed 
for kids. Variations of the game are 
Sailor Sam, in which the player 
guides a boat into safe harbor; Race 
Ace, where the player participates in 
a race; and a version where the player 
is a pilot landing a plane. At the end of 
each game a badge is automatically 
dispensed from the machine. McIntyre 
said the games are for kids ages four to 
ten year old and gives them the feel of 
playing a game that they don’t get on 
an adult game. 

Magic will also show several new 
kits, two under the Associated 
Overseas Manufacturer name. The 
company was formed to promote 
product from various overseas manu- 
facturers working closely with Magic. 
The first game offered by Associated 
Overseas Manufacturers is Grobda, a 
vertical monitor conversion with 
shades of 1942 and Commando. The 
second one by the new company is 
Field Combat, another vertical 
monitor conversion, where the player 
matches wits on the battlefield. The 
third game, put out by Magic is The 
Wiz, a vertical monitor conversion 
where the player, as a wizard, finds 
himself fighting gremlins as he searches 
for treasures. 

Sega introduced Hang-On several 
weeks ago and has been overwhelmed 
at the reception. If these past few 
weeks are any indication, Sega has a 
full blown hit on its hands. Offered in 
upright and sit-on styles, this game 
offers excitement and challenges 
players long for. The sit-on model 
looks like and handles like a real 
motorcycle allowing the player to lean 
left or right as the race track turns. 

The new Sega System, a universal 
game software system using boards 
instead of chips, will be on display. The 
first game for this system will be 
Heavy Metal, a war theme game 
where the player guides his tank 
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through mazes battling enemies. 

Sega is another company that will 
preveiw a redemption machine. Called 
Space Crane, it is a two-player rotary 
table claw machine. 

Kitkorp will be showing TNK III, a 
kit designed for vertical monitors. 
Company officials claim it is one of the 
best vertical montitor kits on the 
market. In this combative adventure, 
the player controls a tank with a 
joystick through 12 levels of action. 
When the tank is blown up, the player 
continues from that point with the 
next tank. After all lives have been 
used, the player may insert additional 
coins within an allotted time to 
continue play from the previous point. 
There is a pictorial barometer 
indicating how far the player has 
advanced into the combat zone. 

Cruisin’ will also be shown in the 
Kitkorp booth. A kit for horizonal 
monitors, Cruisin’ has the player 
going from city to city avoiding police 
cars and cats, collecting oil cans for 
bonus points, and encountering other 
intriguing challenges. He starts in New 
York, advancing to London, Paris, 
India, and Japan. Kitkorp’s Larry 
Berke also hinted that there would be 
another new game being previewed at 
the show so don’t miss the booth to 
see what they have. 

Game Plan is coming back strong, 
promising to become more visable in 
the industry. Andromeda is the first of 
what the company is calling the next 
generation of pins. It features a new 
sound system and double ball play 
with numerous skill shots. The second 
new generation pin is designed by 
Roger Sharpe, who also gave us 
Sharpshooter several years ago. 
Called Cyclops, the game creates a 
fanatasy world for players. Sharpe 
said the game is easy to understand 
making it appealing to the average 
player; yet there is always something 
more which is critical for staying 
power and for your better players. He 
also noted that the play is more 
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physical and more involving which 
demands intensity from the player. 
Several well-known pinball designers 
worked with Roger on the game 
including Paul Ferris, John Kotlarik, 
Mike Kogan, and others. 

The company said it may also 
preview another new game inits suite, 
but plans had not been finalized at 
press time. 

Konami, who previewed its Bubble 
System last spring, is unsure of its 
future. Plans had not been set whether 
the system will be at AMOA. 
However, a new kit from Konami 
called Rush n’ Attack has already won 
rave reviews since its introduction. By 
the way, this game was introduced in 
the United States before being intro- 
duced in Japan which is a reversal of 
the norm. The player tries to free 
prisoners by battling the enemy in 
various sorts of combat. 

A busy booth will be Nintendo as 
operators look to see the latest inno- 
vations for the VS. System. However, 
besides games for the system, 
Nintendo will show Arm Wrestling, a 
conversion for Punch Out!! with all the 
action of Punch Out!! Nintendo also 
has lined up Soccer for the VS. 
System. 

IDEA will highlight IDEA Ball, a 
mechanical novelty game with univer- 
sal appeal. The game consists of 25 
holes and five rubber balls that the 
player must get in a line, horizontally, 
vertically, or diagonally. IDEA will also 
preview Spectrum 3, based on Dr. 
Max Luscher’s psychological profile 
based on a color test. The machine 
does either a stress analysis, straight 
psychological, or compatibility analysis 
profile. 


Loewen-America will introduce 


the new Concert 240, narrower and 
shorter than the old 240 with rounded 
corners. It is ideal for smaller spaces. 
Loewen will also show a universal 
video cabinet complete except for the 
game itself. It features a one piece, 
solidly constructed cabinet with 
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monitor. The company claims it is 
ideal for almost any kit. The company 
also will show a universal pinball 
machine adaptable to future kits. The 
first game is Cosmic Flash which has 
done well in Europe. Loewen will be 
supplying future kits. 

Jukeboxes are being said to be 
making a comeback. The phonograph 
companies, Seeburg, Rowe, and 
Rock-Ola will exhibit their latest 
advances in jukebox technology. And 
ASCAP, a name we have heard so 
often when talking about jukebox 
license fees, will have a booth at the 
show. Representatives will be on hand 
to answer questions. AMOA also 
noted that ASCAP would be learning 
more about our industry. Take a few 
minutes to chat with them, you may 
learn something or teach them some- 
thing, either way the time is well spent. 

J.F. Frantz will highlight its Big 
Top game, acombination game action 
and prize distribution, a gumball 
vendor mounted in a shooting arcade. 

Operators who haven’t been 
exposed to the phenomenon of elec- 
tronic darts should take this oppor- 
tunity to talk with the various 
companies. Arachnid, the original 
electronic dart manufacturer, offers 
unique opportunities for operators and 
programs to see them started. IDEA 
and Nomac will highlight their 
variations on the electronic dart 
theme, and Merit, a newcomer to this 
arena will show Bull Buster Darts. 

Trivia games are making headlines 
In earning power. Operators should 
visit booths diplaying these games to 
compare features. And, of course, pay 
telephone manufacturers will be out in 
force. For operators contemplating 
this newest endeavor in coin operated 
equipment, there will be ample oppor- 
tunity to compare companies. We 
would like to stress that all equipment 
is not alike nor do they all incorporate 
the same features. Careful comparison 
and close examination of product is a 
must. e 
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AMNIOA Expo ‘85 
schedule & Education Programs 


SCHEDULE 


Wednesday, October 30, 1985 


Noon - 4:00 p.m. 
Registration Open 


Thursday, October 31, 1985 


8:00 a.m. - 5:30 p.m. 
Registration Open 


9:00 a.m. - 11:30 a.m. 
AMOA General Session 


11:00 a.m. - Noon 
Special Distributor Hour 


11:30 a.m. - 2:00 p.m. 
AMOA Member—Ladies Brunch 


Noon 
Ribbon Cutting for Opening of Exposition Hall 


Noon - 6:00 p.m. 
Exposition Hall Open 


Friday, November 1, 1985 


8:00 a.m. - 6:00 p.m. 
Registration Open 


8:30 a.m. - Noon 
Concurrent Education Sessions: Technical Seminar: 
Premier Pinballs, Pay Phones, Polygraphs: Yes or No, 
Jukebox Licensing Procedures and Copyright Agree- 
ment, Excellence in Management: A, Lesson for Coin-op 
Owners, Conversion Kits, Cigarette Vending for Profit 


9:00 a.m. - 10:00 a.m. 
Special Distributor Hour 


6:30 p.m. - 8:00 p.m. 
Standardization Forum 
Saturday, November 2 


8:00 a.m. - 4:00 p.m. 
Registration Opens 


8:30 a.m. - Noon 
Concurrent Education Sessions: Technical Seminar: 
Bally Midway Pinballs, Pay Phones, Jukebox Licensing 
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Procedures and Copyright Agreement, Video Juke- 
boxes, RICO (Racketeer Influenced and Corrupt Orga- 
nizaitons Act), Excellence in Management: A Lesson 
for Coin-op Owners, Get in League With Your Players 


1:30 p.m. - 3:30 p.m. 
Building Strong State Associations 


10:00 a.m. - 4:00 p.m. 
Exposition Hall Open 


6:00 p.m. - 7:00 p.m. 
AMOA Cash Bar Reception 


7:00 p.m. - 11:30 p.m. 
AMOA Banquet/Awards and Stage Show 


EDUCATION PROGRAMS 


Friday, November 1, 1985 


8:30 a.m. - 10:00 a.m. 

Technical Seminar: Premier Pinballs 
Adolph Seitz, Jr., a design engineer for Premier, reviews 
the current electronic system and electro-mechanical 
components for the Premier pinball machines. A free 
service manual will be available to all attendees. 


8:30 a.m. - 11:00 a.m. 
Pay Phones 
This is a hot topic and there are few in a better position to 
give operators the straightforward information on pay 
phones than this year’s industry panel. Moderated by 
Richard George, president of Roy George Music and 
Vending, Ohio, and paneled by Marty Segal, executive 
vice president, Republic Pay Telephone, Inc., Illinois, and 
George Woods, director of marketing, Capital Tel 
Systems Inc., New Jersey. Segal will review Republic’s 
experience with computerizing its system and give a 
financial overview of its Directory Assistance Operation. 
Woods will discuss the feasibility and profitability of 
COCOT, how to determine the best equipment for coin- 
op business needs and ways to enhance revenue. 
(Friday’s program will seat 250 while Saturday’s will be in 
a smaller room, so attendees are urged to arrive early.) 


8:30 a.m. - 10:00 a.m. 
Polygraphs: Yes or No 
This session focuses on how polygraph testing works 


(continued on page 87) 


From a single switch to a complete assembly, 
you can find more of what you need in our ex- 
panded 1986 catalog of coin handling 
equipment. ..or we can design it for you. 


Our toll free hotline assures you of fast, efficient 
service. Use it now to request your free catalog. 
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Coin Controls Inc. 

1000 A Touhy Avenue 

Elk Grove Village, Illinois 60007 
Telex: 297-108 Coin UR 

FAX 1-312-228-1833 

In Illinois 1-312-228-1810 
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y The Sheraton New Orleans Hotel & Towers Welcomes 
500 CanalStreet © New Orleans,LA70130 @ 504/525-2500 


AMUSEMENT OPERATORS EXPO’86 — Feburary 6-9, 1986 


NAME 


COMPANY NAME 


ADDRESS 

CITY STATE ZIP CODE 
TELEPHONE (Area Code) NO. 

ARRIVAL DATE TIME NO. NIGHTS 


Circle rate & accommodation requestion. 

SINGLE DOUBLE 
MAIN HOUSE: $93 $108 
ADDITIONAL PERSON: $20 $ 20 
ONE BEDROOM SUITE: $265-$570 
TWO BEDROOM SUITE: $424-$730 
Name(s) of additional adults(s) sharing room or suite. 


To Guarantee or Send Deposit (check one) 


O Please GUARANTEE my reservation for 
arrival after 4:00 p.m. with my credit card 
number (any of these cards are acceptable, 
American Express, Diners Club, Carte 
Blanche, Visa, Mastercard.) 


0 | wish to make a DEPOSIT on my room equal 
to one night’s lodging plus 11% tax (either 
send personal check or use American Ex- 
press, Diners Club or Carte Blanche.* 


Card Name 


= Exp. Date 


Tel. # Bus. 


| understand that | am liable for one night’s room tariff 
and tax which will be covered by my deposit or billed 
through my credit card in the event that | do not arrive 
or cancel by 4:00 p.m. on the arrival date indicated. 


Signature 


To receive Convention Rate, Reservations must 
be received by December 31, 1985. 


e All hotel accounts are subject to credit 
arrangements at time of registration and 
payable at departure. 


@ Check-In time is 3:00 p.m., Check-Out time is 
12:00 noon. 


@ No charge for children under 18 when sharin 
room with parents and using existing be 
space. 


@ The hotel will retain first night’s deposit plus 
tax on guaranteed and deposited reservations 
not claimed on date of arrival. 


@ To cancel a reservation, call the hotel prior to 
4:00 p.m. on day of arrival. Ask for and retain 
cancellation number until you receive a 
refund of your deposit. 


e if deh age rate is not available, the next 
available rate will be assigned. 


oO | desire a room 
equipped for 
( : handicapped persons. 
*Most other major credit cards are accepted for 
payment uponarrivalat hotel. 


The Sheraton New Orleans Hotel & Towers Welcomes 
500 CanalStreet @ New Orleans,LA70130 © 504/525-2500 
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NAME 


COMPANY NAME 


ADDRESS 

CITY STATE ZIP CODE 
TELEPHONE (Area Code) NO. 

ARRIVAL DATE TIME NO. NIGHTS 


Circle rate & accommodation requestion. 

SINGLE DOUBLE 
MAIN HOUSE: $93 $108 
ADDITIONAL PERSON: $20 $ 20 
ONE BEDROOM SUITE: $265-$570 
TWO BEDROOM SUITE: $424-$730 
Name(s) of additional adults(s) sharing room or suite. 


ey 
yt + 


S 


“ass jcath 


To Guarantee or Send Deposit (check one) 


O Please GUARANTEE my reservation for 
arrival after 4:00 p.m. with my credit card 
number (any of these cards are acceptable, 
American Express, Diners Club, Carte 
Blanche, Visa, Mastercard.) 


O | wish to make a DEPOSIT on my room equal 
to one night’s lodging plus 11% tax (either 
send personal check or use American Ex- 
press, Diners Club or Carte Blanche.* 


Card Name 


#. 


Exp. Date 


Tel. # Bus. 


| understand that | am liable for one night’s room tariff 
and tax which will be covered by my deposit or billed 
through my credit card in the event that! do not arrive 
or cancel by 4:00 p.m. on the arrival date indicated. 


Signature 


To receive Convention Rate, Reservations must 
be received by December 31, 1985. 


e@ All hotel accounts are subject to credit 
arrangements at time of registration and 
payable at departure. 


@ Check-In time is 3:00 p.m., Check-Out time is 
12:00 noon. 


@ No charge for children under 18 when sharin 
room with parents and using existing be 
space. 


@ The hotel will retain first night’s deposit plus 
tax on guaranteed and deposited reservations 
not claimed on date of arrival. 


@ To cancel a reservation, call the hotel prior to 
4:00 p.m. on day of arrival. Ask for and retain 
cancellation number until you receive a 
refund of your deposit. 


e If requested rate is not available, the next 
available rate will be assigned. 


0 | desire a room 
equipped for 
( AW handicapped persons. 
*Most other major credit cards are accepted for 
payment uponarrival at hotel. 
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NAME 


COMPANY NAME 


ADDRESS 

CITY STATE ZIP CODE 
TELEPHONE (Area Code) NO. 

ARRIVAL DATE TIME NO. NIGHTS 


Circle rate & accommodation requestion. 


SINGLE DOUBLE 


MAIN HOUSE: $ 93 $108 
ADDITIONAL PERSON: $ 20 $ 20 
ONE BEDROOM SUITE: $265-$570 
TWO BEDROOM SUITE: $424-$730 
Name(s) of additional adults(s) sharing room or suite. 


To Guarantee or Send Deposit (check one) 


O Please GUARANTEE my reservation for 


arrival after 4:00 p.m. with my credit card 


number (any of these cards are acceptable, 


American Express, Diners Club, Carte 
Blanche, Visa, Mastercard.) 


0 | wish to make a DEPOSIT on my room equal 


to one night’s lodging plus 11% tax (either 


send personal check or use American Ex- 
press, Diners Club or Carte Blanche.* ~ 


Card Name 
© ean EXD: Ce 


Tel. # Bus. 


| understand that | am liable for one night’s room tariff 
and tax which will be covered by my deposit or billed 
through my credit card in the event that | do not arrive 
or cancel by 4:00 p.m. on the arrival date indicated. 


Signature 


To receive Convention Rate, Reservations must 
be received by December 31, 1985. 


e All hotel accounts are subject to credit 
arrangements at time of registration and 
payable at departure. 


@ Check-In time is 3:00 p.m., Check-Out time is 
12:00 noon. 


® No charge for children under 18 when ane 
room with parents and using existing be 
space. 


@ The hotel will retain first night’s deposit plus 
tax on guaranteed and deposited reservations 
not claimed on date of arrival. 


@ To cancel a reservation, call the hotel prior to 
4:00 p.m. on day of arrival. Ask for and retain 
cancellation number until you receive a 
refund of your deposit. 


e If requested rate is not available, the next 
available rate will be assigned. 


te 


*Most other major credit cards are accepted for 
payment uponarrivalat hotel. 


| desire a room 
equipped for 
handicapped persons. 
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(continued from page 84) 


and its benefits to the coin-op business. Also featured is a 
polygraph test demonstration. A panel of coin-op owners 
will review their experiences with polygraph testing of 
employees. 


9:00 a.m. - 10:00 a.m. 
Jukebox Licensing Procedures and 
Copyright Agreement 
It has become increasingly important for the jukebox 
industry to be aware of coin-op owners’ legal rights and 
limitations. Walter Sampson, chief of the licensing divi- 
sion, Copyright Office, Library of Congress and George 
G. Lanier of the licensing division of the Copyright Office 
will discuss in layman’s terms how the new Copyright 
Agreement will affect the jukebox industry. (This pro- 
gram will be repeated Saturday.) 


10:15 a.m. - 11:15 a.m. 
Excellence in Management: 

A Lesson for Coin-Op Owners 
Dr.C.Joseph Sequin, director of the executive graduate 
program at the University of Notre Dame will discuss 
management strategies to increase coin-op owners’ busi- 
nesses. This education session is for every owner or 
manager, regardless of the level of management expe- 
rience. (This program will be repeated on Saturday.) 


10:15 a.m. - 11:45 a.m. 
Conversion Kits 
Which are the best for your operation? How to avoid 
legal problems while maximizing profits? Frank “The 
Crank” Seninsky will be on hand with his special brand of 
equipment analysis to discuss the best methods for 
making conversion kits profitable. 


10:15 a.m. - 11:45 a.m. 

Cigarette Vending for Profit 
Industry experts from Philip Morris, R.J. Reynolds, and 
Brown & Williamson will cover the important areas of 
this industry, including Maxi-credit Vend, market survey 
results and the role of generic cigarettes in today’s 
market. This program will be moderated by a representa- 
tive of The Tobacco Institute who will give an update on 
current national legislation affecting the cigarette 
vendor. 


6:30 p.m. - 8:00 p.m. 
Standardization Forum 
Standardization is an important issue in the industry 
because it directly affects the coin-op owner’s business. 
Todd Erickson of Summit Amusement, Minnesota, 
hosts an industry forum of manufacturers for a question 
and answer session designed to inform the operator as 
well as providing constructive feedback to the manufac- 

turer. 


Saturday, November 2, 1985 


8:30 a.m. - 10:00 a.m. 
Technical Seminar: Bally Midway Pinballs 
Ed Schmidt, assistant field service manager for Bally 
Midway demonstrates the new Bally pins and compares 
the old and the new systems. The Bally Service Bulletin 
and Game Manual packages will be distributed at this 
session. 
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9:00 a.m. - 11:30 a.m. 
Pay Phones 
(See Friday, 8:30 a.m. - 11:00 a.m.) 


9:00 a.m. - 10:00 a.m. 
Jukebox Licensing Procedures and 
Copyright Agreement 
(See Friday, 9:00 a.m. - 10:00 a.m.) 


9:00 a.m. - 10:30 a.m. 
Video Jukeboxes 
Should you buy one? What about laser disc units? Is pro- 
gramming a problem? This session, lead by a five- 
member panel of operators, manufacturers and pro- 
grammers, will discuss this topic. This program is 
designed for jukebox owners and those considering 
adding them to their line. The program will conclude with 
a question and answer session. 


9:30 a.m. - Noon 

RICO (Racketeer Influenced and 
Corrupt Organizaitons Act) 
No one is better qualified to discuss this subject than Dr. 
Robert Blakey of the University of Notre Dame, one of 
the authors of the original law. Dr. Blakey, who 
frequently serves as an expert witness in RICO trials, has 
served as a special attorney to the Organized Crime and 
Racketeering Section of the U.S. Department of Justice 
and as a special consultant to the President’s Commis- 
sion for Law Enforcement and the Administration of 
Justice. 


10:30 a.m. - 11:30 a.m. 
Excellence in Management: 
A Lesson for Coin-op Owners 
(See Friday, 10:15 a.m. - 11:15 a.m.) 


10:30 a.m. - Noon 
Get in Leaque with Your Players 
Interest in pool and dart leagues has been increasing. 
Learn to meet players’ needs in this presentation by two 
of the industry’s best league managers. Gary Nelson of 
Jim Stansfield Vending, Wisconsin, and Tami Norberg- 
Paulson of C&N Sales, Minnesota, will discuss ways to 
turn player interest into increased business profits. 


1:30 p.m. - 3:30 p.m. 
Building Strong State Associations 
Joe Phillips, executive director of the Wisconsin Amuse- 
ment and Music Operators, will give the opening 
remarks for this meeting designed for everyone in the 
industry. The general meeting will break into smaller 
sessions for round table discussions. Topics to be 
addressed are: 
e Video card game legislation in Minnesota, Illinois, 
and Pennsylvania 
e State grass roots networks and PACs 
e Fund raising 
@ Membership retention 
@ Hiring a professional manager for your state 
association 
e Improving communication between the associa- 
tion and its members 
e Understanding the Copyright Agreement 
An information package describing the 1099s will be 
given to each participant. * 
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Operators are the lifeblood of our 
industry and each year they look for- 
ward to new technologies and innova- 
tions to enhance their bottom line. 
Play Meter talked to operators in 
different parts of the country to see 
what types of equipment they were 
looking for this year and their feelings 
about the industry. 


Don Hansen 
Southland Investments 
New Orleans, Louisiana 

“Tll be looking for something 
“different” this year. Most of our 
equipment is television games and pin- 
balls at the moment, but we will be 
looking at the claw machines and new 
jukeboxes to add to our inventory. 
Instead of looking for the newest TV 
games we will spend more time than 
we have in the past viewing other pro- 
ducts. 

“In the last three years the industry 
has gone back to the appeal it had 
before the Pac-Man phenomenon. 
When Pac-Man died out we lost some 
of our audience. The TV games we 
now have are the best ever made in 
terms of player appeal but they don’t 
earn as much for along period of time. 
The total market is not as interested in 
such games any longer. The industry 
challenge is to rekindle the interest 
that we had three years ago. 

“T think the industry will be rela- 
tively stable until a new product 
makes a breakthrough in the next few 


What do you want to see 
at the AMOA Expo? 


years. Operators need to get back to 
running their businesses as efficiently 
as possible with maximum utilization 
of equipment. 

“Most operators are ready to 
spend the money if they feel there is 
longevity in the games. Operators 
want longer life and longer earning 
power. Overall our business has 
stabilized and turned up a little over 
the last six to eight months because 
there’s less competition. Some opera- 
tors who were marginal are becoming 
less enchanted with the business and 
making it easier for those of us who 
have been in the business for a while to 
make a profit. 

“Some other operators have 
stopped purchasing new games, but 
we have tried to keep our acquisitions 
of new equipment as current as pos- 
sible and become more competitive. 
We are looking for dedicated games 
and quality conversion games. We’re 
not so price-conscious that in order to 
save a small amount we will accept an 
inferior product. We applaud the 
efforts of Nintendo to produce quality 
conversions and hope they continue 
to do so. Their products have left us 
with a very good feeling about what 
they are doing to help us be competi- 
tive in our marketplace. 

“We will look at pinballs at the 
Expo, but we are very concerned with 
the quality of the product over the last 
24 months. Short cuts in assembly and 
quality control are affecting opera- 


tors. Service calls are prohibitive on 
some of the models. For example, 
Space Shuttle, design-wise and 
revenue-wise has been great, but an 
extreme disappointment for opera- 
tors based on service problems. I 
understand Williams has solved some 
of the problems on Comet.” 


John Yarcusko 
Towne Music Company 
Madison, Ohio 

“IT can sum up my viewpoint in two 
words—location longevity. We cannot 
survive on dedicated games alone. We 
are looking for good, inexpensive kits. 
We can no longer swap dollars for 
equipment. We are competing with 
compact disc players, video cassette 
recorders, and home computers for 
the time and money of our audience. 

“Our future is in the hands of the 
manufacturers. They, in turn, have to 
price the product correctly. If a piece 
of equipment cannot stay on location 
for along time, then it is of no value to 
the operator. A low priced game is 
worthless if it doesn’t bring in any 
money. We want a game that is good 
enough to attract some money. 

“In the past, our company has had 
an inventory of approximately 80 per- 
cent dedicatecd games and 20 percent 
kits. Now the percentages are just the 
opposite. 

“Manufacturers have to turn out a 
good enough product to help us sur- 
vive. Even distributors must have a 
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product that operators can afford to 
buy.” 


Cecil Lamberson 
Fun City Amusement 
Memphis, Tennessee 

“I believe in a back-to-basics 
approach when it comes to new pur- 
chases being made this year. We are 
taking only some of our operating 
money to buy a few new games this 
year. We are being very prudent and 
selective about new purchases. Our 
business hit bottom in May and early 
June but pulled back up over the 
summer. September is usually a slow 
time of the year for us and this year 
was no exception. I feel the business is 
stable now but we’re not ready to 
commit a lot of money to new equip- 
ment. I feel more comfortable with 
money in the bank than games out on 
the street. 

“Only one out of every 50 video 
games manufactured is a real money- 
maker. Very few have been consistent, 
long-term money makers. Our inven- 
tory is comprised mostly of videos, 
pool tables, flippers, and jukeboxes. 
We've tried different types of equip- 
ment, games that were fun to play, but 
they never made any money for us. 
The four types of equipment we have 
are our bread and butter and we’re 
staying within those areas.” 


Buddy Paterson 
J.J. Byrd and Company 
Fullerton, California 

“I will not only be viewing new 
equipment at the Expo, | will be intro- 
ducing a new concept to the industry. 
Titled Uni-versal, it involves a new 
application of the hardware and soft- 
ware aspects of video games. 

“After reading a Play Meter edi- 
torial written by the late Ralph Lally, I 
decided that the creativity and imagi- 
nation he advocated would be possible 
within myself. It inspired me to be 
more creative as an operator. I went to 
the last Expo looking for better utiliza- 
tion of equipment and came away 
from it with a determination to create 
something new myself. My system has 
proven itself over the last 18 months. 
It’s something that must be done for 
the industry we love. 

“I can relate it to a movie theatre. 
Each time the theatre introduces a 
new movie it does not knock down the 
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movie house and replace the pro- 
jector, then rebuild again and add a 
new projector. And neither does a 
theatre play the same movie for 12 
months in a row. And yet that is 
exactly what happens in the video 
game business. We replace entire 
dedicated units with new ones. We 
don’t need to throw away the hard- 
ware every time a new game comes 
out. 

“In effect, we are running a minia- 
ture movie theatre. It’s time to think of 
recycling our equipment. We need 
more software and newer software 
that the players are demanding. If the 
hardware, namely the cabinet, could 
be amortized over several years it 
would be much more pratical than a 
dedicated game costing say, $2,400, 
amortized over only one year. Uni- 
versal is an adaptable hardware 
system. It will allow for 50 percent 
more usable cash to be put back into 
the business. 

“Distributors need creativity too. 
With my new system, a distributor 
would have a hardware concept and 
go to the software department to com- 
plete the system. An operator would 
go over to pick out what he wanted to 
run in the system. This would create 
new software sales for the distributor. 


“We need to buy more software 
per year to keep ahigh level of creativ- 
ity and keep a demand for new and 
exciting software. We need to keep 
our audience interested. 


“We are in the micro-computer 
business and we have to find new soft- 
ware packages. My system reduces 
the cost of removal and relocating 
equipment. A collector can react 
immediately to changes in revenue 
streams and put on a new play panel 
and marquee on the spot, thereby 
reducing the valleys, or time elapsed 
between changing out machines. 


“Utilizing my concept, our com- 
pany has experienced a drop of only 
18 percent in total revenues, whereas 
the percentage for the industry as a 
whole is much higher. I have been 
quoted as much as a 40 percent drop 
in business. 

“T refer to this as the ‘dedicated 
past converted to the future.’ We need 
to get to the future quicker with less 
capitalization. The goal is to give a 
better bang for the buck!” e 


ELCOTEL 


Model 1200 


Pay Telephone 
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FEATURES 


Detects answer using sophisticated 
voice detect circuitry 


Free calls and restricted calls 
Meets any tariff requirements 
FCC registered 

Auto dialer for advertising 


Standard Telco cabinet readily fits 
into all standard enclosures 


Digital display or high quality 
digitally recorded voice instructions 


Returns coins if call is aborted, 
busy, or “message” 


Call Counter—local, long distance, 
and total dollar amount 


Full pre-pay, accepts nickels, 
dimes, and quaraters 


Realistic pricing 
Simple installation and maintenance 


Dealer distributor inquires welcome 


FOR MORE INFORMATION 
PLEASE CALL OR WRITE 


1-800/ELCOTEL 


ELCOTEL 


7150 Beneva Road 
Sarasota, FL 33583 
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Poll Information 


The following are rankings of the top games in the coin-operated amusement industry. The 
games are ranked according to an index formulated from a regular survey of operators of coin- 
operated amusement equipment. Games not appearing on this poll either (1) did not generate a five 
percent response or (2) did not rank among the top 50 games in the country. The games are further 
identified by their general equipment classification type: Video, Pinball, and Novelty. The average 
index rating for all surveyed games for this individual survey was 76. 


Top Ten Games of October 15 Issue 


Index Index 
Game/Manufacturer Rating Game/Manufacturer Rating 
1. Stocker/Bally Sente ............ 260 6. Paperboy/Atarn................. 151 
4. HGnG-On/Seoa ................. 235 7. Kung Fu Master/Data East...... 14] 
3. Temple of Doom/Atari.......... 180 8. Cobra Command/Data East .... 134 
4. Commando/Data East.......... 174 8. Super Punch-Out!!/Nintendo.... 134 
9S. Demolition Derby/Bally Midway 155 10. Hogan’s Alley/Nintendo........ 121 
Game/Manufacturer Oct. 15 Oct. 1 Sept.15 Sept. 1 Video Pinball Novelty 
1. Stocker/Bally /Sente 260 — _ _ ® 
2. Hang-On/Sega 200 — — —_ ® 
3. Temple of Doom /Atari 180 — _ — * 
4. Commando/Data East 174 143 206 155 * 
5. Demolition Derby/Bally Midway 155 183 183 — 
6. Paperboy/ Atari 151 138 190 234 * 
7. Kung Fu Master/Data East 141 119 134 125 * 
8. Cobra Command/Data East 134 95 _ 87 « 
8. Super Punch Out!!/Nintendo 134 15] _ 60 . 
10. Hogan's Alley/Nintendo 121 129 136 117 = 
11. Duck Hunt/Nintendo 113 108 122 140 e 
12. Karate Champ/Data East 112 102 112 104 e 
13. Trivia Whiz/Merit 104 114 120 130 e 
14. VS. Baseball /Nintendo 102 95 112 Zo * 
15. Cheyenne/Exidy 101 133 99 130 e 
16. Pole Position II/Atari 100 88 113 84 a 
16. Space Shuttle/Williams 100 116 106 87 * 
18. Video Trivia/Greyhound 99 75 98 77 6 
19. 1942/Romstar 97 129 203 114 e 
20. Spy Hunter/Bally Midway 96 105 114 136 e 
21. Sorcerer/Williams 95 103 74 87 e 
21. VS. Golf/Nintendo : 95 72 64 — e 
23. Son Son/Romstar 92 — — — e 
24. Hat Trick/Bally Sente 88 105 57 107 © 


NOTICE: The sole purpose ofthis survey is to determine on a regular basis the top performing games in the country. 
Any attempt to use the results of this survey for any other purpose is unauthorized, wrongful, and misleading. 


TAX TIPS 


By 


Irving L. 
Blackman 


Own more than one corporation? 
Beware of corporate loans 


Common shareholders of two cor- 
porations are courting a tax disaster if 
One corporation makes loans to 
another. A recent tax decision 
(Stinnet’s Pontiac Service, Inc., CA- 
11, 1984) spells out the details: 

The taxpayer was a 74 percent 
shareholder in an automobile dealer- 
ship and owned 43 percent of an 
unprofitable Bahamian fishing corpo- 
ration. He advanced $13,000 from the 
car dealership to the sinking fishing 
corporation. The loan was evidenced 
by the fishing corporation’s interest- 
bearing unsecured notes. More 
advances, totaling $63,000, were 
made by the dealership to the fishing 
corporation without any notes. The 
fishing corporation sank, distributing 
only $6,000 to the taxpayer. The 
dealership received nothing and 
wrote-off the advances as bad debts. 


The IRS wouldn’t allow the bad 
debt deductions, claiming that the 
advances were contributions to the 
capital of the fishing corporation made 
by the dealership on the taxpayer’s 
behalf. The result was that the ad- 
vances were included in the taxpayer’s 
income as a dividend. The tax court 
agreed with the IRS. 

The appellate court weighed 13 
factors concerning the alleged debt 
classifying the advances as either debt 
(loans) or equity (contributions to 
capital). The 13 factors are as follows: 
Name given to the document evidenc- 
ing the debt; a fixed maturity date or 
note; ability of the debtor to repay; 
ability of debtor to obtain aloan froma 
bona fide lender; right of the lender to 
enforce payment; common share- 
holder’s increase of control due to the 
loan; subordination of advances to 


other corporate creditors; intention of 
the parties; adequacy of the debtor 
corporation’s capitalization; and other 
factors dealing with the proportion of 
the shareholder’s interest in the cor- 
porations, the collection of interest on 
the debt, the use of the loan proceeds, 
and timely repayment. In this case, 12 
out of the 13 factors characterized the 
advances as equity and not debt, with 
the resulting dividend classification. 

This result can be avoided. All 
advances must be well-documented 
as having all the indicia of loans, and 
the common shareholder should be 
placed at arm’s length from the trans- 
action. Also, electing S corporation 
status would have avoided the pro- 
blem. 

This is a clear case of the share- 
holder not knowing how to get money 
out of his own corporations. e 


IRS audit selection process 


Since the IRS can audit only a 
small percentage of returns, it has 
developed a method for selecting the 
returns with the highest probability for 
error. The IRS’s computers apply 
mathematical formulas to all returns 
using what is called “discriminant 
function system” (DIF). Certain items 
on the return are scored and the total 
score (DIF) is simply the run of all the 
individual items. The higher the score, 
the greater the possibility of a tax 
change, and the bigger the chance of a 
visit from the IRS. 

The DIF-selected returns are 
screened to determine which returns 
will be audited. The returns with little 
or no audit potential are eliminated. 
Here are some of the factors that will 
cause the classifier to pluck your 
return for audit: 
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e Deductions—tThe size of the 
item is important. A $5,000 unusual 
expense out of a $25,000 total is signi- 
ficant; but $5,000 out of $300,000 is 
not. The nature of the item is impor- 
tant. For example, airline expenses on 
a truck driver’s return may be suspi- 
cious. Any miscues could make your 
return an audit candidate, like 
showing an item wrong, not complet- 
ing a schedule, or taking an item ona 
business schedule that would normally 
be itemized. Deducting business 
expenses without showing income or a 
large number of stock sales without 
reporting dividend income would also 
be suspicious. 

e Business income—The IRS 
will check to see if the amount of profit 
is normal for the type of business or 
profession. It will consider the 


taxpayer’s address and real estate 
taxes and mortgage interest deduc- 
tions which may suggest a higher 
mode of living than the reported 
income. And the IRS will see if the 
income is large enough to support the 
number of exemptions claimed. 

® Other—There are a number of 
Statistical hints to help catch your 
errors if you engage in capital trans- 
actions (sell stocks and bonds), own 
real estate, take employee expenses, 
or invest in tax shelters. 

So, the question, “How will they 
know?” can be answered in most 
cases with, “They'll know.” If caught, 
not only must you pay the additional 
tax plus interest, but you may be sub- 
ject to negligence penalties. Severe 
fraud penalties and criminal charges 
await the overly aggressive taxpayer.® 
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f a snpnone mm 6’ The private 


pay phone 
that pays 
big dividends. 


The privately-owned pay phone with voice instructions 


“Mars” multi-coin acceptor with slug foiler 


Large 5” diagonal CRT TV monitor to instruct the caller, request 
additional deposits and feature advertising 


Major credit card capability for Visa, Mastercard, 
American Express, Diner’s.Club, etc. 


Speed dial buttons for up to 16 locations 
(and additional advertising revenue) 


Handset, hearing aid compatible 


Pick-proof Medeco lock 


The “Safe Guard” cash box holds up to $248 in coins 


° True coin return 


True pre-pay processes the call only after coins are deposited 


Constant tariff updating for precise call costing 


Accounting capabilities 
e for actual total coins in cash box 
e for total revenue collected since installation 


/ 


For more information on our dealer program fashphon Ee . 


call 1-800-524-0671 (in NJ: 201-882-1314.) 


a product of Capital Tel Systems, Inc. 
389 Passaic Ave., Fairfield, NJ O7006 


Se 
Life insurance proceeds and 


To make even the most success- 
ful, egotistical entrepreneur cry, 
simply tell him that after he dies, his 
lifetime’s work will be dismantled by 
the IRS to pay estate taxes. 

It sounds scary, but it happens 
often. Most people don’t know that 
the estate tax can be transformed 
from an involuntarily exacted pound 
of flesh into voluntary tax planning. 
How? One way is to arrange life 
insurance to keep the policy’s pro- 
ceeds out of the taxable estate. 

Let’s examine the two basic rules: 
proceeds from a life insurance policy 
will be includable in the estate, increas- 
ing the estate’s taxes, if payable to the 
estate or executor, or to any other 
beneficiary (wife or children, for 
example), and if at the time of death 
you possessed any degree of owner- 
ship over the policy. 

You can circumvent the owner- 
ship trap and keep the proceeds out of 
your estate by establishing an irrevo- 
cable life insurance trust (ILIT). The 
ILIT must be the owner and bene- 
ficiary of the insurance policy on your 
life. A properly drawn and executed 
ILIT can exclude policy proceeds from 


both your and your wife’s estate. It can 
also generate lifetime income tax 
benefits. However, even the best ILIT 
cannot circumvent a certain tax trap. 
Here’s an example of a plan going 
astray: 

In IRS Letter Ruling 8509005, a 
taxpayer and his wife applied for and 
purchased a $1 million insurance 
policy on the taxpayer’s life, naming 
the wife as sole owner and beneficiary. 
The premiums were paid by the tax- 
payer’s wholly owned corporation, 
which put the payments on its books 
as loans to him. His wife then trans- 
ferred the policy to an ILIT. Unfor- 
tunately, the taxpayer died within 
three years of the purchase of the 
policy and the estate tax trap closed 
with merciless swiftness. Here’s why: 

Even though the deceased tax- 
payer had no formal ownership 
interest in the life insurance policy, 
there was a second hidden estate tax 
trap. The law also states that if a life 
insurance policy is transferred by the 
deceased within three years of his 
death, the policy is includable in his 
estate. 

Therefore, the issue was not 


the estate tax 


whether the taxpayer owned the 
policy, but whether he transferred it 
within three years of his death. The 
IRS ruled there was a transfer because 
the policy was purchased with the 
taxpayer’s funds. It was as if he had 
purchased the policy in his own name 
and transferred it to his wife. 


The inclusion of life insurance pro- 
ceeds in a taxpayer’s estate may 
qualify for the marital deduction which 
knocks them back out. The catch, 
however, is that the tax hammer will 
fall at the death of the surviving 
spouse, whose estate will include the 
proceeds. All the marital deduction 
does is defer tax, not eliminate it. 


A simple solution would be to live 
more than three years after you pur- 
chase a policy on your life in your 
wife’s name. Unfortunately, none of us 
know when our time is up. 


Consult your tax advisor and do 
your estate planning as soon as possi- 
ble. The three-year window of tax 
vulnerability is not impossible to beat. 
The sooner you put your plans into 
effect the more estate tax dollars you 
will save. e 


IRA Companion Account 
can cost you tax dollars 


Banks and savings and loans have 
been offering customers an interest 
bonus on IRA accounts; but the cus- 
tomers, hoping for the tax advantage, 
have been getting slaughtered. 

Looking for an edge in the compe- 
titive IRA market, many financial 
institutions have been making this 
deal: when you open an IRA account, 
it gets bonus interest if you also open 
up a cOmpanion money market 
account at the same time. However, 
the IRS has ruled that the bonus 
interest earned on the companion 
account-and contributed to the IRA is 


an excess IRA contribution subject to 
a Six percent penalty tax. 

And if the excess contributions are 
distributed to the customers before 
age 59/5, the customer is hit with an 
additional ten percent tax. 

Here’s how the tax-doomed pro- 
motion works. A financial institution 
offers to pay ten percent interest onan 
IRA account. Also, it will credit the 
IRA account with an additional eight 
percent if the customer opens a 
money-market account at the same 
time in the same amount as the IRA. 

The way the IRS sees it, the addi- 


tional interest actually was earned by 
the companion account and then con- 
tributed to the taxpayer’s IRA 
account. And, whether or not the 
companion account earned interest, 
the IRS considers the extra interest as 
coming from that source. 


The lesson is painfully clear: avoid 
such promotions or you will pay more 
than your fair share of taxes. 


For more information, write to 
Blackman, Kallick and Company, 


Ltd., 180 N. LaSalle St., Suite 3301, 
* 


Chicago, Illinois 60601. 


enn 
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Alan Michael White Mellissa Sueann 


D.O.B. September 21, 1980 Fahnholz 


Hair: Black D.O.B.: April 17, 1 
Eves: Dark_Br | TED 
LOCATED = 

y gnt: Average 
Weight: Average 


Disappeared November 1984 


from Phoenix, Arizona 


If you have information about either of these children please 
call: 1-800-235-3535 


Se si Distributed by: 

&) Hide and Seek Foundation, Inc. 

gy oF VeOeCeAel 
VIDS ee ee Video Operators Childrens Alert Line 
Volunteers Can Call (503) 294-0746 P.O. BOX 14574 

Outside Oregon 1-800-547-9755 ext. 50 Portiand, OR 97214 
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FRANK’S 
CRANKS 


By 


Seninsky 


Frank “The Crank” 


‘Pop-A-Shot’ 
a must for gamerooms 


a SS SE SS SS Ee 


Always searching for game con- 
cepts that appeal to a wide audience, 
I’ve acquired a good track record for 
recognizing winners and following my 
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instincts. Pop-A-Shot, from a com- 
pany of the same name, is one such 
winner and one of the most exciting 
coin-operated games of the past few 
years. It may even outlast Chexx! 
Figure 1 shows the latest design which 
you can see in Pop-A-Shot’s booth. 
Pop-A-Shot will be popular in arcades 
for years because of repeat play. 


History 

Ken Cochran, Olympic athlete, 
college basketball coach, and presi- 
dent of Pop-A-Shot, is credited with 
the idea of combining coin-op and 
miniature seven-inch diameter bas- 
ketballs (Figure 2) into an incredible 
game attraction. Cochran is best 
known for his “Heart of America 
Sports Camps” where he utilized the 
miniature basketballs to instruct 
children to dribble, shoot, and pass. 
For you sports trivia nuts, Cochran 
coached Marymount College to 106 
consecutive home court victories, a 
collegiate basketball record. 

The man who developed the pro- 
totype game, North Carolina busi- 
nessman Tony Bray, contacted me 
because of my experience and exper- 
tise in working with colleges (a natural 
location for Pop-A-Shot). For the past 
several weeks, with the help of Marty 
and Ken Schwartz of Stanley’s Sport- 
land Arcade in Wildwood, New Jersey, 
I've tested Pop-A-Shot and recom- 
mended several design changes to 
factory representative Peter Sias 
which have been fully implemented. 

This game, once you learn a few 
operating tricks, is capable of earning 
$600 a week in a busy location, even 
set at 25-cent play and without the 
optional ticket dispensor. I also 
operated Pop-A-Shot at the Univer- 


sity of Maryland Union where it took 
in $200 in four hours, set at 50-cent 
play. My next test site will be Villanova 
University (#1 NCAA basketball 
champs) with the approval of Coach 
Rollie Massamino. After that, St. 
John’s University, and by then, who 


FIGURE 1 
The latest model of Pop-A-Shot showing 
the sturdier frame, new ball feed gate 
assembly, larger coin box, higher side 
netting, free game light, and larger letter- 
ing. By the time this article is published, 
several more improvements will be made. 


PLAY METER, October 15, 1985 


knows, maybe Coach Thompson of 
Georgetown will give me a call! 


Dimensions, settings, and con- 
ditions for maximum revenues 

The frame length adjusts from 
seven to ten feet and the height of the 
14-inch rim from the floor is adjustable 
from six to ten feet. In high ceiling 
arcades, putting the rim at ten feet 
(regulation height), the top of the 
backboard reaching 11% feet and the 
length at maximum, generates the 
highest collections. 

Don’t place Pop-A-Shot in the 
front entrance of your arcade because 
it will attract a crowd and block the 
entrance. It’s better toward the rear of 
the arcade where it will attract people 
already in your arcade. Let the crowds 
gather in the back of the arcade. 

Game options are selected by an 
eight-position dip switch located 
inside the coin box. Figure 3 shows all 
these options. Game time can be set 
from 30 to 60 seconds in increments of 
ten seconds. My game was set on 30 
seconds. A free game should be 
awarded for a score of 30 points. The 
highest score I saw was 48 points, 
registered by a guy with arms like Wilt 
Chamberlalin. 

Six basketballs are provided with 
each game but only three are neces- 
sary. Keep the extra three as spares. 
Letting some of the air out of the balls 
serves two purposes: It keeps the balls 
from bouncing over the top of the 
netting and into the arcade, and it 
deters players from dribbling the balls 
before shooting. 


Improved features 

e Figure 4 shows a close-up view 
of the new circular ball feed hole witha 
12-volt solenoid coil plunger gate 
assembly. This is perhaps the most 
significant improvement resulting 
from the tests. The original 120-volt 
coil-operated swinging gate mecha- 
nism was inferior to what is now avail- 
able. (Figure 2 shows a close-up of the 
original gate assembly.) The new ball 
feed rate was moved back toward the 
basket over 12 inches, so long-armed 
culprits can’t reach the balls without 
inserting coins. 

e Pop-A-Shot can now be set on 
50-cent play with the use of a dip 
switch instead of having to put in a 
special flip-flop cradle assembly (that’s 
how I set mine on 50 cents). 

e A large cash box is now stan- 
dard equipment. Operators com- 
plained that the original box over- 
flowed after only a few days. 
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FIGURE 2 


A close-up of the miniature seven-inch basketballs used to train children in basket- 
ball camps across the country. Also shown are the digital score display and shot 
countdown timer. The original ball release gate assembly can be seen. This 
assembly has been redesigned. 


FIGURE 3 


Option settings for Pop-A-Shot — 


TICKET DISPENSING 
1 On = Ticket every 20 points 
Off = Ticket every 10 points 


FREE GAME SETTING 
All Off = 30 points 
Each switch on adds 10 
points to this. 
If all three of these switches are 
on, the free game is given at 60 
points 


e The game plug wire was made 
longer beause I complained that 
having to buy a 15-foot extension 
cord, after spending $2,000 on agame, 
was insulting. 

e A yellow free game light was 
added to indicate when a free game 
has been awarded. The digital display 
scoreboard and shot clock (Figure 2) 
are too small, in my opinion, but pro- 
bably won’t be made larger in the near 
future. This is the only part of the 
game I’m not overjoyed by. 

e A Deltronics ticket dispenser 
(Figure 5) makes a nice addition to 
encourage 50-cent play. I have not 
tested this option. 

e A surge suppressor has been 
added to the gate solenoid circuit to 


Only valid with ticket dispensor 


GAME LENGTH 
5 All Off = 30 secs. 
6 Each switch on adds 10 secs. 
to this 
If all of these switches are on, then 


If all of these switches are on, then 
game length is 60 secs. 


1 or 2 coin option 
On = 1 coin 
Off = 2 coins 


reduce the chances of scoring mal- 
functions or lock-ups. 

e The net sides have been in- 
creased in the front section reaching 
11 feet to keep the balls from bouncing 
out. 


Additional recommendations 
e The game plays the tune Sweet 
Georgia Brown but it can hardly be 
heard. A volume control is needed. A 
loud buzzer, like those heard at 
basketball games, would further 
enhance the appeal of Pop-A-Shot. 
The buzzer should sound for the 
player to start shooting and again as 
the shot clock winds down to zero. A 
flashing light and three buzzer blasts 
could be used to indicate a free play. 
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FIGURE 4 
A close-up view of the new circular ball 
feed hole with a 12-volt solenoid coil plun- 
ger gate assembly. Had Pop-A-Shot Co. 
gone to any pinball manufacturer, they 
could have saved themselves months of 
work and some money, and come up with 
this solenoid release system. 


e The wires running from the coin 
box to the gate, scoreboard, and scor- 
ing switch should be encased in metal 
tubing or pipe. This would protect the 
wires to eliminate players shorting out 
wires to get free credits. 

e A zipper should be installed in 
the vinyl ball through section to allow 
easy maintenance access from under- 
neath to the gate assembly and digital 
scoreboard. There is a one-amp slo- 
blo fuse that may occasionally require 
replacement. 


e Signs need to be placed on the 
front ball panel instructing players to 
shoot fast, wait until music stops 
before shooting, and free game for 30 
points. The price per game should be 
posted on the coin box. 

e | would like to see a standard 
over/under coin door assemly on this 
game; two coin chutes would be better 
for the operator. 

e The digital scoring and shot 
clock displays should be larger. 


Summary 

I highly recommend the new 
improved unit for arcades and game- 
rooms that have high ceilings. For 
those locations that have eight-foot 
ceilings, shortening the game height, I 


believe, will take away from the over- 
whelming attraction of Pop-A-Shot to 
adults and teenagers. However, it 
should still appeal to younger children. 

Pop-A-Shot looks easier than it is. I 
was awed by the number of repeat 
plays as crowds cheered players on or 
booed poor performances. Pop-A- 
Shot is a socially interactive game and 
the concept gets a ten. Due to the 
mechanical nature of the game, 
service-wise, I can only give it a nine. 

The game requires close super- 
vision. 

Alpha-Omega will be distributing 
Pop-A-Shot as it does all games that I 
believe to be worthwhile purchases for 
operators. 

As always, keep cranking! 


FIGURE 5 


An optional ticket dispenser can be added to any Pop-A-Shot. | tested Pop-A-Shot 
in a large arcade in Wildwood, New Jersey, Stanley’s Sportland, which also has 
many redemption and merchandising games. If this game was so successful 
without tickets, just imagine it’s potential with the ticket dispenser! 


AND 
THE BEST DAYS 
ARE 
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ITS COMING! 
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Technical Topics 
MOS/FET & J/FET Circuit Design 


Lessons 14 & 15: Flip-Flops and 
Schmitt Triggers 


PROGRAMMED TEST 


Editor’s Note: The material below is a serialization of the Kurz Kasch correspondence course for electronics, 
designed specifically for the coin-operated amusement industry. This course is copyrighted and owned by 
Kurz Kasch of Dayton, Ohio and its reprinting is being sponsored jointly by Kurz Kasch and Play Meter magazine. 
This material is authorized for publication exclusively in Play Meter magazine. 


INSTRUCTIONS: The purpose of this test is to guide you step-by-step thru actual circuit design problems. 
Also, many of these tests will provide you with additional design technique. Most important, these tests will provide 
you with a gauge to establish your degree of understanding of the materia! covered in the text, The test iS programmed. 
Start at block one and then follow the numbered instruction associated with your answer. 


I 3 


A flip-flop is a pair of cross-coupled gates connected in a YOU ARE INCORRECT! 
manner such that 
Refer to the text and return to BLOCK 9. 
a. Both gates are ON at the 


same time GOTOBLOCK 7 6 
b. Both gates are OFF at 
the same time GO TO BLOCK 24 YOU ARE CORRECT! 
c. One gate is ON while 
neg er eo eee nse For the Schmitt trigger shown in Fig. 15-1, the hysteresis 
y) band is controlled by 
a. Ry GO TOBLOCK 8 
YOU ARE INCORRECT! BR, GO TO BLOCK 20 
| : c RR, GO TO BLOCK 25 
Refer to the text and return to BLOCK 22. 
YOU ARE INCORRECT! 


YOU ARE CORRECT! 
Refer to the text and return to BLOCK 17. 


8 


The RS flip-flop will latch up when 


a. The R input is zero and 


the S is 17 GO TO BLOCK 14 YOU ARE INCORRECT! 
b. The R input is 1 and the 

S is zero GO TO BLOCK 71 Refer to the text and return to BLOCK 6. 
c. Both R and S inputs are 1 GO TO BLOCK 18 


9 


YOU ARE CORRECT! 


4 


YOU ARE INCORRECT! 
JFETS are useful in a Schmitt trigger because they 


Refer to the text and return to BLOCK 178. 
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a. Provide high input 
impedance 

b. Require no current drain 

c. Provide low out voltages 


10 


YOU ARE CORRECT! 


GO TO BLOCK 22 
GOTOBLOCK 5 
GOTO BLOCK 77 


For the JFET-NPN Schmitt trigger shown in Fig. 15-1, as T, 
begins to turn on, T, 


a. Begins to turn on GOTO BLOCK 13 
b. Remains in the linear 
region 


c. Begins to turn off 


it 


YOU ARE INCORRECT! 


GO TO BLOCK 19 
GO TOBLOCK 6 


Refer to the text and return to BLOCK 3. 


]2 


YOU ARE CORRECT! 


The don’t care input condition on the RS flip-flop indicates 
that 


a. The QO output is 7 and the 
OQ Output Is zero 
b. Neither output can be 
predicted 
c. The Q output is zero and 
the Q Output Is 7 
3 


YOU ARE INCORRECT! 


GOTO BLOCK 2] 
GO-JO BLOCK 3 


GO TO BLOCK 16 


Refer to the text and return to BLOCK 10. 


14 


YOU ARE INCORRECT! 
Refer to the text and return to BLOCK 3. 
YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 22. 


16 


YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 12. 


17 


YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 9. 
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18 


YOU ARE CORRECT! 


MOSFET devices can be used in the drain circuits of the 
MOSFET gates ina flip-flop since they 


a. Act as constant current 
sources and provide the 
same drain current as 


the gates GOTOBLOCK 9 
b. Act as constant voltage 
sources GO TO BLOCK 23 


c. Provide more open-loop 


gain in the cross-coupling GO TOBLOCK 4 


19 
YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 10. 


20 
YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 6. 


2) 


YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 12. 


22 


YOU ARE CORRECT! 


In a Schmitt trigger, the JFET and NPN transistors are con- 
nected ina 


GO TO BLOCK 15 
GO TO BLOCK 10 
GO TOBLOCK 2 


a. Negative feedback loop 
b. Positive feedback loop 
c. Cascade connection 


Zs 
YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 78. 


24 


YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 17. 


25 


YOU ARE CORRECT! 


You have completed the test for the last two lessons; and, by 
doing so you have completed the MOS/FET & J/FET Circuit 
Design course. 


CONGRATULATIONS! 
PLAY METER, October 15, 1985 


Diner's 
Phone System 


Chicago Pay Phone Service, Inc. 
has introduced the Diner’s Phone 
System, a convenient cordless phone 
allowing calls to be placed anywhere in 
the continental U.S. from the privacy 
of your table in your favorite restau- 
rant. 

The cordless phone comes with a 
computer/printer which gives a receipt 
of the day, date, time, number called, 
length of call, and cost. 

A virtually maintenance free 
system, it enhances service and 
creates income for location owners 
and vendors. It is less costly than a 
coin phone and since there is no 
change involved, the chance of van- 
dalism is eliminated. 

Installation is simple and space effi- 
cient. The phone can be programmed 
for local and long distance rates, and 
re-programmed for rate changes on 
local calls, 411 calls, and shared cost 
calls. 

For more information, contact 
Chicago Pay Phone Service, Inc., 4740 


EXCLUSIVELY 


Field Combat 
and Grobda 


Associated Overseas Manufac- 
turers, formed to promote product 
from various Overseas manufacturers, 
introduces two new conversion kits, 
Field Combat and Grobda. 

Field Combat is a game of stra- 
tagy. Players match wits on the battle- 
field defending enemies using an 
entourage of helicopters, tanks, field 
guns, and troops. 

The player must capture and 
shoot the enemy as he progresses 
through four phases, each more diffi- 
cult and the action faster. 

Using the sight from the spaceship, 
the player makes a direct hit. As the 
game continues, barriers and trenches 
make opponents more difficult to 
capture. 

Field Combat comes as a com- 
plete conversion kit including a dedi- 
cated board for any vertical monitor, a 
harness, four-way joystick, header, 
monitor glass, overlay, and buttons. 

Grobda is a kit featuring fast firing, 
fast shooting, and lots of action. 
Instead of commandos or planes, the 
player controls a tank. 

Included is a dedicated board for 
any vertical monitor, a harness, eight- 
way joystick, header, monitor glass, 


West Peterson Ave.,Chicago IL Se overlay, and buttons 
: } e x ) . 
60646. Telephone 312/794-1888. 7 WA fy Associated Overseas Manufac- 
See the Dinner’s Phone System at PAY ABER “yy turers Inc. has appointed Magic Elec- 
booth No. 513. yA. \ 2% Pe tronics to oversee their distributor 


outlets. 
For more information, contact 
Magic Electronics at 401/946-2010. 
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Model 1200 
Pay Telephone 


Elcotel of Sarasota, Florida, intro- 
duces a pay telephone which provides 
normal pre-pay payphone service 
using a standard business phone line 
with an RJ11C Interface. Program 
flexibility is enhanced by use of a plug- 
in Rating Module containing site 
specific parameters and rate tables. In 
addition, on-board programming 
switches are provided to allow the 
user to enable/disable several features 
and to adjust the filters used by the 
voice detect circuitry. 

The Model 1200 is user-friendly, 
the cabinet, handset, and dialer are 
industry standard hardware with easy 
to read digital display to inform the 
user of the cost of the call and the time 
remaining in the call. The Model 1200 
has been designed to incorporate two 
optional enhancements: Voice Instruc- 
tion set and Telemetry. The Voice 
Instruction set is comprised of high 
quality digitally recorded messages to 
replace or enchance the digital dis- 
play. Telemetry provides remote 
access means to determine opera- 
tional status and auditing of the unit. 

The Model 1200 uses an industry 
proven cabinet with excellent security 
features and durability. Installation, 
maintenance, and spare part inven- 
tory are simplified through full modu- 
larization of all the functional parts of 
the payphone. A UL listed external 
plug-in power module provides safe 
voltage to the unit. 

For more information, contact 
Elcotel Inc., 7150 Beneva Road, 
Sarasota, Florida 33583. 
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Check Yourself 


E.B.A.S. Inc. of Freeport, New 
York, has introduced a coin-operated 
alcohol breath detection machine 
called Check Yourself. 

Designed for installation at. all 
premises that are licensed to serve 
alcohol beverages, Check Yourself is 
a countertop machine which gives a 
warning, not a rating so that the 
machine can’t be used as a game but 
only as a warning device. 

The customer blows into a straw, 
and the analyzer quickly measures the 
customer’s alcohol levels. 

For more information, contact 
Check Yourself, P.O. Box 7095, 
Freeport, New York 11520. 


Andromeda 


Game Plan of Addison, Illinois, 
introduces Andromeda, billed by the 
company as the first of a new genera- 
tion of pins. 

A spokesman for the company 
said, “This profitable and beautiful 
new flipper incorporates multiple-ball 
action, a new sound system, capti- 
vating audio/visual effects, challeng- 
ing skillshots, and magnificent gra- 
phics.” 

Operators can see Andromeda at 
booth No. 1123. 
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ARE 

YOU 
READING 
SOMEONE 
ELSE’S 
COPY? 


Subscription Line: 


204/488-7003 


The Shanghai Kid 


“It’s a lean, mean fighting ma- 
chine!” said Joe Kaminkow, Meme- 
tron’s marketing director describing 
The Shanghai Kid, the Elk Grove 
Village, Illinois, company’s newest 
video game King Kit conversion 
package. 

' The game offers players challenge 
in a world of fast-paced tournament 
competition as they kick, slam, claw, 
and power punch their way to victory 
against the enemy and the clock using 
wrestling, kick-boxing, and martial 
arts techniques. 

Using a joystick and punch and 
kick buttons, the player advances to 
new arenas and tougher adversaries. 
Realistic sound effects include count 
down by announcer/referee, hits, 
kicks, and crowd cheers. 

The Shanghai Kid from Data East 
is under exclusive license to Meme- 
tron. 

The kit includes main printed cir- 
cuit board, PC board cage (FCC 
required), connecting wiring harness, 
plexi marquee and CRT, control panel 
overlay, stickers, drilling template, 
joystick star, buttons, play instruc- 
tions stickers, and instruction manual. 

For additional information, con- 
tact Memetron, Inc., 2350 Brickvale 
Drive, Elk Grove Village, Illinois 
60007. Telephone 312/595-2828. 

See The Shanghai Kid at Meme- 
tron’s booth No. 308. 


The Wiz 


Magic Electronics, Cranston, 
Rhode Island, introduces The Wiz, 
whose hero is a wizard dressed as 
Merlin the Magician would have been. 

The Wiz is set in a mystical adven- 
tureland where the wizard finds him- 
self fighting gremlins. He must search 
for treasure chests to increase his 
magical powers. 

Wielding a magical staff, he en- 
counters enemies, snails, flying 
animals, and skeletons, and kills them 
by hitting or shooting. 

Ever searching for the elusive 
dragon,the wizard jumps over or falls 
into crators, and another phase begins 
in an ice encrusted cavern. He must 
avoid barriers and enemies or may be 
rescued by a balloon andlifted into yet 
another phase. 

The Wiz begins with a learning 
phase and progresses to more intri- 
guing locations. It introduces over 100 
new characters. Magic Electronics 
gives the operator a complete conver- 
sion kit containing a dedicated board 
that will convert any vertical raster- 
scan monitor, a harness, four-way joy- 
stick, header, monitor plexis, overlay, 
and buttons. 

See The Wiz at Magic’s booth No. 
802. 


Tag Team Pinball 


Premier Technology has dis- 
covered the secret of team competi- 
tion with its new release Tag Team 
Pinball. 

Tag Team Pinball has captured 
the craze of professional wrestling and 
is attracting four-player play. Four 
players have the option to play stan- 
dard four-player play or two-team 
match play. The alphanumeric display 
scoring system shows team scores 
between each ball. 

Along with competitive play, Tag 
Team Pinball features fast-paced 
multiball action. 

See Tag Team Pinball at Premier’s 
booth No. 702. 
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Aids to the Trade 


Bar Graph Plasma 
Display Tube 


The Hi Tech Components Division 
of Mitsubishi International Corpora- 
tion announced a line of Bar Graph 
Plasma Display Tubes. These com- 
ponents indicate the analog value of a 
measured parameter by the length of a 
bright orange neon discharge column. 
They are direct replacements for a 
series of plasma tubes originally intro- 
duced by a division of the Burroughs 
Corporation that was disbanded 
earlier this year. 

The Bar Graph Display Tubes, 
made in Japan by Mitsubishi’s Mitani 
Electronics Industry Corporation are 
of flat glass panel construction, typi- 
cally less than 0.250 inch thick, and are 
DC voltage operated. High resolution 
and accuracy is made possible by the 
segmented cathode structure, which 
is automatically scanned using a multi- 
phase driver. 

The displays are available in 100-, 
200-, and 300-segment linear versions, 
with one or two bars per tube, or a 
circular version, using 120 segments 
for three degree resolution. 

These displays are suitable for use 
outdoors and other high ambient light- 
ing areas, for analog output indicators 
on panel meters in industrial power 
installations, or as flow rate, depth, 
level, pressure or temperature indica- 
tors in process control or medical 


equipment. 

Mitsubishi/Mitani can also supply 
seven-segment numeric plasma dis- 
plays, including an equivalent to the 
Burroughs C-6046, the popular seven- 
segment, seven-digit neon display 
used in many pinball game machines. 

For information, contact Bill 
Adikes, Hi Tech Components Divi- 
sion, Mitsubishi International Corpo- 
ration, 520 Madison Avenue, New 
York, New York 10022. Telephone 
212/605-2607. 


Coin Mech’s CC-40 


Coin Mechanisms, Inc. introduces 
a new system for its coin comparitor 
that will capture illegal coins in a 
micro-second. 

The Coin Comparitor CC-40 fea- 
tures an electronically controlled 
optical package and the patented 
sample coin holder design that main- 
tains a consistent reference. Counting 
is faster and timing more consistent by 
eliminating the mechanical coin 
switch. 

Ron Rollins, general manager, 
added, “We’re excited about the CC- 
40 because cheaters and stringers are 
real problems. With our solution, that 
problem is eliminated.” 

For more information, contact 
Ron Rollins, Coin Mechanisms, Inc., 
817 Industrial Drive, Elmhurst, Illinois 
60126. Telephone 312/279-9150. 

For toll-free calls regarding orders 
and technical assistance, dial 1-800/ 
323-6498. 


Model 300 VCV 


Vertel’s Model 300 VCV is an 
OEM device that represents an 


efficient and cost-effective alternative 
to standard, vandal-plagued coin 
mechanisms for activating such coin- 
operated devices as video games and 
all types of product vending machines. 

The Model 300 utilizes specially 
encoded disposable and ultrathin 
(only .021 inch thick) credit cards to 
activate the device in question. A mag- 
netic stripe on each card is pre- 
recorded to allow up to 25 uses. Each 
time it is used, the card’s magnetic 
stripe is altered and it is visually 
marked, reducing the number of uses 
remaining. The stripe stores a 16-bit 
data field which can be field pro- 
grammed into the Model 300 card 
reader to ensure that only authorized 
cards are accepted. 


The Model 300 Declining Value 
Card Reader’s micorprocessor con- 
trols the accurate processing of valid 
cards and rejection of those cards 
found to be invalid, while also pro- 
viding jam detection and clearing fea- 
tures. Prerecorded service access 
cards permit quick and easy field 
diagnostics. Extensive built-in diag- 
nostics are also provided for complete 
bench testing. 

For further information on the 
Model 300 VCV Reader, write or call: 
Vertel Division, Vertex Industries 
Inc., 23 Carol Street, P.O. Box 1123, 
Clifton, New Jersey 07014-1123. Tele- 
phone 201/472-1331. 


PLAN NOW TO ATTEND AOE '66 
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GLASSIFIED 
ADVERTISING 
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PHOTO MACHINES 


WE BUY AND SELL 
CHEMICALS, FILM, PARTS 
BEST PRICES GUARANTEED! 
ED HANNA 
P.0. Box 29077 © Davie, Florida 33329 
305/474-5888 


Video Connection 
CONVERSION KITS 


Shang-Hai Kid (Hot kit) 

Konami® Rush-N-Attack™ 

Konami® Kicker™ (CLOSEOUT) ....$775 
1942 (Romstar) 

Samurai (Taito) 

Video Trivia (w/adult sex category) . .$595 


PRICED TO SELL 


Approximately 40 locations, several under 
contract. Route established 7 years. Future 
growth comes with one of Colorado’s 
fastest growing ski and summer resort 
areas. Enjoy the mountains and slower 
pace this coin-op business has to offer. 
For info call 4-303/726-5226 (726-8560) 
or write P.O. Box 194, Fraser, CO 80442 


super low price ed 
Nintendo VS. UniSystem 
Special Forces (fast kit* for D.K.).... 
Up ’N Down 
10-Yard Fight (fast kit* Defender) ... 395 
Konami® Super Basketball™ 
Tag Team Wrestling 

(fast kit* Midway) 
Do! Run Run 
Exerion (like Galaga) 
Street Heat (fast kit* D.K.) ......... 349 
Mario Bros. (fast kit* D.K.)......... 195 
TNK III (Kitkorp) below retail 
Savage Bees (Capcom) 
Greyhound 4 in 1 

(fast kit* Defender) 


*Fast kit includes: 
P.C. Board and control panel 
free wired for fast plug in. 


VIDEO CONNECTION 
930 Jeffrey Lane, Dixon, CA 95620 


916/678-5189 


Established 1951 


PLAN NOW TO 


WANTED TO BUY OR TRADE 
ATTEND AOE ’86 


PRE-1970 Pinball, 
Arcade or Juke Brochure 
Any Quantities 
CALL Mike Pacak 
800/321-2722 
216/758-0565 (in OHIO) 


THE NEW 
“EVERYTHING 
MACHINE*.. 
LEGAL GALAGA for $199 


A.P. Engineering converts Atari 
Dig Dug P.C. boards into Galaga 
24 hour turnaround 
1917 Huntington Street, Suite 3 
Huntington Beach, CA 92648 


714/969-1243 


ATTEND AOE 86 — MARDI GRAS WEEKEND 4 


It SORTS 
It COUNTS 
It WRAPS 
It BAGS 


All Denominations 
All In One Machine 


Call or Write For Full Details 


KLOPP 


INTERNATIONAL, INC. 


- 2 naaeaewnee sa @& 


SATISFACTION GUARANTEED 


PCB. and PERIPHERY 
EQUIPMENT AVAILABLE AT FACTORY COST! 
OUR QUALI] Y [Ss ALWAYS PERPEC]. 
SMALL AND LARGE ORDERS ARE SHIPPED 
PROMPTLY. (SE HABLA ESPANOL) 


SILVER STAR ELECTRONICS 


465-72, DAPSIBRI-3 DONG. 
DONGDAIMUN-KU, SEOUL, KOREA 


TEL: 247-0931 
TLX: K32288 YCPARK 


P.O. Box 708 
Pinellas Park, Florida 34290-0708 
(813) 522-9425 
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SSSSSSSSOS 


WANTED 
tn | | USED PC BOARDS 


Prattville, AL 36067 CALL FOR QUOTES 


Video Game Harness and 


Denke hand meaner ELDORADO 
AMUSEMENT ROUTE a PRODUCTS, LTD. 


76 New Machines © High Profit oes Stet at) 14816 Main Street 
Northern Nevada/California Write or Call Gardena, CA 90248 
9 


$79,500 - Call: Roy Vaughn - 
on asain : 205/ 365 1841 213/ 516-9525 
NIRA 


COIN & TOKEN WRAPPERS 
Contact for Samples/Prices 
ARMSTRONG SERVICE 


10414 Stone Court 
Cincinnati, OH 45242 
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PAYPHONES—$55 
As extensions or add kit to require 
coins $98 Or ready to profit from 
$295 Genuinely FCC registered! 
Our electronics has been used in 5 
other manufacturers Free 911 
timed calls Also expecting entirely 
Self-programmable long distance 
unit 608/582-4124 anytime 


FRANK’S CRANKS 


FALL SPECIAL 
Video Trivia Kits with FREE extra game board, just $595 
with acceptance of a 6 month Trivia Updating Contract. 
(That’s a $250 savings off regular prices!!!) 
CALL FOR DETAILS NEW CAMES 


CONVERSION KITS Indiana Jones 


10 Yard Fignt 65 ........ $ 399 Hang-On 

1942 ...... ~.s. Call Ghost ’N Goblins 
Crown's cot... .. 845 SPECIAL 
CTUGIN................. 845 
Indiana Jones........... 745 LA Trivia (to 15,000 ques.) 
Kicker .............._ Call $695 


My Hero............... 845 CLOSEOUT 


Return of the Invaders .. 595 Kixx soccer game (new in crate) 


Rush ’N Attack ......... 845 
INKS 845 ae 
SHANGHI KID.......... 845 Call us today for complete 
VS. UniSystem plus kit... 1095 list on all new or 
Frank di d vid 
“The Crank” Many Reconditioned Pinballs reconditioned videos 


and pinballs. 


ALPHA-OMEGA-SALES oe : 
Call Joe or Frank “The Crank” The Operator's First Choice 


201/287-4990 6 Sutton Place @ Edison, NJ 08817 
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—UISIT US 
AT THE AMOA 


(BOOTH 2401) 
We'll have some great Unadvertised Specials 


CONVERSION KITS 


Low Prices @ Same Day Shipment 
Free Technical Help Via Our Toll Free 800 Number 


Bank Panic ..-.. ccc es, $195 Great Swordsman ...... 495 ProGol.............. 295. ~UniSysiem..........-. CALL 
Champion Baseballi!... 195 Kick Start.............. 495 S0nS0On.......... BG, Video livia ........... 595 
Cloak & Dagger .......- oo te hl... 725 Tag Team Wrestling .... 295 1942 .........seeeeeee. 745 
Dol Runkun.......... 19> (igard Wizaid ......... m> ten Yard Menl......... 495 
NEW KIT RELEASES 
Combet.............. CALL Indianajones......... CALL PowerPlay............ $895 ShanghaiKid ......... CALL 
Cron... CALL Machrore .......... CALL; Rush NAttack........ CALL «6K... sc. CALL 
VIDEOS 
Asteros........ ..... +75 frontiine............. $405 Mr. Dol........... $395 Space Dungeon........ $395 
Astron Bell ............ ce 750 =Mr. Dol'sCastle........ 495 Space Invaders......... Fe 
Baby Pac-Man ......... )hCU MC ti(‘C#;:CON#‘(CL.... 195 Mr. Do!l’s Wild Ride .... 495 Space Tactics (s/d)...... 495 
Bawiiat. ............. 395 Grand Champion (u/r).. 795 Monaco GP (s/d)....... 995 Spy Hunter(lu/r) ....... 1895 
Battezone ............ 5 «6(Cevitarti(ié#‘#N§N(§N(N§ je. 195 MonteCario........... 605 Star Rider (u/r)......... 795 
Black Window ......... a Ut tCizs‘(‘(‘(#(. N..... 595 Moonratol........... AO S6Car ek ...........s. 195 
Buck Rosets........... 495 11.8.5 Olympics........ 305 Ms. Pac-Man .........- 395 Star Wars........-....-. 595 
Bump &lump.......... os jf arc............ 70s 1942................. 1095 Strength & Skill ........ 495 
Burgertime ............ 505 «= oeansAlley.......... 1395 WinaGun............. 995 Subroc3-D (s/d) ....... 995 
Centipede ........... a) 6 Ovyoer sports .........- 79> ~=FYacMan .............. 295 Super Pac-Man ........ 295 
Champion Baseball..... 455 (eClimpe............ 1295 Pac-Man,|r............ 405 jacotan .............; 195 
Chexx Ice Hockey...... O95 junglieliunt........... 395 =FPaperboy.............. 2995 lempest .........-.--- 150 
Circus Charlie ......... a Ue ttstC(C‘C#(##O....., 29> «Pengo..............- 395 Ten YardFight ......... 895 
Cloak & Dagger ........ 395 «€6arateChamp......... 1695 PRoenix............... 995 tel. .............-.- 495 
Commande .......... CALL fire ........... 905 Pole Position .......... 159s (ieriol............. 395 
Congo Bongo.......... Ags ICRA... se es 195 Pole Position II (s/d) ....2195 Time Pilot ’84........... 595 
Crossbow ............ 1495 Kung Fu Master........ 4905 ProGot............... bo «(liar Cs... - see 695 
Crystal Castles ......... boo ltacvede.............. ASS «=FPopeye .............. Oe Wee hed .......... 795 
Demolition Derby..... (4 fe .............. 395 Professor Pac-Man ..... BG, «Clr ivial Pursuit......... CALL 
DigDue...:...../..... 7 foetal... 195 Punch-Outl! ......... 1495 ‘Turbo(u/r)...........- 995 
Do) RunRun.......... So 6Ulostromb............. 295 Otbed................ S05 [Gla nam............ 295 
Donkey Kong3........ 395 MACH. XSu/r)..-...... 695 Quantum ............. 295 IWOTBES ...........-; 795 
Dragonstayr .......... aa) = MAAC 315/d) ....... 995 «=(RANVA.........0...... oS hUdtTk 1 ...ttti‘C#‘CO;‘(‘C(CRNSN(C(‘#SCS 1995 
Duck Mant ...5.-....5. 1385 ~iajortlavoc .......... 795 =—- Road Fighter........... 895 Up nDown..........- 895 
Elevator Action ........ 75 Aiekelix...........:.: 195 Robotion............. O05 5 Ce ss se 1295 
Excitebike.............. 1295 Marble Madness ....... 1695 Satansficilow......... 495 WizardoiWor........- 175 
=... BOS «=6MarioGros............. Sos «OSeicrose.«ti‘(‘(‘i<é‘é#y(N#(CNC(NCNCC AOR WOCkO...........-s5--- 595 
Pireiox u/s) ............ Tos «=6©MMeearone ............ B95 Sista...‘ ss B95) =(NCVIOUS ........-,-+--- 495 
Food figit............. 495 Midnight Marauders ... 995 SpaceAce............. S05 ZOOKGEDEr............ 395 
ogee... ...., 275)6«6©Miligpede ............. A95 spaceDuc!............ 195 


The Game Exchange 


1289 ALUM CREEK DRIVE our only office) COLUMBUS, OHIO 43209-0598 © (614) 258-2933 
IN OHIO CALL TOLL FREE OUTSIDE OHIO 


1-800-848-1514 ~-—s- 4-800-848-0110 


Hea aie I 2 OK A He IE HE OK Oe aK 9 He ae a I 2K OK OK EK 


GAME AUCTION 


Indianapolis, Indiana 


TWO BIG AUCTIONS 
Saturday, October 26 & December 7 


OVER 200 GAMES 


Big Red Barn - Zionsville 
Exit 130 Off Interstate 65 
10 Miles NW of Indianapolis 


OK ie 2k 2 2K 2 2k 2 2 2 2K ok ok 2K 2K 2 2 2 2 2K OK Ok OK OK OK Ok 
VIDEO e PINBALL 
POOL TABLES e JUKEBOXES 
80 late model games from 
arcade closing 
2K 2 2k 2K 2K 2 ae oie 2 2 2K 2K 2K 2k 2k ok ok ok 2 2 2K OK OK Ok OK Ok 


Auctioneer: Don Young, 317/769-3266 
Sales Mgr.: Ric Stephan, 812/332-0568 


2415 West Amherst 
Bloomington, IN 47401 


Game Auction 
Indianapolis, Indiana 
OE 2] aE 2 2s 2A oie 26 2k 2a oe 2 aie 2c 2 2s 2k 2c 2k 26 2 2k akc ok 


WANTED 


Lucky Crane, Boom Balls, Philadelphia 


Skee-Balls, Triple Crane, Whac-A-Mole, 0 es 


PLAY METER CLASSIFIED ADVERTISING 


Muppet Video, Hydraulic Kiddie Rides, 
Midway Shuffle Alley B W 


WANTED Namco Shoot Away 


NG a 
COMPUTER AUT OMATED us GUE MANAGEMENT 
\ \ y 


Bay 
YW 
aN, 


COMPUTER AUTOMATED LEAGUE MANAGEMENT 


for 


8-BALL LEAGUES 


Automatically control up to 100 teams & 1000 players per league 


Generate Schedules (home, away, home, away concept) 
Super Easy Score Entry 
Print Team and Player Listings 
Print Mail Labels for Teams and Players 
Print League Standing Sheets 
Print Player Standings by: 
Games Played 
Games Won 
Points Scored 
True Average 
8-Balls on teh Break 
Zip (shut-out) Scores 
and much more!!! 


Write or Call: 


NORM DRYE 
E-SOFT SYSTEMS 
HCR 73, BOX 645 
WALKER, MN 56484 
218/547-1381 


An extremely strong system that is efficient and easy to use. 


YOU TAKE NO RISK—MONEY BACK GUARANTEE 
Entire Package (including scheduler) only $399.00 
For use on IBM PCs and all compatibles. 


M & PAMUSEMENT CO. 
717/848-1846 


PLAY METER 


TIMELY 
TO THE INDUSTRY 


904/488-7003 
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Play Meter’s classified ads are sold by inch ($30 per column inch with a 1 inch mini- 
mum). Prepayment must accompany ad. You may pay by check, money order, Visa 
or Master Card. Deadline schedules are available upon request. Send ad orders and 
prepay-ment to: Play Meter Magazine, P.O. Box 24970, New Orleans, LA 70184. For 
more information, contact Joe VonderHaar 504/488-7003. 


Write in or attach ad copy 


(ooo Vane CC lw... lL CC 


ae ........,rtt—<“‘<‘i‘COUOUNU.LUL.ULULULL.LULULULULULULULULULULULULLCLULULULCL 
Actress ti (itittit*tCOtCOCCO#t(NO(C(N(NCN#COPhone 


(i)... ialo Zip_________ Total Enclosed 
Visa Acct. No. Expiration Date: 
Master Card Acct. No. 


No. of issues 


Authorized Signature 
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PINBALL EXPO ’85 HIGHLIGHTS 


November 22-24, 1985 
O’Hare/Kennedy Holiday Inn 


REGISTRATION FORM 


Name 


Address Rosemont, Illinois 


City State Zip 


Advance Admission Badges @ $35. Each 
Includes all seminars, exhibit hall admission, 
Banquet and Premier Technology Tour. 
(Advance registration only — MUST be 
postmarked by Nov. 12, 1985) 


) 
When do you plan toarrive: O Thursday O Friday O Saturday 


Telephone Number ( 


Would you like your name and address included in a distributor 
list of EXPO attendees? O01 Yes O No 

Have you ever been involved in the Coin-Op Industry? 

[]¥es tj No If so, in what capacity? 


General Admission Badges @ $20. Each 
Includes all seminars and exhibit hall admission. 
Premier Technology Tour and Banquet not 
included. (Advanced registration only — 
MUST be postmarked by Nov. 12, 1985) 


Primary Pinball Interest(s): 
Are you interested in exhibiting at PINBALL EXPO ’85? 
O) Yes O No 


PLEASE ENCLOSE FULL PAYMENT WITH THIS FORM 
AND CHECK WHERE APPROPRIATE 


Post Registration Badges @ $35.% Each 

Includes all seminars and exhibit hall admission 
only — Banquet and Premier Technology Tour 
NOT included. (Postmarked after Nov. 3, 1985). 


Total Enclosed: $___ for 


Badges 


EXPO INFORMATION 


REGISTRATION: Early registration (before Nov. 12) saves you money and guarantees your place at the Banquet and Premier-Technology 
tour, plus all seminars and exhibits. (Children under the age of 18 will not be permitted in the Premier Technology facility.) Your show 
admission badge, plus additional Expo information, will be waiting for you when you check in. Registration at the door, for all seminars 
and the exhibit hall only, will cost $40.00. 
CHECK-IN: PINBALL EXPO ’85 check-in hours will be from 8:00 P.M.- 10:00 P.M., Thursday, Nov. 21; 8:00 A.M.-9:30 A.M. and NOON- 
1:00 P.m., Friday, Nov. 22, and 10:00 A.M.-NOON, Saturday, Nov. 23. 
CANCELLATIONS: Full refunds will be given if the request is postmarked by Nov. 12. After that date, no refunds will be made. 
ACCOMMODATIONS: A block of rooms has been set aside at the Holiday Inn O’Hare/Rosemont at special discount rates for Expo 
attendees. You can make your reservation directly with the hotel by calling 312/671-6350, and identify yourself as attending PINBALL 
EXPO ’85, or write to Expo headquarters for hotel information. 

For further information about PINBALL EXPO ’85, contact Expo coordinator Robert Berk at Expo Headquarters: 2671 Youngstown 
Road S.E., Warren, Ohio 44484, 216/369-1192; or Expo Assistant Coordinator Bill Kurtz at 216/921-7537. 


1:00 P.M. 

“MEET THE PINBALL AUTHORS” Seminar 

Speakers: Ed Trapunski (Special When Lit) 
Roger Sharpe (Pinball!) 

Richard Bueschel (The Coin Slot Magazine) 


2:00 P.M. 
“PINBALL POTPOURII” 


FRIDAY, NOVEMBER 22 
10:30 A.M. 
OPENING REMARKS 


10:45 A.M. to 12:00 NOON 
“PINBALL ART” Seminar and Slide Presentation 
Speaker: Gordon Hasse 


: 12:00 NOON Speakers Include: 
PINBALL MECHANICS” — Speaker: Steve Young Robert Breither (Director of Marketing at Bally (1932-1960) 
1:00 P.M. Paul “Mr. Pinball’? Calamari 
TOUR OF PREMIER TECHNOLOGY (47-year Veteran of the Coin Machine Industry) 
3:30 P.M. Harvey Heiss (Head Designer at Genco, 1928-1954) 


Wendell McAdams (President, Game Plan, Inc.) 
George Molentin (Art Director at Advertising Posters, 1935-1979) 


“MEET THE PINBALL DESIGNERS” Seminar 
Speakers: Steve Kordek (Williams Electronics), 


Norm Clark (Flipper Limited, formerly of Williams Electronics and ... And More! 
Bally Manufacturing); Wayne Neyens (D. Gottlieb & Co.) 7:00 P.M. 
Alvin Peters (Chicago Coin), tentative PRE-BANQUET COCKTAIL HOUR (Cash Bar Available) 
7:00 P.M. 8:00 P.M. 


EXHIBIT HALL OPENS BANQUET With Special guest ALVIN GOTTLIEB 


SUNDAY, NOVEMBER 24 


10:00 A.M. 
EXHIBIT HALL OPENS 


SATURDAY, NOVEMBER 23 


10:00 A.M. 
EXHIBIT HALL OPENS 


Mail this form with your ceck or money order (payable in U.S. dollars) to 
PINBALL EXPO ’85 @ 2671 YOUNGSTOWN ROAD S.E., WARREN, OHIO 44484 
(This form may be photocopied for additional registrations) 
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LAST WORD 


HEY FOLKS... 
IT’S SHOWTIME! 


By Sharon Harris 


“My kind of town, Chicago is...” That song rings 
true for me each year at convention time when it’s 
held in Chicago. 

The annual AMOA show is eagerly anticipated 
by thousands of people throughout this country. 
Why? The answer is simple; the convention meets 
the needs of everyone attending, no matter what 
segment of the industry. 

What is the purpose of any convention? It 
mainly serves as a forum where information can be 
gathered and shared. This is accomplished in two 
ways: 

First, the trade show/exhibit portion of the 
convention provides the manufacturers the oppor- 
tunity to debut new equipment to a mass audience 
of both distributors and operators. They can give 
first-hand instructions and demonstrations of the 
games, answering all questions on the spot. It’s a 
rare opportunity for manufacturers to deal with 
operators. 

Some manufacturers hold extracurricular activ- 
ities such as breakfast meetings to formally present 
new product to distributors via the use of slides and 
other visual effects. This approach is beneficial 
because it emphasizes each machine separately. As 
anyone who has walked a convention floor can 
verify, all the machines begin to look alike after a few 
days; like a singles bar on a Friday night. 

A convention is an ideal time for factory execu- 
tives to discuss and resolve financial arrangements 
with their distributors. I’ve walked by many a booth 
where people were huddled, deep in conversation, 
inside the glass booth that doubles as an office. 
More can be accomplished here than through 
phone calls. 

Second, seminars are geared primarily for 
operators. The agenda should reflect the most 
timely issues, utilizing the talents and expertise of 
people experienced in a specific area. This year’s 
schedule of seminars looks comprehensive, judging 
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from the preliminary program book. Everyone 
should be able to glean new facts from these 
workshops. 

However, all work and no play would make 
anyone very dull, so a good convention has to 
include social activities. Cocktail parties are held, 
and dinners are planned. A banquet brings the Expo 
registrants together for an evening of celebration 
while also rewarding those deserving of industry 
honors. This year’s music/game awards presenta- 
tion and the professional stage show should be 
enjoyable. 

Coordinating a convention the size and magni- 
tude of AMOA is a massive job. As many of you 
know (through the extensive press coverage over 
the summer), the board of directors of the Pennsyl- 
vania Amusement and Music Machine Association 
(PAMMA) held a summer expo in historic Valley 
Forge, Pennsylvania. | am a board member, and | 
can adamantly confirm that it was a mammoth 
undertaking. Knowing firsthand the hours involved 
in putting a state show together, | applaud the orga- 
nizers of the national show. 

Why do we at Stan Harris & Company go to the 
shows? Aside from the above reasons and the fact 
that we have a great time, it has always proven 
advantageous. | can’t remember a convention 
where we didn’t make some new contacts that led to 
a profitable business relationship. What better 
environment is there to put together and finalize a 
deal? However, make no mistake...it doesn’t just 
happen. The smart individual attending the conven- 
tion searches out opportunities. And believe me, it 
involves hard work but is worth the effort. 

So, as we travel from all parts of this country to 
Chicago on this Halloween weekend, keep this 
thought in mind: We are the lucky ones...we stuck it 
Out and survived. Hopefully, conditions have 
improved enough that we will no longer be spooked 
by the ghosts and goblins of the past few years. e 
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Bob’s Space Racers, Inc. 
, Daytona Beach, Florida 32017 


Telephone: 904-677-0761 


ment games Since 1970, in USA. 


B82 FRR OOM OL 
c A 


aS A Ee 
—>far-“- 
wel - 


ATTACK MARK 
BY JOYSTICK 
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FIGHTING MACHINE 


Players enter a world of fast-paced tournament 

style action as they kick, slam, claw and power 

punch their way to victory against the enemy 

and the clock. Wrestling, kick-boxing and martial SORA ta 
arts techniques combine for a challenging hand- Bane ROe eng en Re RR 


to-hand fighting game in a colorful arena setting. Dg Bg Oy HH ae We, a Cae 
! “a Ps peat PrgD Re dae eM de MR He 


rh He ge A yh ak Fh EN ak 2 Skillful maneuvers of the joy stick, punch and kick os SSE 
o. ai ~ Ve oe oe ae enV 28k OF oe er oun -— = 
: buttons successtully advance the SHANGHAI KID RNS CHS 
L : . ache Le Ss PY SEP ce 
to new arenas and tougher adversaries. Realistic 
- xen vane oe ae ce sound effects include “count-down” by announcer/ 
referee and crowd cheers. 
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Get your kicks and knock out more profits with 
the complete ‘fighting machine’ conversion kit. 


Copyright 1985 Data East, U.S.A., Inc. 


= SEE IT AT BOOTHS 


+ etron 308 - 310-312 


ith, INC. 


2350 Brickvale Drive / Elk Grove Village, IL 60007 / Phone: (312) 595-2828 
Telex: 210227 Ansb. Memory 


